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...it always maintains 
detergent 
concentrations 


J-M HYFLO* removes all insoluble soil, but, 
unlike sweeteners, it never removes active deter- 
gent. Rely on “the charge”’ to reduce your spotting 
time while relying on Hyflo not to reduce your 
detergent concentration. 


The correct precoat plus the addition of Hyflo 
to every washer load will help you protect your 
filter screen, operate at lower pressures and lengthen 
your cycles. Hyflo is the original high-speed filter 
powder that makes solvent recovery almost auto- 
matic with any type of system, filter or solvent. 


Drycleaners have relied on the efficiency and 
uniformity of Hyflo for over 30 years. For the 
name of your nearest Hyflo dealer, write Johns- 
Manville, Box 14, New York 16. In Canada, Port 
Credit, Ontario. 


The complete filter powder i - 7 
service tor drycleaners: 


@ J-M Deailers—there’'s one nearby, 
ready to serve you. 


@ J-M Drycleaner’s Handbook—ask 
your dealer for the 7th Edition. 


@ J-M Engineers—for help on any | cure eoouer 
operating probiems. 


ae eee 





@ J-M Drycieaning Laboratory— 
constantly studyingthelatest | 
cleaning methods. ; aE * 


Johns-Manville 





the filter powder for charged system cleaning 

















BUCKEYE 
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WIDESPREAD NATIONAL ADVERTISING 


to consumers—in popular magazines like Ladies’ Home Journal, McCall's, 
Parents’, Glamour, and many, many others! 


STRONG TIE-IN NEWSPAPER ADS 


—hard-hitting, inexpensive advertising that really pays dividends. . . in 
increased sales in establishing your plant as a modern 
quality dry cleaner! 






“LINT-FREE 
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and FUOUW” ANOTHER great business builder — 


with terrific tie-in strength! 


New “’DYP “‘—made with the same anti-static action provided by 
Buckeye Clean-Charge® t —leaves garments free from clinging. Makes 
extra sales for you while selling customers on the ‘“‘Lint-Free Cling- 
Free’’* Process. 


u a limi ti 
— eliminates cling- 
W ing from lingerie, 
N E os pagan 
NATIONALLY son! ere wsvally 
ADVERTISED seek ai 


BRING CUSTOMERS IN FOR A 1-OUNCE SAMPLE BOTTLE 


TIE-IN YOUR “‘LINT - FREE [~ yee ee ee ee 
CLING - FREE’* DRY CLEAN- 
ING PROMOTION WITH THE 
PROMOTION ON “DYP”! 
ORDER TODAY! 


Limited quantity. Packed 50 
per cose in individual display 


The Davies-Young Soap Co. 
Box 995 
Doyton 1, Ohio 


Please send me further information on Dyp 
Nome 
Plant 
cartons, with space on bock of 


cartons for stamping your own City Stote 


| | 
| Address | 
| | 
ame 
— — eee ee ——— ee 
; ise set: ts ene — 4 


Freight prepaid from Dayton, Ohio 





8-OUNCE BOTTLE SCT TT a 
=a ag plier igaaalia Ep DAVIES: YOUNG 
tU.S. Pat. No. 2729576 my 


Canadian Pat. No. 528758; other patents pending 








*Trademark of The Davies-Youna 
Soap Company 
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of ole mi KES THE DIFFERENCE 


NO HEAT DAMAGE T DACRON,” ORLON' 


= ood Bi or ANY fabric 
STEAM MARKS STREAKS 


. improves WOOL 
finishing of 
Inner Plate s-p-r-e-a-d-s the steam . . . prevents “nickel 


me spots’’...adds moisture-conditioning...cuts heat below 
275 for safety to heat-sensitive Dacron, Orlon, etc. 


IT’S THE 


...and 10% MORE i249 Safe DOUBLE — 


PRODUCTION PRESSPLATE 


Because the finish is done Outer Plate has the “Cat-Tongue” surface that lifts 
right the first lay, even by fibers ... diffuses light reflection to cut shine... stops 
new operators, output per . . . 

presser fs tnereused and éo- wavy moire streaks .. . keeps fabrics looking new. 
overs are nearly eliminated. 










SIZES TO FIT ALL MAKES AND MODELS OF “UTILITY” PRESSES 


Utility sizes, eal to 45”, including Hoffman CO-5 Pantex 41, Pros 443 $2985 
Mushroom sizes, including Hoffman W-1, Pantex 19DO, Prosperity 318 $2185 
Large sizes (over 45”) and Leggers $3885 


ORDER FROM YOUR JOBBER 


, YOUR JOBBER-SALESMAN CAN 
pisHoP DAVID FREEMAN CO. ¢ aR o oy 


BISHOP LABOR SAVERS ! 
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NOW YOU CAN.USE BOTH 


| Transparent PAPER 
"mastic 22 Bags 


onthe BISHO? PB AG.0-TERIA 


FOR TEAR-PRUF TRANSPARENT PLASTIC OR PAPER BAGGING 








Bags MORE Garments... in Either Plastic or Paper... Faster, Easier 


No walking...no reaching...no lifting! 


for Plants #/ 
for Stores & 
for All Types of Bags #/ 
for All Sizes of Bags w/ 
S Single or Full-Box Feeding w/ 
"Rollo- -Top” end of Dy Always ONE The others Easy Loading® _—_ Portable #/ 
bagging rod—safely! at a time STAY PUT All Supplies at Arm’s Reache/ 


W Long Bags _—w/ Short Bags TAKES JUST 5, Per SNe Henney om 
Plastic Bags + Paper Bags it $Q. YD. ay : wees 
W Bagging Rod © Tissue Rack FLOOR SPACE Pp 
Order Hook ®Storage Bagging ! | 
FTE Invoice Desk 
w Reserve Bags 
W Rack for Stragglers, Hangers city 
OUR JOBBER’S 


BISHOP DAVID FREEMAN CO. fia 
SOLD ONLY THR \ H > r 


THE SAVINGS PAY TT COsT 


BY 


STREET 
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FEATURES By the time most of you read this the great national elec 


tions will be history. Because of the mechanics of pub- 
lishing a monthly magazine, it is impossible to print and 


Experiment Backs Up Expansion Program By Harry Yeates 38 distribute an issue coincident with such an important 
Let's Take Another Look at Shirts By Roger Ganem 40 event 
: These comments must 
Postmark Advertising By Gerald Whitman 46 necessarily go to press be d 
Fabric Facts, Part VII—How To Identify, Clean, Spot and Sound and Fury fore the balloting. And since 
Finish Rayons By Laura Porterfield and Cort Antonson 56 our crystal ball is out of or 


der (someone said that even 














“wre "9 ; 
They Learned Spotting by Mail By Roger Ganem 72 our radar is bent), we can’t offer our congratulations to . 
A Retirement Plan By William R. Palmer 78 the — by name. In either case, our prayers and good 
wishes go to the winner 
i] 
Parking Space Boosts Volume By Lou Bellew 82 We will make one prediction. Regardless of which 
Better Mousetrap Idea Booms Cleaning Sales By Roger Ganem 86 party is vic ong busine SS mg ng —_ nt w = ‘ a 
‘ strong Prophets ot doom on both sides predicted dire 
: > 1. > , ex € 
Population Growth Dictates Plant Relocation By Harry Yeat 90 conditions should the opposition win 
But in spite of feartul forecasts, each four years sees 
our country growing stronger, richer. During that time 
both parties have had an opportunity to apply their phil 
DEPARTMENTS osophies of good government. In the final analysis, the 
choice rested with the people. Collectively, we and our 
forefathers have chosen well 
New Products and Literature 10 Never betore this election have we been so bombarded 
, , by both parties. Television expenditures by both parties 
Signs of the Time 16 ‘ ; arte 
— . ' have been greater than ever, with good reason. In 1952 
Business Builders 22 there were 21 million TV sets in use. This year there were 
. By 38 million sets in the homes of listeners 
Gadgets and Gimmicks 26 
adgets anc On top of that, millions of words have been printed 
Questions and Answers 30 about both parties. If all those words were laid end to 
, 32 end, it might be a good thing. The nation’s newspapers 
Editorial JL | 
Bs also increased their coverage of the candidates. As is 
Legal Decisions By A. L. H. Street 71 customary with newspapers, they slanted their editorials 
Association Notes 104 in favor of the candidates of their choice 
There's nothing wrong with that, as long as these are 
N.LD. News 104 honest convictions. But it seems to me that newspapers 
News From the Allied Trades 112 and business papers—exert greater influence and gain 
credit with their readers by publishing with all the ob 
People and Places 119 jectivity humanly possible 
. ‘ R TS j 
Obituaries 121 aeeits ire Ra tapenen to the raw material of fact on 
123 which to Dase their own opinions 
Meetings Scheduled 2. 
Classified Advertisements 125 ws 
Our next issue wi wing you the most complet t 
“rthise > 99 mplete repor 
Advertisers’ Index 13 on charged-system cleaning ever made available to the 
Our Readers Say 130 industry. Every major soap manufacturer in the field has 
been personally interviewed by your editor. We have 
traveled nearly 5,000 miles in the past few months get 
ting the latest thinking on , ‘ 
CONVENTIONS the subject trom people whe 
Read All About It! = know it best. That includes 
discussions with key peopl ‘ . 
Pennsylvanians Gather at Erie 100 , it the National Institute of 
: Drve leaning Ye u ll find some startling facts brought to . . 
Ontarians Plan Program 100 light. Be sure to watch for it Art Schuelke 
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-Wetcleaning 
is costlier 
than you think 


= 


4% 886 


RINSE 


The above drawing shows a 30-inch extractor 
equipped with Street's specially designed spray 
cluster installed under the lid, and with a two-port 
valve at the drain line. Note that one outlet from 
the two-port valve leads to a tank reserved for the 
4% 886, while the other outlet leads to another 
tank reserved for purified rinse solvent 

The drawing shows the stationary extractor loaded 
with loose garments which are saturated with 
charged solvent after having been immaculately 
cleaned in the washer during a 30-minute run in 
4% 886 with Conductivity Control. 


RINSE 


Here the extractor has been brought up to speed 

Note that the centrifugal force has compressed 
the garments into a wall which occupies a space of 
only approximately 4 inches within the extractor 
basket. 

The small arrows show the extracted 4% charge 
going out of the sides of the basket. 

The two-port valve has been set to lead to the 
tank reserved for 49% 886, and the large arrows 
show how the extracted 4% solution is recovered 
for repeated use, thus providing for very low deter- 
gent cost in relation to pounds of fabrics cleaned. 


RINSE 


This drawing shows that the two-port valve has 
been reversed so that it now leads to the tank re- 
served for purified rinse solvent 

The pump is now delivering rinse solvent through 
Street's specially designed spray cluster. 

Note the fan-shaped spray of solvent which covers 
the entire depth of the wall of garments. This en- 
sures thorough and uniform rinsing. 

The smail arrows show the rinse solvent going 
through the garments and out the side of the basket 
The large arrows show how the rinse solvent is re- 
covered without interchange with the charge. 





R.R.STREET& CO.INC. 561 W.MONROE ST. CHICAGO 6,U.S.A. 
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i ( ‘ te, i ‘ er ee ie mips 
Diamond’s . necmene it hans Mader dtavce of nubile 


‘GREATER STABILITY *. ~ 


\ 
means more ; ll ow I) D 
economical . Your local Diamonp Sales re . 
e ) re ine ¢ re ! ) MON ) 
,) : 1 - Or write Diamonp ALKALI COMPANY 
cleaning y alles Couenaniethditien Choniead te: Gl 
“é is / = Write for our new, fact-filled folder on DIAMOND 
°. for you. ° PERCHLORETHYLENE. It's free. 
ie > 
DIAMOND 






i> Diamond 
( 
“—" Perchlorethylene 
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ENJOY THE 
DRESS-UP 
SEASON ! 





am fscrie 


oxo press: Af-stik 


SELF- ADHERING * WEATHERPROOF 





BRIGHT YOU DON’T NEED A FRAME WITH PRESS-N-STIK 


t | off th tecti ing sh 
WITH THE FLAMING EXCITEMENT OF Just peel o e protective backing sheet and 








. press on with your fingers. It seals on tight and 
Oo firm (the adhesive back is just like scotch mask- 
HAY x GL ing tape), and it can be removed oo 
FLUORESCENT COLOR just like peeling the skin from a | } tage 
bonana. The whole job takes less OR MORE 
PLUS than a minute. Does mot mor or $1.25 EACH 5 or MORE 
FULL CHRISTMAS COLORS stain the finish. $1.50 EACH 4er LESS 
FOR YOUR STORE WINDOWS 7 ¢ EACH 25 
SAME SIZ£, PRINTED ON HEAVY PAPER ' OR MORE 
ASA QUANTITIES PRICES $1.00 EACH Sor MORE $1.25 EACH 4or LESS 
STICKER 1M- 9M $495 per M 
10M -19M $4.70 per M 
OR A 
aan errr! CAPITAL POSTER 
CLEANED BUTTON TAG 50M -69M $4.00 1M 
biatdeiabieied §=APPROX. 3° x 5 : - 307 CANAL STREET NEW YORK 13,N.Y. 


5% DISCOUNT FOR FULL PAYMENT WITH ORDER 
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THE NEW 
DETREX DIPLOMAT 
A two pocket, full 50-lb. per load 


machine that easily produces 1 50- 
200 pounds per hour. 




















ae Yjolomat 


a 






HAS TRUE 50-LB. CAPACITY 


For the first time a machine with a true 50-Ib. 
capacity is available. The new Detrex Diplomat 
is years ahead of every other machine on the 
market .. . in both performance and profitable 


production. 


Drycleaners that have been testing the Diplomat 
in extensive and severe field tests are amazed 
and completely delighted with its performance. 
Specifically, these operators praise its high 
volume, high filtration, high distillation rate 
... @s well as its vibration-free operation, its 
complete freedom from perc odor, its fully- 
automatic operation, its simple clean-out of 
filters and filter powder and the minimum 
floor space it requires. 


Profit-wise, the Diplomat is a real miser on 
solvent consumption . . . and produces, in 
volume, the finest quality cleaning ever seen. 
The Diplomat's filter system provides the 
cleanest, easiest, quickest clean-out of filters 


AVAILABLE IN BOTH TWO-BATH AND STANDARD MODELS 


* Higher Filtration Rate 


. .. less cost to operate 


* Higher Distillation Rate 


. .» less cost fo operate 


* Higher Production Rate 


. .. less cost to operate 


and filter powder. All but the smallest fraction 
of solvent is recovered from the filter powder 
... $0 thoroughly, in fact, that the filter powder 
is left dry and free of perc odor. 


Here, at last, is an honest 50-pound machine 









CUMBINATIUN FUR DRYCLEANERS 


50-LB. CAPACITY 
SYNTH-O-SAVER 





The companion piece to the Diplomat is the 
NEW Detrex Model 340 Synth-O-Saver with 





50-Ib. load capacity . . . 200 pounds per 
hour. The Synth-O-Saver is an important 
part of any cleaning process. It is a com- 
pact, highly efficient solvent-recovery unit 

. recovering practically all the solvent 
remaining in the garments after cleaning. 
Operation is avtomatic and adaptable to 
either cold-type or hot-type drycleaning. 
Garments are left dry, odorless, wrinkle-free 
and in excellent condition for fast finishing. 


NETHEX-suswssaie 


BOX 501 + DETROIT 32, MICHIGAN 


xMaoAmo 

















(] Send me complete information on the NEW Diplomat and 
NEW Model 340 Synth-O-Saver. 
Write OR COMPLETE 














1 
' 
' 
: 
' 
: 
‘ [] 'm interested in getting prices and delivery information. Have 
INFORMATION a representative call on me. 
Fill in and mail the coupon for | pos" 
complete information on ~e ed 
amazing new Diplomat 
new Model 340 Synth-O-Saver. | COMPANY. 
We guarantee that you've never 1 eal 
seen anything like them. ' Cin: < 
. et Sal: | ee earls Sosa gt 4. . Sy baer’ cdi 
oo EE a ers ee | Sey OT ES Ree RS a et eh 











’ NEW PRODUCTS 


New Sec Washer-Extractor est MM 
N 79 Ol 
t perati 
So >. 
_— y ” 
5 4 5 per 
: ¢ t D1 t water 
« 

















* 
Larger Models in Vic 
Seac-O-Mat ( Water Chiller Line 
\ 
I N 
| 
ke 
I | Ss ( \ ( \I 
Syst t ( pa ! 
t t 1, 4 — " 
' , ; a “rah 
perat t k ected f fost 
Addition 17 ' ' 
t Naut 1, 1+ 
Mr ( | h ante where 
Sec-O-Matic Nat LDistrit marta exceed 
Oo} Sti. oM : is 
\ | 
‘ ? ? 7 ? r i 
ip] i if 
a 
New Antistatic Rinse expand I 
Merix Che ( pany uight e the lar 
u ‘ 
re pl ‘ thy vith 
1] r 
YOUR REQUEST eee 
for further information btained by writi ' 
will get quickest and most Cleaning Machine ( 
complete attention as a Hawthorne Ave 
worthwhile inquiry when i] Mint 
it’s written on your letter 
head. Be sure te mention 
NATIONAL CLEANER & New Anti-Lint Agent 
DYER 
A me inti-lint agent i 
ffered by White Frost ¢ 
} 
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AND LITERATURE 


in Announce iin 


] 
rain to 


t the firm’s president, J. D. Sil 


Silberman clair 


ber nan Mr 
that one pound of the ne 
pr duct, FO-Cl will take i 


t 1.000 7 nds of load 


Swinging Sleeve Board 


been ‘ t 1 i or { 
\ R H. Sjober vice-presid 
in charge f sale to 
ns Corporation The new 
W will offer 221 ibi leet 
re carg ipacity n i | 
100.3,/4-inch wheel base cl 
offering large irgo ure 
with maneuverability 


mvenience 


Particularly suited for multi 


top use, the truck incorporate 
7 turds nponent parts ind 
hime ill - steel - welded — constructior 
= y throughout. It i ici t reqpuire 
little Maintenance Adeq 
j headroom. low te] | 
/ —_ — wary - ‘ i : 
} STAT rive Ula on sm | 
e /; red ‘ river tatigue 
ix Also introduced by Di il 
ES tw mew ea er model tr k 
( lensed Catalog B 
scribes in detail the complete 
W. M. Cissell Ma vcturin line of Divco multistop delivers 
( In ha Arun need it trucks. The 1l6-page « italog i 
new Two-l One Sw ring fulls ustrated with photo 
Sleeve Board, tor e on the graphs and dimensional draw 
Cissell Ste bi ing Board « ’ es pertinent specif 
Steam-Heat Metal i tin Fos opy write t 
\ !-Top lroning Board Li Corporation, P. O. Be 
The new setup swing tO 3807. Detroit 5, Micl 
| tion to permit the perator 
t easily finish the hard-to-get 
t parts ta irment When in 
i Stationary position it is safely 
t of working rar When it 
re juired the perator pulls 
t issembly forward into work 
position, ont t! urtace 
f the equipment use. If the 
bottom board weeded it can 
he flipped Ver thus reversin 
the position of the boards 
Iw boards ire wood-t | 
‘ ‘ juipped \A t! tT ind 
pad. Each board is 23 inche 
| Corie b urd weuUsure 6 
hes in width t rear end 
tapering to Ql, inche it tront 
The other be ird measure 1's 
che wide tapering to 254 
whe it front end 
For complete information 
vrite to W. M. Cissell Mfg 
Co., 831 S. First St. Louisville 


Divco Presents New Trucks 





ot Div 


ha 


mode ls 
trucks 


Three 


multistop delivery 


new 





Freeman Cx 
lripk 


David 
idded a 
Duty supply shelf to its Collar 


Bishop 
recently new 
Molding 
was announced pres 
ident, David A The 
new shelf holds collar supports, 
shirt plastic 
within convenient reach of the 
Steel rod con- 
struction provides the 

Continued 


Folding 
the 
Freeman 


Shirt unit, it 


by 


boards and bags 


folding operator 
co operator 
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Meet 


cam Smal 


Your 


Dollar-Minded 
Jean is all for the new money-saving features 
Girl for '57 of the Super Fast Solvo Miser Model 57. Its exclusive 
Quick-Cooling Cycle provides better temperature 
control for more efficient and even faster operation. 








Jean loves the engineers who designed this “cool” 


Yes, Model 57’s unique Quick —Cooling Cycle reclaimer. They've cleverly designed a revolutionary 
assures garments with natural feel and finish .. . and ait flow which permits you to reclaim the last traces 
this is important to your finishers, too. of perc while the cooling cycle is in operation, thus 


reducing or eliminating the need for deodorization. 
Model 57 increases production all along the line — 
even back to your pressers. 


Solvo Miser shown is automatic model: also available 


for manual control 


Py toma 
“Cag a 
Solve Miser ! 







Be Smart with Jean Smart—Make Money with these 
5 exclusive features: 





1. Quick-Cooling Cycle 
2. Continuous Reclamation during Cooling 
3. King Sized Lint Trap .. . ideally located . . . cleaned in 


27 seconds. 


. Coils, fans, and fan motor accessible from fronc of machine. 


. Widest Range of Sizes —- Don't forget, a reclaimer too large 
or too small for your drycleaning machine wil! continually 
waste your time and money. Hoyt offers just the size you need 


HOYT ~ 


HOYT MANUFACTURING CORPORATION * WESTPORT, MASSACHUSETTS 


u 
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Here Now! NEW CHEVROLET 
TASK-FORCE 57 TRUCKS! 











FIRST with the MOST 
modern features 


They re out to save you hours and do//ars There’s fleet-actior power in Chevy s outstanding 
, gine line-up tor "57 with modern versions of 

n any nauling joo and they ve got big the famous Thriftmaster and Jobmaster 6’s, effi- 

new power plus the modern features that cient short-stroke Trademaster V8’s and sensa- 


' tional new 283-cu.-in. Taskmaster V38’s! 
make it a sure thing! They put you way y 


ahead with time- and work saving advan- Other way-ahead ‘57 features include advanced 
, 3all-Gear steering. high-outpt volt electric: 
tages you won't find in any other truck Ball-Gear eering, high-output 12-volt electrical 
system, modern tubeless tires and great optional 


extra cost) features such as Hydra-Matice and 


4 ( il ‘ 1u 
\s Powermatic transmissions! 
4 , a . t 
eat ¢ ( ments i ave 4 i 
Be sure to check the new cab leatures, too... 
Dee l i i} gy preanil ] t er . . ; 
the handsome new upholstery, the new steering 
See ¢ : ; , - 
wheel, the new exterior colors. y our Chev \ dealer 
t ere ew st ng matc! has all the details, so see him soon! . . Chevrolet 
( é i i al 1 and dependat U1 Division of General Motors, Detroit 2, Michigan. 
NN 
. “~~ \oy) } 
Alcan Highway Test Run IN) 
a rs 
1 (7S 


Proves Chevrolet Ruggedness! |” 


ca . 4 goes ire Ip é 
()-1 f A i H ghnwa i i ~-Nhou ru eSS 

N 1 ours! | ira i s ! ew Cne rucks con- 
juered one o ew $ m hallenging roads to display 
‘ ea per ct 4 t t I ny roads! 





NATIONAL CLEANER & DYER 




















voiced) J A\ Wy 


we FEATURE OF aya, 

















— 


. 


S 


GH 


PEp ™~. 4 
Ar se? 
DRY CLEANING PRES 
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PRESSURE 
DELIVERY UNIT 


SENSITIVE 
PRESSURE 


TABLE LENGTH 
BAR CONTROL 


What is “Designed Simplicity’? “It Is Modern 
Engineering Achievement!" . . . Achievement that 
has made Simplicity a part of the matchless all 
steel construction of every AJAX Air Operated 
Dry Cleaning Press. The result... Greater ease 
of operation... Longer efficient operation... 
Lower costs of maintenance. A truly great con- 
tribution to modern Dry Cleaning history. 


phone, write or wire the AJAX Pressing Machine Corp, or see your nearest AJAX dealer. 


Pets ‘ ‘ > *s - 
ee ee y 7 OP Gas ee 
MANUFACTURED BY 


| WESTERN ase ress co., y 45. oY) Oe — OS CORFP. 








GLOVER 
SPOTTING MACHINE 


TirlLet Servec Manv Purnoses 








c] 
{ 
~. { 
NA, ° 
NN — — 
IN DN eg tes 
/ “a 

= “~ 
= > Uj — 

. (ja x } ea” end 

/ 4 
Y eee 




















YOU WOULDN'T ROW A BOAT 
WITH A BROOM! 


Ot « t. Ye et the hit Here's what weve don to help you with this com 

' Its ple x problem Eaton's staff of spec ialists has developed 

i complete line ot SIZIngS whic h when tise d according 

Strange as it may seem, however, cleaners often do to directions provide the desired finish for any type ol 

omething just as inconsistent by trying to use one textile vou ll encounter. They re easy-to-use with your 

ing for all textiles present equipment no further investment necessar\ 
extile manutacturers us« bewildering variety of 

ngs to impart the desired finish to their product lo make it still easier tor you, Eaton's technical 

7 consultant has pre pared u spe ial bulletin which tells 


And it’s vour job to duplicate that original finish in 
. , vou when to use each sizing and how to use it 
vour plant. For example: cottons silks, wools, syn 


thetic fibers. etc. might all be in vow plant for sizing 


which would Get the answer to your sizing problems, Write for 


each one requires a different kind of finish, the prob The Sizing Story Eaton Chemical and Dyestuft 
Company, 1490 Franklin Street, Detroit 7, Michigan 
Canadian Plants: Toronto and Windsor 


present problem in itself, But when 


lem is multiplied One might require stiffness, another 


sheen inother softness. How-to do-it is the que stion 


Addi ertisement 
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Modern Facilities for Employees 


stove and refrigerator 





Ticket Serves Many Purposes 


A Color cleaner uses multiple tickets tor 
both shirt and drycleaning orders, to save writing 
ticket information more than once ind also to pro 

age al Nihice ror lail iccounting. This per 
nits an a rate rd of each day’s business done 
either at the nt office or at any of the store outlets 
simce eve t ket t be accounted tor thes furnist 
thie i t nt )] vhicl ! iny yperat 
ick 

On the I leaning ticket there is a little square 
t the bottom for noting the number of packages in 
the wre since it i cleaning ticket, a number | 
nh the q ire vould ndic ile drvcle ining only \ 
vumber 2 would indicate there were also shirts for 
that cust r 1 the plant on a “shirt ticket The 

nal f tl three-part ticket is used for daily 
niin ee to the boss. The stub at botto: 
the customer receipt The second copy 1S the 
ermanent re The last copy 1s the customer s 
| It | nve tubs at the bottom, u ed as identi 

I tion t nm the uments through processing 

The re t ilso a three-part carbon job al 

st lent il in every way except that there are nm 

lentification stub nee pen marking is used on 
the hirts t dor ! vever, list the most common 
pe f shirts t ve time in making out the ticket 
t,t | ttle box for the insertion of number 
. ‘ it might dicate thet 
leaning, als n addition, since there is a maximun 
t ¢ ht shirts t i bundle it might indicate there 
vere more than eight shirts due the customer 
hree boxe lettered R. N ind H, are shown 
ndet pecial instruction: ’ This is for starch de 
eu NX no starch ind H hea tarc} 


Hilton Gives Employees Group Insurance 


lovee f Hilt Cleaners, Warwick, Va are 


ntl hein rar ed | vroup insurance program ‘ 
miums of which are being paid by the firm, accordi 
nouncement b B. B Williams and | \ Lan is, part 
the busine Underwritten by the Travelers Insu 
e ( mpan the plan provides life insurance benefits 
lental deat} ind dismemberment coverage 


and lockers (right) for staff 

















SPOTTING MACHINE 
NEW VALVE 
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T pack NG UNDER 
PRING PRESSURE- 
NO LEAKING, NO 
ADJUSTMENTS 


STAINLESS STE 
VALVE STEM 








BRONZE VALVE 


REPLACABLE 


FIBER STEAM DISC a (a 
: ~ | 
Om A, 
TO SERVICE VALVE,|“” » | SCREEN PREVENTS F 
| SIMPLY BREAK DIRT OR SEDIMENT aster 





OPEN THIS UNION /| FROM ENTERING ated ever production 
THIS VALVE . 
= | Higher than ever 
This tube extends to the bottom of the extra long tubulor spotting quality! 


seporetor te essure on mexhevetible supply of clean die 
tilled weter (condensed steam 











Complicated, time-consuming valve servicing is 2 
thing of the past with Glover's new, redesigned Simplex 
Valve! Fast, easy service of top mounted valves does 
away with those weary hours of overtime — keeps your 
machine operating profitably at top efficiency. 






Today’s spotting needs can only be met by highly 
skilled technicians working on highly specialized ma- 
chines. To reduce costs and improve quality — see that 
your spotter is properly equipped. 


Narrow, tilted vacuum spotting area for faster 
drainage and improved visibility; finger-tip location of 
chemical tray; inexhaustible supply of dry steam with 
instant selection of moisture or hot air as needed; 
marble-hard, black, non-glare tamping area; and adjust- 
able height control of the machine and the garment 
basket are other outstanding features which make this 
machine the finest of its kind. 





EMPLOYEE COMFORT is prime consideration of Reliable Dry Cleaners 
Harrisburg, Pa. Firm installed complete kitchen (left) with table, chairs 


Get a Glover...and Get Those SPOTS OUT FASTER 














Rug Cleaning Film: Drycleaners who 
operate rug cleaning departments will 
receive a lively piece of institutional 
advertising in the form of a film, re 
cently produced by the National In 
stitute of Rug entitled 
“Three Easy Rules for Rug Beauty.’ 
This 13%-minute motion picture was 
produced by Video Pictures, Inc., in 


( le aning 


a three-week shooting around the New 
York City area. Cost is estimated at 
$45,000 

The film will demonstrate the care 
carpets should receive in the home 
and the cleaning that is given by pro 
fessional rug cleaners. In line with its 
three easy rules the picture will rec 
ommend daily carpet sweeping, thor 
ough weekly or bi-weekly vacuuming 
and annual professional] cleaning 

Six of the 
sional television and stage personali 
ties while 14 other members of the 


cast are rug cleaning employees, who 


performers are protes 


were borrowed from various firms for 
the filming of some on-location and 
plant scenes 

Lawrence Jeppson, public relations 
director for the NIR( states that the 
film’s TV audiences are expected to 
run into the millions. Present plans call 
for making 120 color prints available 
to TV stations across the nation on a 
revolving loan basis. The film will also 
be available for local showings to con 
sumer groups 


Cleaner on TV: Mrs. Joe Adamowski 
co-operator with her husband of Salz- 
burg Dry Cleaners, Bay City, Michi 
gan appeared recently on a_ local 
television show called “Woman's 
World,” carried by WNEM-TV. She 
gave a brief talk on the wear and care 


of new ft ibric s 


Highways Aid Downtown Areas: The 
greatest boon to central business dis 
tricts of U. S. cities is the upcoming 
highway program, So said Francis \ 
duPont, former commissioner, U. S 
Bureau of Public 
highway 
Ohio, sponsored by the Chamber of 
Commerce of the United States, the 
Chamber and the Ohio 
Chamber. He further stated that the 
new Federal aid 
will bring the 


Roads it a recent 


conference in Columbus, 


Columbus 


highway program 


house wite closer to 


16 


downtown stores and shops by speed 
ing buses and automobiles from the 
suburbs. Mr. duPont 


transfer of light industry and other 


foresees — the 


businesses to the outskirts providing 
downtown space for new businesses 


and parking 


Service Market: A 
brief survey of American buying and 


Appraising the 


where it lies and 
what relation it has to the small busi 
nessman is given in Bulletin No. 15, 
published by the Small Business Ad 
ministration. The author urges busi 


spending power! 


nessmen to keep informed through the 
various channels of communication 
available of the trends in the market 
outlook 


appraisal can be translated in terms 


Through this means a market 


of his particular business 

Copies may be obtained without 
charge by writing to the Small Busi- 
ness Administration, Washington 25, 
D. C., or from its field offices 


Women Prefer Cleanability: Accord 
ing to an artic le published in the De 
troit Sunday Times under the title, 
“What Women Prefer Most in Dresses 
—Cleanability,” the ladies have some 
very definite notions on what they like 


all they 


want dresses that will not cause trou 


in dress styling, but above 
ble at the drycleaner’s. The source for 
the report Was a Survey conducted by 
designer Adele Simpson 

Canadian women, too, are following 
this trend toward cleanability § in 
dresses, the Canadian Research Insti 
tute of 


claims. They 


Launderers and Cleaners 


prefer natural fabrics 


because they believe these present 


tewer problems to the cleaner than 
synthetic fabrics 
#4 
*#F 
Out-of-County Fee: The City Coun- 
cil of Prichard 


an ordinance requiring out-of-county 


Alabama, has adopted 


drycleaners and laundries to pay a 
$500 
taken upon complaint of the Mobile 
County Dry Cleaners Association that 


license fee. The action was 


a Lucedale, Mississippi, establishment 
was soliciting business in the Prichard 
Chickasaw area without a license, The 


local establishments which are li 


censed, contended they could not meet 
the low prices offered by the out-of 
state cleaner 


Public Service: Governor Williams re¢ 
cently appointed Michael J. O'Neill, 
managing director of the Michigan 
Institute of Drvcleaning, to serve as 
chairman of a commission which will 
study and report on the problems of 
small legislative, fair 
trades practices and education com 


business \ 


mittee have already been organized 
by this body to study various aspects 
of the problem. 

Serving as co-chairman of the re 
cent Sister Elizabeth Kenny Founda- 
tion fund in Totowa Borough, New 
Jersey, was drvcleaner Sal Matano 
who operates Spot-Rite Cleaners in 
Totowa 

This vear the winners of the annual 
college awarded by 
Champion Cleaners of Jacksonville 
Florida, were James Henderson and 
Alice Mae Anderson. 

In St. Louis, Missouri, the local Dry 
Cleaners Guild supplied trucks to pick 
up clothing donated to a clothing col 
lection drive for needy children, spon 


scholarships 


sored by the citv’s Junior Chamber of 
Commerce 


Safety Yearbook: “Accident Facts 

the 1956 edition of the National 
Safety Council's statistical yearbook. 
is now available. The book contains 
facts and figures on all types of acci 
dents—industrial, traffic, home, farm 
and SC hool. 

I'wenty pages of this 96-page book 
are devoted to occupational accidents 
and the factual background necessary 
for the development of an industrial 
safety program. There is also a de 
tailed list of accident rates by major 
industry groups, as well as charts 
showing the accident trend during the 
past 30 years. Most common source of 
injuries, part of body most frequently 
injured, off-the-job accident problems, 
unsafe acts and unsafe conditions con- 
tributing to permanent impairments 
and deaths, and other topics are in- 
cluded. 

“Accident Facts” is priced at $1 a 
copy, less for quantities. Inquiries 
should be sent to the National Safety 
Council, 425 N. Michigan Ave., Chi- 
cago Ll. Il 
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Kling “100” Corporation uses Marlow Pumps exclusively for its new Air-matic, 


2-bath system which is designed for petroleum solvent. Marlow Self-Priming Centrifugal Pumps 
were chosen for this new drycleaning machine because of their quiet, long-lasting, trouble-free 
operation. Shown above are two space-saving Marlow vertical, self-priming pumps that are used 


to handle the solvent from the filter to the machine 


ma ri OWS are long lasting! 


With long-lasting Marlows, pump replacement is practically a thing of the past. There 
are no close clearances or meshing gears... hardly anything to wear. These dependable 
pumps are almost fool-proof and even pass suspended solids and lint without damage. 
An exclusive shaft-seal eliminates leakage, minimizes fumes, prevents solvent loss and 
assures dry floors. For new machines, plant modernization or replacement . . . make 
it a Marlow. See your Marlow dealer today or write for Bulletin DC-04. 











MARLOW PUMPS + RIDGEWOOD, NEW JERSEY 
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because Hoffman has planned 
the scientific way to meet your drycleaning 
and pressing requirements, you can now 


choose the 


HOFFMAN PROFIT PLAN 


that’s right for you! 









Are A’ Zelt) interested in more profits? 


Are Ae) 5) sending your work out, yet wishing you could strengthen your profits by 
offering faster service and finer quality with your own on-the-premises drycleaning? 


Are AOL ER thinking about a new location? 


Are NA2188 doing your own cleaning while wanting to modernize your plant, and looking 
for the best ideas on how to go about it? 


\ Are S40) 8 ho wholesaler or chain operator teeling the pinch of unit-plant competition, and 
recognizing that the unit plant is the answer to your problems? 


Bop 4 complete layout of your plant. 


Authoritative service on location, zoning, advertising, merchandising, modern efficiency 
techniques, store fronts and interior design. 





~ And most important——the confidence in doing business with your authorized Hoffman 
distributor, a man who is interested in the success of your business — for the life of 
your business. 











For weekly 
gross incomes 
from $500 

to $3,800 

and featuring 
exclusive 








THE OLYMPIAN 1000 Jet ha ge 
cleaning, 


synthetic or 
petroleum solvent, 
Single or two-bath. 


THE 20TH CENTURY SERIES* 
THE CONSTELLATION SERIES* 
THE COMMANDER SERIES* 
THE OLYMPIAN SERIES” 

THE PREMIERE SERIES* 

THE MEDALIST SERIES” 

THE EXECUTIVE SERIES* 
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To: U.S.HOFFMAN MACHINERY CORPORATION 
Box #11 105 Fourth Avenue, New York 3, N. Y. 


I'm interested in your new Hoffman Profit Plants. Please 
send me further information, with no obligation, at no cost. 


U.S.HOFFMAN MACHINERY CORP. 


NAME 


105 FOURTH AVENUE, NEW YORK 3, N. Y. > 


ADDRESS 


CITY 
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E BRICS 
up tro 8O% 


of all new garments have 
some woven-in heat sen- 


TH E PRO , 7 D sitive fabric 


The Press Cleaners Need... 





® to properly finish 
all heat sensitive 
fabrics. 


® to get sustained 
high production 
and high quality 
finishing of all 
garments. 







Easy finger-tip and toe-tip operation 
.. $0 safe and sensitive 
that girls can take over finishing. 
Faster operating head... 
smooth, swift, silent. 


It's a pleasure to work on air-operated EZDs 
.. the presses that favor pride in pressmanship. 

SEVEN 
MODELS 


® BUILT WITH FABRIC SAFE TOP PLATE WITH TEXTURED SURFACE 
© UNIFORM DIFFUSED STEAM FOR ALL-OVER FINISHING 

® MOISTURE CONDITIONED STEAM FOR DELUXE FINISHING 
e FINISHES DACRON, ORLON, ACRILAN 


e ELIMINATES SHINE, STEAM MARKS eS 
GLAZE AND PUCKERING eta woe Kons et 


Man Offce and Factory Syracuse | N Seles serv on Promenpe! Cones 
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SOME DO’S AND DON'TS THAT WILL SAVE YOU MONEY 
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Misuse cleaning aids. Consult the 
. hly on each clean- i DON'T 
a pepsi anager or tubes are ' manufacturer for the proper use of equipment, 
obo "bef Pens them to service : solvent, soap, spotting fluids, and other supplies. 
bone-dry ore ~ wie : 
; iter sludge : 
Reclaim solve" ‘ 





These tips from Du Pont showed me how to get 
30% more cleaning from every drum of “PERCLENE”’ 


“When my ‘Perclene’ distributor came up with this 
little book from Du Pont, I thought the production 
figures they quoted were too good to be true . . . that is 
until I tried out some of the practical tips the book 
offers. Believe me, they work. Now my mileage is almost 
10,000 pounds per drum of ‘Perclene.’ And I refer to 
this book time and time again.” 

Through your “Perclene”’ distributor, Du Pont offers 
a wide range of services to the drycleaner. Your dis- 


tributor can draw on expert technical assistance and the 


Du Pont research and technical facilities when and if 
they are needed 


Ask your ‘’Perclene’’ distributor about these services. 
He can also supply you with your copy of “A Bonus for 
Efficient Dry Cleaners,” illustrated above, as well as 
“*Perclene’ Perchlorethylene for Drycleaning,” which 
gives complete technical data on 

‘“‘Perclene”’ and its use. 





R eon oe ee oe eo “| 
| E. I. du Pont de Nemours & Co. (Inc j | 
| Electrochemicals Department { 
| Wilmington 98, Delaware | 

PERCHLORETHYLENE | Please ask my distributor to call with “Perclene” liter | 
; : . at » and se ce info atio 
Du Pont’s Quality Solvent for Drycleaning ee ee | 
Name . ___. Title —— | 
| 
| Firm ———— | 
Address - — - END l 
yy | 
| >) — Zone _._ State - | 
BETTER THINGS FOR BETTER LIVING THROUGH CHEMISTRY < 
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Recessed Window Promotes Seasonal Business 


BUSINESS BUILDERS 





Serv t pr ESS] nal window 
tril er pa dividends at Elite Clean 
‘ im Dye Pasact Calitornia 
lt} pl ( r I clientele 

| ! t i t t ] y? 

lane 
rie t { le 


Color and a slanting entrance pro 


vide a handsome but inexpensive front 
to a store in a low-income tm ighbor 
hood The location didn't warrant a 
neay expenditure for remodeling on 
yvart of Dick Blanchard at Blanch 


ird’s Cleaners and Laundrv in 7 ypeka 


Kan S 

The Id Trane building Vas re-CoVv- 
ered with white asbestos shingles. The 
plate glas store window was slanted 


in to the door. Its companion window 


' 
was replaced with heavily corrugated 


— 
concealed 


22 





shown above effectively delivered a 
message at a minimum of cost. White 
re indeet br imi he s and ornaments ip 


peared igaimst a natural wood hack 


ground Man tavorable comments 
trom customers indic ited ifs me! 
handising value 

the cartons and bags stored behind if 
ind gave a sparkle to the tront of the 


building 


An 18-inch wall of bright red brick 
ip to the window ledges. Ex 


cept for white trim, the rest of the 


omes | 
store front is corrugated aluminum 
painted a dark green enamel. Red 
vite letters on i dark 
gree sign fit into the color scheme 

The result is a bright fresh look that 
tf house keeping 


neon VET 


1 
calls for a minimum 


ind maintenance, vet provides i Store 
tront that « ympares favorably with 


the firm s other stores 


Sweater Bar Builds Sales 


Its important to build a_ better 


mouse trap to make customers beat a 
path to your door. But vou have to let 
them know you have that mouse trap 
too. That's the philosophy of owner 
Clyde Havnes ot 
Oakland, California 


The finished product from his plant 


Unique ¢ leaners 


goes a long way to create new busi 
ness. In line with progressive thinking 
he lets his completed work do a sug 
gestive selling job for him. Finished 
placed in a prominent 


spot of his call office. The cellophane 


sweaters are 


packaging itself has a great deal of 
ippeal to the housewife See cove! 
picture 

lo package them. sweaters are laid 
face down with a folded sheet of 
18 by 24 inches 
over the top. First the arms are folded 
Then the bottom of 
the sweater is brought over the arms 


tissue paper placed 


over the tissue 


Another fold and the sweater 1s placed 
into the papel bac ked cellophane bag 
The folded tissue is just enough sup 
port to hold the sweater upright when 
the celloph ine bag is lifted by the top 
edge 

The garments are then filed ilpha 
betically on the sloping shelves of the 
display cast 

Another plus benefit of the shelf ar 
rangement is the top of the display 
case This is used to show the cus 
tomers what a fine job the plant does 
on cleaning, finishing and packaging 
neckties 

The plantowner’s son, Bill Haynes 
demonstrates the packaging used by 
his dad's plant Note the shirt band 
placed iround the sweater to give it 
] 


1) 
ded suppor 


Business Paper Builds Prestige 





The cover story that appeared re 


cently in The Nationa CLEANER & 
Dyer on its plant opening is used as 
i promotional tool in the call offic 
of the new Birck-Fellinger plant, Chi 
cago, Illinois. The plantowners re 
produced the cover picture of the 
story appearing in the magazine. Then 
the blow-ups were placed on_ the 
counters at the plant to acquaint the 
consumer with the 


publicity given 


the firm by the trade press 
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Ihe basic reason why profit-minded 
drycleaners prefer APCO solvents 
is the quality of workmanship they 
produce. Quality is the one de- 
pendable key to permanent, satis 
fied customers. APCO customers 
also benefit from the free “Test 
Bundle” Service. Ask your Stod-Sol 
distributor for details. 
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PRODUCERS REFINERS 


nderson‘Prichard Qz Coypordlion 


OKLAHOMA CITY, OKLA. 
BRANCH OFFICES IN ALL PRINCIPAL CITIES 
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use steam efficfently, economically—choose the trap with... 


top quality... 


to keep it on the job 


No need for a steam trap to be complicated. All it does is discharge con- 
densate and air from steam lines and equipment. But its importance 
shouldn’t be overlooked. On its effectiveness can rest your economical 
use of steam . the efficiency of your process operations. 

A steam trap has to be built to serve long and dependably in severe 
service and that’s where Nicholson quality counts heavily in terms of 
periormance. 


One moving part 
Positive shutoff—no steam waste 
Powerful, intermittent valve action 


High capacity — effective use of large orifice 


Specify Nicholson, and be sure. 


Write for new 
Bulletin 10-55 


A 4 NICHOLSON on/ Cpay 


TRAPS + VALVES + FLOATS + METAL PARTITIONS 
LAUNDRY, DRY CLEANING AND PRESSING MACHINERY 


14 OREGON STREET, WILKES-BARRE, PA. + SALES AND ENGINEERING OFFICES IN 98 PRINCIPAL CITIES 
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/ happened to our 


re-cleans—since we 
started using TarGo 


/ 

! 

l 

\ 
\ 


It makes a big difference —in time and money — 
when you use Wilson's action-loaded TarGo to remove 
stains that remain after cleaning. 

Here’s how to use That's because TarGo flushes out thoroughly on 
the wet side—thereby eliminating the need to re-run 
TarGo nine out of ten spotted garments. 
and avoid re-cleans TarGo is the spotter to use on all oily-base stains. 
Even “impossible” hard-set stains from permanent lip- 
stick, rubber-base paint, airplane dope, oxidized oil and 
grease, shoe polish, ball pen and printers’ inks all yield 
quickly to TarGo’s powerful penetrating action. Highly 
concentrated, TarGo takes out ordinary stains twice 
as fast with half the effort .. . cleans up lipstick loads 
, in half the time. 
to stain (add a little synthetic Try TarGo soon and see how it speeds up your 
lubricant if you wish) spotting, cuts down your re-cleans. 


© When stain breaks up flush with 
water gun...dry with clean cloth 


feather out with steam gua 


© Apply small amount of Tarbo 
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GADGETS and GIMMICKS 


Private Office Is Strategically Located the two floors. This opening 

floor is wide enough to permit 
ments to pass through without touch 

ing the sides of the opening When 

the garment reaches the main floor 
right it slides off the hook on to the 
} ] 


DACGINE rod 





Novel Shoulder-Puff Setup 


stations 
vindows 
to get 
onable 
d by two 
routemen s 
sliding 
the finis] 
traffic 


off 


A neat installation of a shoulder 
puff on the apron of a topping press 
saves space Owner Ed Ellison of 
Sparkle Cleaners in San Clemente 
California, used his woodworking skill 
to good advantage here 

\ piece ol 44-inch plywood is 
placed under the topper apron and 
held with six countersunk screws, Part 
of this same plywood extends out from 
the topper ind acts as a base for the 
puff Iron 

Another matching piece ot hy inch 
plywood is glued to the top of the 
lowe protruding plywood piece his 
brings the base of the puffer to the 
same level as the press plattorm The 
steam line runs up through a hole in 

spaces wks. The chain moves clock the plywood support 

Vise long the wall between the first The steam pedal 1S operated by a 
ind cond floor of the plant The rod attached to the valve as shown 
chain is hi 1 behind a protective Che pedal itself is screwed to the floor 
wooden covering and only the hooks Other features of this installation 
ire visible. This prevents any greas¢ ire the “T” fittings on the steam and 
from coming into contact with the 


during its vertical descent pipe on the vacuum. The “T” fittings 


gal vacuum lines and the use of curved 


the moving hook on the con permit easy moisture drainage or 
veyor chain touches the hanger up means to check the steam trap. The 
stairs it picks it up and carries the gar curved pipe provides maximum effi 
ment down the drop chute which was ciency of the vacuum system, accord- 


constructed as an opening between ing to the plantowner 
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STAR-SERVICE HANGER 
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STOP! 


DON’T BUY 
ANY CONVEYOR 
UNTIL YOU SEE... 
VIC'’S 


EXCITING, REVOLUTIONARY NEW IDEA 
FOR A CONVEYOR SYSTEM! 











VIC’s Conveyor will make all other conveyors obsolete... 


VIC’s Conveyor will store more clothes in half the area... 





VIC’s Conveyor is adaptable to any size, shape or style 
of cleaning plant... 


WATCH FOR MORE NEWS SOON! 


VIC CLEANING MACHINE CO. 
Div. of Vic Manufacturing Co. 
1313 Hawthorne Ave. Minneapolis 3, Minn. _ vee. nx-211 
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economical? and how! 


COLUMBIA 


 h.r.t.* oil or gas fired boiler 


BURNS THE 
FUEL AT 
“BOTH ENDS” 




















"Horizontal Return Tubular Type, units suitable for firing by gas, 
light or heavy oils, for interchangeable firing by gas or oil 


The special refractory brick in Columbia's factory eee ate tte 
installed combustion chamber heats up quickly to 
incandescent intensity —completing the combustion of 
previously unignited fuel particles. Columbia's complete 
combustion not only saves you fuel—it minimizes soot ° “~~ 
accumulation—and the need for cleaning is considerably COLUMBIA BOILER CO. OF POTTSTOWN, 
reduced! (Such efficiency is not possible in boilers designed DEPT. NC-116 POTTSTOWN, PA. 


for internal firing into chambers of cold water backed Gentlemen: so 
Give us the facts on the superiority of your HRT 
boiler as it pertains to our operation. We under- 
stand there is no obligation, and we won't be 
Just one more reason why owners of over egeressively seliched. 
one-quarter million Columbia boilers know that with a Firm Nome 
Columbia , you get more steam per dollar Address 


invested, more steam per dollar spent for fuel. 





steel surfaces!) 














Mailing the coupon will bring you the full 
story without obligation. 











Ss COLUMBIA BOILER CO. of POTTSTOWN 
FACTORY & OFFICES: POTTSTOWN, PENNSYLVANIA 
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QUESTIONS and ANSWERS 


Water on Acetate tound that if a drop of 
fabric 

placed in a dry sol 
color would take place 


icetate varns 


Recently the 


water Was 


placed on an acetate and the 


Can you tell us what caused the dis- 
coloration on this tan rayon shirt? We material merely 
spray ed it with water before cleaning vent i loss ot 


B. C., North Dakota from the 


The discoloration practice of 


1 by 


mn this shirt was spraying 


in actual loss of dvestuff 


This type ot pr iblem became most 


causet or otherwise wetting out garments and 


then placing them in the drvcleaning 


ipparent some ears ago when it was W isher has bec me common as a re 


rt > 


cd PRE-MARKED 
STRIP-TAGS 


to multiply your profits by 
cutting marking & checking costs to 50% 


10-BRIGHT COLORS! 


Lot (unit) Numbers 
1 to 40 in each color. 


400 COLOR-NUMBER 
COMBINATIONS- 
$350 BOX $330 BOX 


~ (COLORS) ~~ (WHITE) 
1000 strips to the box- 
6 tags to the strip 
(numbered 001 to 1,000) 


séls0 


nemember 


TOKEN - TAGS 


FOR SPECIAL 


- INSTRUCTIONS 


6 VIVID COLORS °v*  *" 


AL TS tment 


9 () separate ins “separate instructions 


Let Token-Tags do it right, the first time 


Consult your 
distributor or 
write us direct! 








sult of the charged 
The success of the 
ability 
impregnated into the solvent to con 


system operat 

procedure Is «it 
pendent on the of the detergent 
absorb the 


Unless a detergent is present t 


pletely water in the ga 
ment 
do this, then a similar moisture-carr 
ing detergent must be 


applied to the 


wet-out areas before the garment 
washer Als 


solutions 


introduced into the 
moisture-laden known 
emulsions are sometimes used 
Unless you are operating a charge 
system operation, it is not advisable t 
spray garments wet and throw them in 
the washer. If you are operating suc! 
advisable to 


an adequate concen 


a system, it would be 
check to see if 


tration is being maintained 


Albumin Stains Faille 


What is the nature of the stain on this 
black faille dress and how may it be re 
moved?—A. C., California 


Examination of this garment under 
ultraviolet light and in various other 
tests reveals that the discoloration has 


been albumin stair 


caused by ant 
Ordinarily, this type of stain can be 
removed by soaking the garment in a 
bath of water to which one of the di 
gestive added 
After a soaking-out period of from 20 


enzymes has been 


to 30 minutes at a bath temperature 
of about 120° F., the stain should be 
spotted with a neutral lubricant and 
ammonia 

Recently such removal has becom« 
difficult, principally be 
cause the protein of the 


increasingly 
albumin stair 
resins commonh 
In cases of this kind 
removal of this type of 
possible In this instance 
doubtful that the 
moved from the dress without damage 
to the color of the garment itself 
There vidence that the stair 
is the result of any processing in dry 


combines with the 
used on fabrics. 
stain is im 
it 1S highly 


stain can be re 


Is hho ¢ 


cleaning or in the spotting depart 


ment 


Soluble Pink Dyes 


Can you determine what is responsible 
for the loss of color in this pink dress? 


—V.C., Florida 


fabric of 
this garment show that it has been 


Tests conducted on the 


from cotton and nylon yarns 
At present, the cotton yarns are dyed 
Continued on page 110 


made 
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STEAM AIR TROUSER TOPPER 


The job of topping trousers has 
always required plenty of time, pa- 
tience and skill. With a TOPPER- 
MATIC trouser unit the time 
which used to be spent topping can 
now be used for leg creasing. 


How? 


Top the first pair of trousers and 
lay them on the adjacent press. 
Place another pair on TOPPER- 
MATIC, close the pivotal pleat 
holders, press a button and turn to 
the press. Do the leg creasing of 


WITH AUTOMATIC PUSH BUTTON CONTROL 


the trousers on the press while 
TOPPER-MATIC is automatic- 
ally topping its pair. 
TOPPER-MATIC’s nylon bag 
conforms to trouser shape. Pleats 
are pressed against a specially 
padded buck. Waist expansion 26” 
to 46”, steam, heated air and cut- 
off are automatic features. Cycling 
time is 30 seconds. 


Works with utility or legger. 


Consult a TOPPER-MATIC 
jobber. 


i H INDUSTRIES INC. 


DORCHESTER HOUSE * DALLAS 10, TEXAS * TRemont 1014 

















EDITORIALS 








A Giant Step 


Heartening news comes from the Michigan Institute 
of Drvcleaning. Registrants of their fall conference 
were secretly polled on what they considered the most 
vital topics to include in their next meeting 

With complete freedom of choice the members 
voted overwhelmingly in favor of sales and manage- 
ment subjects. In order of preference they selected: 


1. Public relations and sales promotion 
Supervisory techniques 
3. Business administration 


The decisions ot these progressive cleaners under- 
line a growing revolution in the drycleaning industry. 
More and more cleaners are putting sales ahead of 
production. If their heads aren't completely out of the 
hampers, at least they are peeking over their shoulders 
to listen for the jingle of the cash register. 

It is doubly gratifying to note this trend, since it is 
the long-range editorial policy of NATIONAL CLEANER 
& Dyer to help make the industry sales-minded rather 
than exclusively production-conscious. Issue after issue 
hammers home the importance of merchandising, sales 
training and sound management policies. 

We recognize the importance of efficient processing, 
too. But all the equipment, layout improvements and 
incentive systems are useless until the bundles roll into 
the plant. Nothing happens until a sale is made 

In our column on the contents page of this issue we 
refer to the great increase in sales of TV sets during the 
past four years. Acknowledging the fact that customer 
acceptance for TV sets is tremendous, the fact remains 
that all manufacturers spent record amounts for news- 
paper, radio and magazine space. Yes, even television 
time was used to push a product that was already in 
great demand 

Now that the market nears saturation, manufacturers 
are making and selling portable sets. They stress the 
pleasure of having at least two sets in the home so 
everyone in the family can see their favorite programs. 

Here is another example. No firm is more aware of 
the consumer than the Simmons Company, leading 
manufacturer of mattresses in this country. That firm 
believes that a successful business is built backwards 
from the consumer to the factory. Every Simmons 
move revolves around the sales approach; each situa- 
tion confronted is observed from the customer's view- 
point 

Simmons’ sales in 1955 hit a new high of over $156 
million. It outsells its nearest competitor by four to one. 
Why? By choice, it builds its products up to a stand- 
ard, not down to a price. Why? Because it spends $4 

million a year on positive advertising, letting people 
know it produces a top-quality product, that meets 
their wants. 

It is interesting to note that this company’s competi- 
tion generally sells on the basis of price alone—not 
quality. It is no accident that Simmons can beat that 
approach. Its management knows people will pay the 
price for value received 


Ww 
Lae) 





This is proved by the fact that Simmons’ sales for 
the first quarter this year were 16 percent ahead of last 
year, its previous new high. Like sales leaders in other 
fields, it sells up customer's wants; product superiority, 
and plays down price. 

Another example, the automotive industry. This 
year car prices are up, due to increased costs for steel 
and labor. Do you see any mention of price rises in 
Ford ads? Some of its models are more than $100 over 
last year’s comparable cars. 

Quite a contrast to some production-minded cleaners 
in our field. When they finally acquire enough courage 
to raise their prices to make a token return on their 
investment, they proclaim to the world that the in- 
crease was justified. Instead of selling the advantages 
of dealing with their firms, they warn the customers 
that future dealings will be more expensive. 

Or, perhaps a production-minded cleaner will take 
the opposite tack. To spark up lagging sales, he will cut 
prices. Such action may boost volume, but it doesn’t 
improve the profit picture. And that is the final yard- 
stick for any sales action. A basic law of economics 
comes into play. When a cleaner cuts prices by as little 
as 10 percent, he must add at least 30 percent to his 
volume to get the same dollar profit as he had on the 
lower volume. 

There are hundreds of cleaners who go out of busi- 
ness for charging too little. Only a handful fail for 
charging too much. Aside from the few metropolitan 
markets with huge concentrations of populations, 
there is little room for plants offering minimum service 
tor minimum prices. 

Even the cream is skimmed from the drive-in market 
Most good locations are taken. Some of the new en- 
trants in this field have been stung. We refer to those 
men who felt that the mere installation of equipment 
assured success, It takes more than that. It takes a 
quality product, including those pesky free repairs. As 
we said earlier, people will pay for value received. 

Prospects for cleaners have never been brighter, 
if they recognize their real challenge. That is, greater 
customer acceptance through higher quality work, 
plus the merchandising effort to let people know such 
service is available, Just think! If cleaners can induce 

each person in the country to spend only the equiv- 
alent of a pack of cigarettes over his present cleaning 
purchases, they can have a $4 billion year next year, 
more than double any previous year. 

The action of the Michigan Institute of Drycleaning 
is a giant step in the right direction 





REPRINT SERVICE FOR OUR READERS—Please 
write promptly if you want reprints of any articles 
appearing in this issue. Cost is $13 per 100, one side 
of a single sheet; $21 per 100, two sides of a single 
sheet. Additional 100’s at $1.70, one side; $1.90, two 
sides. Minimum order is 100 reprints. For reprints in 
color or reprinted spreads or folders, please write 
for prices and additional information. All prices 
F.O.B. Lancaster, Pa. 
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“Take it from us... our Manitowoc 


2-bath system saves time, labor and money 
with increased customer satisfaction and 


higher profits!” . . . Glen Conrad and Loyal D. Saxton 
Mother’s Cleaners, Battle Creek, Mich. 











another Manitowoc Success Story 
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“Take it from us... our Manitowoc 


2-bath system saves time, labor and money 


with increased customer satisfaction and 


higher profits!” 


I per 
centage is higher w ur new Manitowo batt An 
umazing statemer id only one g pter in 
the exciting success y of Mothe Cleans This ts 
how co-owners Glen Cor 1 and | 1S e ( 
On top after watching their gr ss business hit rock bottom 


When nearby Fort Custer, Percy Jones Hospital and 


Oliver Aviation were closed in rapid s 


Conrad and Saxton saw the bulk of their customers vanish 
n short order. The average $3.00 cleaning bundle just 
wasn't to be had anyn Something had to be done in 
a hurry 

In late 19 the partners quickly converted their op 
eration to a drive-in and installed a Manitowoc 2-bath 


Perchlor system. Immediately their profit picture changed 


The new Manitowoc unit plunged operating costs from 
$1.75 to $1.36 per 100 Ibs. An additional $500 was 
tr mM 


saved insurance cuts. Mother's Cleaners was able 


. . . Glen Conrad and Loyal D. Saxton 
Mother's Cleaners, Battle Creek, Mich. 











offer competitive 2-hour service instead of the old 
8-hour minimum Approximately $1,000 a year ts saved 
in solvent reclamation solvent that was thrown away 


with their old equipment 


We first saw the Manitowoc at a dry cleaning conven- 
tion,” said Loyal Saxton, “and liked its features, especially 
the lower initial price, campactness, faster operation and 
Diverti-Flo solvent control. All the features enabie us to 
live up to our guarantee of ‘Quality Dry Cleaning’ . . . and 
the Manitowoc has given us a full measure of customer 
satisfaction. The equipment does a wonderful and thor 
ough cleaning job with much less spotting necessary.” 


The partners’ satisfaction with their Manitowoc system 
was summarized by Glen Conrad. “Looking at our busi- 
ness since the installation of the Manitowoc in December 
of 1955, we can see the advantages that have accrued and 
are now sitting back to enjoy a 25% profit increase with 
more and more fully satisfied customers!” 





















HOW... 
Mother’s Cleaners 
Increased Profits 
with Manitowoc 
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Bigger Capacity Finer Quality Cleaning 


( i¢ ers ve ¢ eS i ex pe 
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Durins perienced nimum of complaints since introduction 





Solvent Economy Faster Service 


Over 40( ek stop at Mother's Cleaners’ mod 


\ 1 we \ yuick service with no sacrifice in quality. Since 
whet ‘ , . 
YS time been cut by 50° with their Mant 
s =. he , 
a“ y row bath perchlor unit, garments are ready for 
» c a6 - i 
Pea Lig 
Ny — mers when promised. Operator Bill Stager sim 
€ } 
RINSE SOLVENT ad * 
wae 4. $. SOLVENT ply washes the nutes — automatically timed 
S vCU | 
sia imbles the garments 
nt Contr llustrated ) positively pr super speed, high-efficiency Manitowoc recovery 
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nve NS) nN 1 ¢ iS 
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MANITOWOC ENGINEERING CORP. 
Department MRS-2 MANITOWOC, WIS. 


stomerl 


1 thor 
x 


ry € p = , | Please send free information on the following 
system Donrhhor 2-bath Perchlor [] Single-bath Perchlor 
: : 2-bath Petroleum Single-bath Petroleum 
r busi- A Complete Line of Synthetic TOBE | Tumblers Stills (Perchlor and Petroleum ) 
ember and Petroieum MOF- . 


x 
DRY CLEANING SYSTEMS 


ed and . . NAME TITLE 
e with f \ mh Dry [Peary ’ COMPANY 
mblers \— | Filters } Stills ¢AR Cleaning 8 B | = 
{ Hy Units +. ADDRESS 


| CITY ZONE STATE 





PERCHLOR 2-BATH 


140°F SINGLE BATH 105°F 2-BATH 


4; 
Kf 
iS 


——— 


140°F 
INDEPENDENT SAFETY 
TUMBLERS 


~ . hee § F ny dry eaning unit 
16 x 30” Basket 
eee ae oe ORC 


PERCHLOR INDEPENDENT 
RECOVERY TUMBLERS 


3 


e9 


MANITOWOC-OLSON MANITOWOC INDEPENDENT & 


TUBULAR FILTER NO-SURGE-OVER STILL 
Sao. aiia ive: aleibiliias waite PERCHLOR 75 GPH 
: and 3000 GPH 


140°F 2-BATH 


‘ A" 

te 

: , ' x 
If Ks 
a — 


105°F SINGLE BATH 


INDEPENDENT TUMBLERS 


F 


Exc 


y dry cleaning unit 


os 


Lae recomend | 








Bosket 


« 3 
on-proof electrica 
omponents 





MANITOWOC INDEPENDENT 
140°F or 1O5°F STILL 


For any 


ae. 





dry cleaning system 


75 GPH 





more answers to questions often asked about 


PERGHLORETHYLE 


NO. 4 OF A SERIES 


quently asked by dry cleaners 
perchlorethylene. Since every dry 
wcerned with making a bigger profit, reducing 
icreasing Customer satisfaction, we believe 


these answers of interest. 


What is redeposited soil on garments? 


} 


been removed from the garme 


concentrated in local areas 


ck on the garments, uniformly dis 


5 this 1S so complete that it 


Doesn't corroded equipment cause graying? 


This belief may have been true in the past when the 
forerunners to our modern solvents were used. But mod 


1 cleaning units today are made to resist 


ern solvents an 
corrosion. Most operators prefer perchlorethylene, which 
1 und .ormal conditions will not cause corro- 


What does cause graying? 


Improper classification of garments, exposure to low 

hun idity, poor solvent conditions, length of soap run, 

insufficient flow of solvent for rinsing. Remember, good 

dry cleaning is determined not only by the amount of 
removed but 


ed from redepositing on garments. 


also by how well the soil can be pre- 


What are the principal reasons 
for losing solvent? 


Some of the important factors: Poor maintenance, drying 
period too short, poor recovery from still bottoms and 


poor air circulation 


Can Perchlor be unloaded from the top 
of the drum? 


Columbi: thern’s Perchlor drum has been expertly 
nloading. Perchlor drums are fabri- 


er 


bung on the drum head, plus a 
’ 


| 
is permits ease of unloading [rom 


He 
- : ® 
LUM Eta OU THER 


PERG BLOr 


*UL-SOUTHERN CHEMICAL COM 


arent OF PITTSBURGH PLATE GLAS O 
“TTTSBURGH, PENNSYLYAN” 


What about odor in garments? 


Garments immersed in Columbia-Southern Perchlor are 
cleaned and deodorized rapidly, leaving no residual odor 
in the garment. 


Is the demand for perc still growing? 


Yes. Two-thirds of the new shops and branch plants 
specify perchlorethylene. Many dry cleaning shop owners 
recognize the need to convert to this synthetic solvent to 
meet competition and to give the customer what he 
wants: rapid, efficient, safe, odorless service. 

For more information, call or write Perchlor Depart- 
ment at our Pittsburgh address. In our next ad we will 
cover more questions on the subject. We suggest you 


clip this page for your file 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 


ONE GATEWAY CENTER: PITTSBURGH 22 - PENNSYLVANIA 


DISTRICT OFFICES: Cincinnati * Charlotte Chicago 

Cleveland Boston New York St. Louis 

Minneapolis * New Orleans * Dallas * Houston 
Pittsburgh * Philadelphia * San Francisco 


IN CANADA: Standard Chemical Limited and its 
Commercial Chemicals Division 
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LARGE SIGN attracts attention 1e dr n recently completed in Youngstown. When unit is completed billboards will be placed along un- 


ompleted wall at side of plant 


Experiment Backs Up Expansion Program 


Pilot plant sets pace for later installations 


By HARRY YEATES 


six home type teet Each plant has the identical 


m there is a 20-inch equipment and follows the same lay 
double drier. Each out pattern 

boiler, a Initial investment for the plants 

plus a runs between $40,000 to $45,000 in 

cluding equipment Signs alone cost 

utilities—including from $2,000 to $4,000. The plant 

lights runs 10 owner believes that signs are the big 

les in each of gest attraction in ippealing to the pub 

lic so no expense has been spared to 

yperate as a have the buildings look impressive to 
having its the customer 

or nine em The plants are air-cooled by eight 


ing throughout pl s depending or he location units located throughout the building 


rat 
A total of 22 leas Personnel includes the manager, one This reduces the inside temperature 
Ohio, India x two counter gil one bagger-as by 15 to 20 degrees below the outside 
have sembly girl, two sh operators and temperatures on the warmest day 
is far i | three presse! The manager does the Results from the first test plant have 
ree vears cleaning and spotting proved to Mr. Weiss that to be suc 


Mr. Weiss had been operatin ye Jasic construction and layout of the cessful the plants now in operation 


th 


um cleaning plant with 22 new plants follow the design of the ind any further installations must 
After experimenting with the original unit that was used for experi meet the following specifications 
ypened his first package mental purposes in Youngstown, The 1. The plant itself must be eye 
tradename of French first drive-in in Youngstown measures catching enough to attract attention 
Each plant is complet 50 by 100 feet. The four plants lo 2. The call office must be spacious 
cleaning machine, a cated in various shopping centers and bright. 


finishing unit, two 25 iround the state measure 30 by 100 3. The equipment in the plant must 
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TWO-GIRL SHIRT FINISHING unit in each plant has increased volume by 20 percent sir 


installation 


1 out the open tile tppe iling 
enough so that the public can come 
in and see for themselves how their 
clothes are processed 

t. A shirt unit is one sure way to 
increase plant volume if you give the 
customer a beautifully finished shirt 

5 The shirt units must be up im 
the front of the call office in full view 

6 The 


during the 


plants must be kept open 
evening hours ind well 
illuminated so as to attract family 
business 
[raining of managers is the kev 
to a successful relationship between 
emplovees ind the public 
The shirt sideline in the new pack 
ive plants has been a big factor in 
boosting the volume of drycleaning 
At this point although none of the 
units has been open a full vear 20 
percent ot the volume i ill plants 
comes from the shirt finishing units 
This volume Is growing in direct pro 
portion to the increase in drve leaning 
A finished shirt costs 25 cents. Basi 
prices in the plant are $1.25 for a 
man's suit or lady's dress 
In the 
manager of a French-Tex plant 1S 
trained before the plant opens With 
the help of the 


assistance of the allied tradesmen a 


plan { ich 


! 
organizational! 


plantow ner and the 


new man is thoroughly indoctrinated 
in the tec hnique of management prob 
lems, personnel relations with the em 
plovees he will have working for him 
etc. On top of this he must have ex 
perience in the drycleaning and spot 
ting field. 

All plant managers are on an in 


centive basis with a guaranteed salar 
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plus 10 percent of the profits before 
taxes in his own plant. After a plant 
Mmanacel dot Sa good iob ind shows a 
definite 


ippomnte d district man igerT 


management potential he is 
This pays 
better financially than the plant mal 


ger position. So emplovees have an 


incentive to work harder and become 

successtul manager with the possi 
bility that they can work themselves 
up to the position of a supervisor. As 
the chain expands the potential for 
idvancement in the organization be 


! 
comes mecreasingiv greater 


Supervisors are hand-picked by the 
plantowner on the basis of their ability 
work with peopl in the plants 


; ; 
Eventually, all personnel working in 


ie French-Tex svstem are bonded 


] 
ich plant operates on an inventory 


yntrol so that the main plant knows 
it all times exactly what is going on in 
each of the farflung units around the 
Each plant undergoes a grand send 
with a tremendous promotional 
Ing the pening ceremonies 
Every plant is allocated at least $2,500 
for promotional purposes and the ad 
ertising stresses over-all plant sery 
ices 
] 


Betore i plant 


ypens a thorough 
invass is made the surrounding 
neighborhood 


the city 


Lists are prepared trom 
directory of residences within 
a three-mile radius of the new plant 
Direct-mail pieces are distributed in 
this are ind the plant participates in 
di iwlhgs ind EXPeC#»nisive 


1iZeS SUC h as bicve le s and home ap 


Dr 
pliances | il] page re wspape! promo 
tions are timed to coincide with radio 


idvertising announcing the new plant 
Promotion has been designed to 
create a tremendous impression when 


, 
the plant opens for business. The 


name of the plant, therefore, becomes 
something important in the minds of 
the people living in the vicinity where 
promotion has been concentrated 

All advertising for the units is 
handled out of the LaFrance Dry 
leaning plant. Management spends 
145 percent of the anticipated sales 
from each package plant for adver 


tising and for promotion of grand 


penmds g 3 


EACH MANAGER is trained by the LaFrance management to assume responsibilities in all 


facets of the operation 
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What Makes a Quality Shirt? 


WO LAUNDRY MARKS ——— ___ & - ——— UPRIGHT MOLDED COLLARS: 
- i See 
= — TURNEO IF NECESSARY 


© 
—_. COLLAR POINTS 


SPARKLING, CLEAN PROPERLY SHAPED 


WRINKLE FREE FINISH 
STARCHED To / i 
| + —_ _ - —— VO CREASES 
‘p j ‘aT / 
SPECIFICATION ‘ (N POCKET AREA 


} 
\ 


MISSINE OR BROKEN | 

MO ROUGH 
ORY AREAS 
ALONG SEAM, 


BUTTONS REPLACED 
RiIPS & TEARS MENDED 
PLEATS CAREFULLY 
SLEEVES AND 
GUSSETS 


FINISHED 


NWO CREASE (Nn [ _ BUTTON HOLE STRIP 





FRENCH CUFFS SMOOTH AND STRAIGHT 


Let's Take Another Look at Shirts 


The market is definitely there; four ways to get your share of it 


By ROGER GANEM 


) 


IN SHIRT LAUNDERING, the pr: d their shir WW 1 1. Better merchandising 
te nal oper Improved quality 
3. Reevaluation of packaging 
orance of pro t. Oui ker service 
edures 
A review of the shirt manufactur 
fast er’s survey shows that almost all us 
ers would iccept a professional] iob 
But 70 percent of the public think 
of shirt laundering in terms of harsh 
processing. They think about strong 
: chemicals and bleaches, heavy ma 
skin of I hirts are | chines that shorten the life of fabrics 
of the ’ ther lri or « in On top ot everything else, the protes 
30,000 har Cl ed surface o I sional service must combat the pride 
vufac nal ' re are some poi f workmanship that is inherent in 
very housewife. She, like all of us 
that the job she does is equal it 
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Sanitone 


helps licensees SELL dry el -aning 


iO BiG WAYS 


Consistent quality day after day from the Sanitone Process, the first and still 


the leading charged system for petroleum and synthetic solvents, pleases 


customer... boosts sales. 


2 
SPECIAL FINISHES 
FOR COTTONS, SILKS, 


WOOLENS... 
MOTHPROOFING 


oe 
oD 
BUTTON TAGS 
BUNDLE INSERTS 
MAILING FOLDERS 
PUBLICITY 


SALES AIDS 
FOR 
ROUTE MEN 


Find out how YOU ean 
become a 
SANITONE 
Licensee 


SERVICE 
* 
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ob 


COMPLETE NEWSPAPER 
AD-MAT SERVICE 


G 
& 
SIX SPECIAL 


PROMOTIONS 
EACH YEAR 


NATIONAL 
ADVERTISING 


WINDOW— TRUCK 
DECALS. POSTERS. 


WINDOW DISPLAY 
SUGGESTIONS 


@ 


RADIO COMMERCIALS 
FILMED TV SPOTS 
MOVIE TRAILERS 


ENGINEERING 
SERVICE— WITH 
ON-THE-JOB 
KNOW-HOW 


SANITONE, 4200 Carew Tower, Cincinnati 2, Ohio 


O) Send , > inf t s 
uw end me more initormation about anitone 
+ 

O) Have your engineer stop by 


SIGNED 


ADDRESS 


me ee ee ee ee ee 





deliver the 


That 


expect 
‘} 


finished shirts 


if « 


f 10) in the 


imprope rly 


) plants did not cle in 


back 


' 
Mmittons we 


sent hirts on 


ent re 


UTESSIVE plant 
Probl mm 


merchandising 


| 

d job on 
hetter 
the ten plants were 
to seven 


ners trom tour 


rie tree even drvcle ining 


if they returned a shirt with buttons 


missing As a result of this 
which lec 


revealed similar quality defects 
it MaclInt sh plants 


mn imspection was 


I 
laut iries 


survey 


i drastic ( hange 


made Ith their owt 


Inspection Is Stressed 


The MacIntosh plants installed cen 


tral folding. Finished shirts ar 


n hangers ma 


point on s] 


placed 
moved to a central 
like garments in a 
One girl does the 


inother the folding 


ck ils 


pl int 


drvcle imine 
Inspection ind 
for several units 

The inspector looks for missing but 
tons and checks the starching She 
ilso checks for dirty pockets ind im 


proper finishing. Since men leave to 
bacco and other dirt in their pockets 
these plants have taken steps to cut 
attetr 
Chey installed a compressed-air clean 
their marking depart 
All pockets are 
hefore washing 


There 


vide 


down rewashing inspection 
ing device in 


ment blown clean 
are other methods that pro 
better final inspection than usu 
lly exists in shirt units. One plant 


uses a small rotating unit on which 10 


of the 


SLICKRAIL 
and folders allows inspector to 
shirt. Three fold 


shirt units here 


between finishers 


check entire 


ers serve four 


shirts can be hung. This is placed 
between finishing and folding. It pro 
vides for complete visual inspection 
shirt before packaging 
a small table 


into any 


entire 
Another laundry 
on casters, It is 
und the 
one shirt at a time to grade the qual 
ity of work. He 
unit, the 
or assembly-wrapping department 

The AIL has noted several results 


uses 


rolled area 


superintendent can pick up 


can visit each shirt 


sorting or distribution area 


from various inspection and rating 


that 
the same shirt unit on the bottom of 
the rating list 


systems. It observed seldom is 
weeks 
Daily 


resulted 


two successive 


where multiple units are used. 


routine shirt inspection has 

in greatly improved quality 
Inspection is handled in a fair man 

financial rewards 


ner without extra 


wr penalties. But results are posted 
each week 
to be 


the real motivation 


The spirit of competition 
on top ind not the bottom, is 
Whether 


spection tally is kept on every piece 


this in 
or by a supervisory spot-check is not 
too important 

What 1S 


through of such 


important is the follow 


a program. Too often 


i plant initiates such a program, a 
pattern is set, it starts off in high gear 
then The program 


eS 
must be continuing, 52 weeks a year 


and is forgotten 
Production people will show interest 
in the quality of workmanship in di 
rect proportion to the interest shown 
by management. 

A daily, check 
veal many things important to decent 
quality that is acceptable to the 
housewife. Inspection may 


consistent can re 


point up 
poor padding conditions. It can reveal 
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Why are American women 
the best dressed 
in the world? 


Because there are more professional 
drycleaners in America than in all the 
rest of the world put together! 


American women are smart, chic, 
dressy, snappy everything that 
well-dressed women should be 


But they’re active and athletic 
on the go from morn to night 
into a car and out again 
Clothes take a beating! 


Who keeps clothes in condition? 
Who restores them when soiled or 
stained? Who perks them up? 
The professional drycleaner! 


Drycleaners have big advantages in 
America. They have compact, 
efficient, synthetic drycleaning units 
and unlimited supplies of high-grade 
cleaning materials like Stauffer’s 
‘Perk’. You can get ‘Perk’ from your 
dealer in the big blue-and-white drums 
Would you like a poster copy 

of this ad for display in your shop? 
Ask your Stauffer dealer. Also 

ask him for the attractive window sign 
which tells your customers you 


rth Perk 


Stauffer 


CHEMI 


STAUFFER CHEMICAL COMPANY 
380 Madison Avenue 
New York 17, N. Y. 
Sold Through Drycleaning 
Supplies Distributors Everywhere 
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ggested processing rest of her work into the plant ] 


greatly to produc tial-service customers are bettet 
Nor will they slow down service prospects than the millions 
schedules The latter is the fourth no-Service peopl 
point in the program to gain increased Textile maintenance firms are figh 


lume ot nly have customers ng tor the Same consumer dollar 


I 
’ 
learned t xpect fast service, but it the cigarette manufacturer, car dealer 


expands the shirt laundering market home laundry producer. The only dit 

Manv wage earners do not have a ference is that Mrs. Housewife can 

shirt inventory of much over four or hardly raise her own tobacco or build 

five shirts her own car. She can do her own 

If these men can't get their few shirts laundry—including shirts 

or two, their wives must It’s up to the prot ssionals — to 

home. Often the dry produce a quality job, acceptable to 

leaning plants will give this service her, when she wants it, at a price sh 
where laundries won't. When the can afford to pay. Then, by all means 
yuusewife gets fast delivery on shirts let her know it can serve her- 
il drycleaner, she can through hard-hitting, positive adver 


expected to send the tising. *- 2 





Problems and Probable Causes 


“Pinholes”’ in fabrics soiled clothes which cause soap 
to break down wr insufficient 


rinsing 


. Introduction of live steam 
buttor n washwheel during 
( ust mers umn the bleaching operation Bleach Starch turns brown 
change. Shirts ng should be carried out at 

thee m l “te te mpe ratures be tween ] 10 and rhe color change eae dur 
nothing to do 


1 g Oo ¢ tio | 
160 | Increasing tempera ing the finishing yperation and 


tures bevond this range in 


gi it t was 
jual I " 
] 


is often caused by excessive al 
nd i i Set 
liked, and creases tensile-strenath loss kalinity of the water used in 
nothing cooking starch. The higher the 
Irv devised : Dirty buttons alkalinity of the solution. th 
} greater the density of the starch 


t returning Sudden changes in tempera 
entional oblong < . we ; s to c 

ventional »blong ture of rinse baths The first ind the more ipt iti con 
geal, On being heated con 
gealed starch will turn vellow 


or brown. A small amount of a 


} t . ; 
s them into an rinse should be the same as or 


slightly higher than that of the 
last suds. If lower temperatures 


safe sour may be added to each 
ire used, there mav be deposi- 


tion of dirt on buttons. which batch to remedy this condition 


cool more rapidly than the rest Sticking starch 
s use high vol f the load. Temperature of suc- 
reason for not folding these 
most customers appreciate 
having the cuffs held in place, folded wwolsded 
Plants tl se wooden pegs or plastic nearly always the fault. Be sure 
. . » 9 
he uff-link holes Uneven blueing to boil starch for at least 20 
minutes. Always begin the proc 


shirts some 


When starch accumulations 
ceeding rmses may be reduced 


t ( ) ,- =< : ) 
bel eae ehames shend he form on press heads and cover 


cloths, improper cooking | is 


on “has zi 
Pliaies ae May result from overloading ess using warm, not hot, water 
Sticking of starchwork may also 


be caused by insufficient rins 


icce pt ince 
gripe is that 


shirts the vant starched aren't while 


nets and/or washer; uneven 
souring; insufficient running 
time; using too great a concen- 
tration of blue and/or adding it 
to the load incorrectly. Starch blisters 


When starch is overcooked it 
becomes thin and weak; if used 


those that should be soft come back ing and/or excessive souring. 


starched One plantowner showed his 


customers how he overcame that com 


mon proble m. The plic s ona cult of a Setting of blood stains 
no-starch shirt were s« pal ited with a 


diagonal tuck. To make certain the foo high a temperature on in this condition it tends to blis 


the break, When dealing with ter and buckle. Follow the man 


customer understood, the plantowner 
af =a blood-stained garments keep the ufacturer’s cooking 


howed this technique to his patrons directions 
break temperature below 
It is good to let the customers 100° F 


know the precautions taken to deliver to appear on collars if the collar 


top-quality iob Each little extra 


rovides a chance to sell the customer 


carefully. Blisters are also apt 


press operator fails to allow suf 
ficient time for drying or if the 
bosom press operator acciden- 
Redeposition of soil on the tally sprays the finished part of 


Soap specks and 
“tattletale gray” 
our services, to let her know how 
ou value her patronage It ‘ 
Seed inimictent acl she | load resulting from use of hard the shirt while spraving the 
J t ‘ ‘ ti Sti f 


ol , ] } water washing excessively bosom. 
nued 
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You cannot AFFORD to be ~ 7 


without it!! / 
This IMPROVED / 


U. S. Model 518-2 / 
Makes Alteration Work PAY YOU! f 


EXCLUSIVELY YOURS 
Hemming— U. S$. Model 518-2 


has been perfected to meet the 


Reinforcing particular problems of Dry 


Cleaners. 
Finishing / 
with greatest speed and economy on ALL With new FORM! CA 
materials. table tops that 


/ i, A will ~~ ap 
rack or ro 
BUY U.S. Fgh rash or rang 
and get 4 y g 


the best... 


2 machines 


for the price 
of ONE! 





USE GENUINE 
U. S. NEEDLES ONLY 


U. S. BLIND STITCH MACHINE CORP. 


312—7th Ave. New York 1, N. Y. LA. 4-9144 











POSTMARK ADVERTISING: 





If you use a postage meter for your mail 


put your envelopes to work as “salesmen”’ 











ZENITH’S 


DRY CLEANING 
SAVES CLOTHES Ta 


PRP REFERRER 





Part IV in a Series on 


Supplementary Advertising 


By GERALD WHITMAN Printed by the postage meter in the by big national advertisers and small 


same operation with the meter stamp local enterprises alike. These colorful 
and dated postmark, the postmark ad little posters carry their messages on 
THE MINIATURE “BILLBOARD vertisement enjoys a unique position nearly nine billion letters and pack- 
just to the left of the postmark on alongside the official postage, and just ages every year. About one-third of 
metered mail represents one of the above the addressee’s own name. On the postage meters in the United 
most economical and _ best-controlled envelope or package, it attracts im States alone are equipped with post 
means of supplementary advertising mediate attention, with virtual isola mark advertising plates to promote a 
available to any busine ss large or tion trom compe titive messages product, service Or worthy cause, This 
small. You can select your audience involves a huge “circulation” because 
on or off . , metered mail now is approaching the 
at will; you don’t have to pay for ad Has Huge Circulation $900,000,000 mark in annual United 
vertising space Postmark advertising has come a States postage revenue 
rhere’s only one prerequisite: You long way since it first appeared on The emergence of postmark adver- 
must use a postage meter, a device metered mail back in 1928. It is used tising as a “new” medium can be 
which in itself offers many advantages extensively and with great imagination Continued on page 50 


vou can turn your message 








E 


86 
YEARS 
of 


PROGRESS 





“SLIM SOs, SAFE 


FOLD” “sexy = COLD 
Shire GREE STORAGE 


Bat taeurte« 











SEC.3466 PL &R. 


POSTMARK ADS are often used to promote special services. The examples shown above, all used by Wallach Laundry in New York City, 
include some of the institutional variety like holiday greetings and length of time in business 
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Delivery bags courtesy 


Kordite Co., Macedon, N. Y 


it’s easy to 


“Get cong with polyethylene bags” 


Customers are delighted every time you deliver their 


clothes skillfully cleaned and obviously protected by 


a sturdy, full-size, easy-to-open polyethylene bag It pays to package 
(eo. 2) 


Makes clothes easy to identify . . . saves time ° 
, in film made of 


And, you can take advantage of having your own 


sales message attractively printed on the bag and 

at surprisingly low cost. 7) (aug 
Any way you use them, plain, “stock printed,” or enane . 

“personalized,” you'll be money ahead in customer Polyethylene Plastic 


good-will by using delivery bags made of film made 
of Bake.ire Brand Polyethylene. 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [qj 30 East 42nd Street, New York 17, N. Y. 
The term Bake rte and the Trefoil Symbol are registered trade-marks of UCC 
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contaminated 
charged solvent 











“NOT MAXIMUM 
CLEANING RESULTS ¢ 


Can you keep your solvent water- white ? 





Can you keep your solvent free of fatty acids, 
color and all impurities by the use of sweetener 
powders and activated carbon ?—by this method 
assuring maximum cleaning results always and at 


the same time not lose any of your costly charge soap ? 


If you can’t do this with your present charge soap 





you’re neither doing justice to yourself nor your 


customers for the amount of money you are spending! 


,INC., SEDALIA, MISSOURI, U. S. A. 


maximum results 
assured with 











WATER-WHITE 


AND. Sw 


Top quality cleaning is impossible without full control of contamination in your 
solvent! For proof that by using Triple-X Dri-Sheen in conjunction with sweetener 
powders and activated carbon you can control the color and contamination of 
your solvent with no loss of soap, write, wire or call collect to Adco, Inc., Sedalia, 
Missouri... one of our 56 trained technicians will demonstrate wonderful Triple-X 
Dri-Sheen in your plant at no cost to you! 


SED 
Please Send Me AUA, Missoup) 


freigh . 
vee nanan nile of Xxx Dri-Shee 
n 


Manufacturing 
chemists since 1908 










( nfinued from pace 16 


traced to its use in promoting the irl 
ous home tront impalgns rt Wi rid 
War Il Thousands of businessmen 
thus made use f this feature of their 


postade meters for the first time Wher 


the w ended, they simply put the 
, 


ewily discovered medium to work il 


i 
ting th WY nrodt nd 
promotung le 1 Or’ rin cis i i 


Because postmark advertising 


Is CS 


supporting, me 

im never use tw in plac of the 
more mim nly used promotion 
media uch as newspape;rs radio 
television. direct mail, et 


iS important to include it in the 


xy stages of vour firm's adver 
progran issign it a working 

ry ¢ npaidi i 1 give t the 
of good reative tl king ind 
timing 

LISE st rk lvertising 
t present a I le ur hanging 
. r imstitut | slogan ovet 

i i | these litt] 

tey ~~ ' se f > monet 
it the est t the ¢ try be 
ll the time. Yor t keey 

r ppe ‘ ‘ 
| ther ‘ 

‘ freq f 

ediun a 
b nt t the et 
ticts I ‘ ‘ ‘ 
e es ‘ - 
no th brani? 


the drycle busine ' 
postmark id ertising holds 
| nta Ss. pri }) I} be i 
tent f cmy Hered il 
' ] 7 ‘ ' t these 


POSTAGE METERS not only permit the use of postmark advertising but offer other mailing ad 
vantages: convenience, speed, no stamp losses and ‘‘built-in’’ bookkeeping 


The end of the winter season signals 
the time for cleaning and storage of 
items like fur coats, heavy blankets 
and draperies and cold-weather gat 
ments. A well-timed postmark ad can 
heip promote this type of volume 

Here are other logical times during 
the course of the vear when a dif 
ferent postmark ad can stimulate busi 
ness: Easter, for sprucing up spring 
particularly 
Memorial Day, as a spring 


weight garments coats 
ind suits 
board to summer for the handling of 
lightweight suits and dresses and a 
good time for cleaning rugs; Septem 
ber-October, a natural time for get 
wardrobes in shape 


Christmas and Neu 


ting winter 
Thanksgiving 
Years, occasions for laundering tabl 
linens for festive dining and cleaning 
1 hese 
ire merely a few of the special holi 


dav and season il springbo irds for spe 


party clothes for celebrating 


cial promotions 


Promote Special Offers 


Naturally, there are a great many 
other opportunities that may be pro 
moted | 


idvertising., occasions that do not ce 


» changes in vou postmark 


pend upon holid ivs Ww Seasons tor th 
Whether vou want to push 
storage. household. shirts or anvthing 


petus 
potu 


else in your list of services, the value 
f postmark advertising should not be 
wverlooked if vou ire a postage 
meter use 


Postmark ads can 
institutional purposes telling your cus 


ilso be used for 


tomers 


have been Ith busine SS 


ind prospects how long vou 
popularizing 
your firm’s slogan, sending holiday 
greetings or using a general advertising 
message 

Undoubtedly, there mav be many 
ther special purposes for which vou 
in enlist postmark idvertising, One 
Rhode Island 


tried a postmark ad for a few months 


cleaner in Providence 


requesting the return of unused « lothes 
hangers. The results from this inexpen 
sive way of publicizing his request 
were startling and he plans to repeat 
it every vear 

Postmark should — be 
planned as a real working campaign 
a single ad or two, and 


advertising 


not as just 
always in conjunction with your other 
advertising channels. For most firms 
an annual SC hedule ot SIX bi monthly 
is recommended as a starter. with fre 
quency to be increased or reduced als 
experience dictates 

Since meters print U. S. postage 
they cannot be sold outright but are 
leased from an authorized manufac 
turer who Is held responsible tor their 
location, operation and servicing 


Cost Is Nominal 


Actual postmark ads are produced 
on small plates by the manufac 
turer of the meter from copy or art 
work supplied by the user. These 
plates range in price from about $10 
to $15 and are easily inserted into 
the meter by the user. Aside from the 
obvious low cost of the ads. controlled 
“circulation” may be achieved by vary 
ing the ads or by turning the ads “on 
or off” for particular mailings merely 
by turning a dial 

Depending upon the model of your 
meter and the size of your envelope 
the maximum printing areas of post 
mark ads vary in size from approxi 
mately 11/16 to 1-3/16 inches in 
height to 11/16 to 1-15/16 inches in 
width. Postmark ads mav be printed 





Requirements for Postmark 
Advertisements 


Since postmark advertisements are 
printed adjacent to an official post- 
mark, they must meet certain sim- 
ple requirements: 

1. They must not contain data, 
text or designs that could be con- 
fused with regular postal markings 
or endorsements. Examples: circles 
resembling postmarks, 
that could be confused with postal 
rates and numbers; legends such 
as “First Class Mail,” ete. 

2. Postmark ads, particularly 
those of a campaign, slogan or edi- 
torial character, must not be con- 
cerned with political, sectarian or 
controversial issues; must not call 
for or imply need for governmental 
or legislative action, and must not 
call for support of, by joining or 
contributing to, organizations con- 
cerned with controversial issues. 

3. The ads must, of course, be 
in good taste and must not be 
defamatory or otherwise objection- 
able to any appreciable segment of 
the public. 


numerals 
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chemists since 1908 aT 


A MAJOR ADVANCE IN DRYCLEANING HISTORY 


the HAMMON V DRYCLEANING 


“MIRACLE-MATIC” WASHER-EXTRACTOR PLANT 





































Here is a drycleaning machine with so 
many outstanding, new features it must 
be rated far superior to any similar 
unit available today. Completely auto- 
matic, wth Hammond's exclusive patent- 
ed drive design. Sturdy, vibration-free 
construction. Compare the features, 
and see your nearest Hammond dis- 
tributor immediately, or rush your in- 


quiry direct to Hammond factory. 


THE HAMMOND- MIRACLE-MATIC 
DRYCLEANING WASHER-EXTRACTOR 
UNIT IS A TRUE TWO-BATH PE- 
TROLEUM SOLVENT PLANT. 


COMPARE THESE OUTSTANDING 
FEATURES: 


@ OPEN POCKET TYPE-NO CYLINDER DIVIDER 


@ SELF BALANCING-ALLOWS FULL MECHANI- 
CAL WASHING ACTION. 


@ AUTOMATIC POWDER DISPENSER INTEGRAL 
ON BOTH FILTERS. 


@ NO BOLTING DOWN NOR SPECIAL FLOOR- 
ING REQUIRED 


@ FULLY AUTOMATIC CONTROLS, ALL EX- 
PLOSION PROOF 


SPECIFICATIONS 


Cylinder size 30% x 18 
Motor size 1Y%h. p 
Capacity 30 Ib. load 
Height 78” 

Width 88" 

Front to back 64” 

Net Weight 2300 Ibs 


Elec. Spec 3/220/60 or 1/220/60 











fo ee a sid. SS Aue MEL bee | 
pe PLEASE SEND INFORMATION ABOUT THE HAMMOND 
NOND. MIRACLE-MATIC WASHER EXTRACTOR DRYCLEANING 
LAUNDRY - CLEANING PLANT 
MACHINERY COMPANY 
Address. 
Name 
City Zone State 
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about three 
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the final ad 
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OUTSTANDING EXAMPLES 


OF POSTMARK ADVERTISING 





Sh ip via 
PORT of 


TOCKTON 











JOIN THE 
MARCH 
OF 
DIMES 
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SS 


MENACE 








BETTER 
THAN RYN, 


swingin spray 


OSCILLATING LAWN SPRINKLERS 
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SEND YOUR 
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WHATEVER THE PRC 


help The above exam 


postmark advertising is used widely to 


J tops in their particular fields 








will supply vou 


~ vour meter PI 


ivailabk type taces trom 


make 


can emphasize certain words by choos 


S imple Ss ot 


which vou can selections you 
ing different type faces or by employ 
ing bold face or capital letters 

It is that bold tace 
be used sparingly and only for mes 
light face tor 
Always 


the more dif 


recomme nade d 


sages of a few words 


longer remember 
the longer the me ssa ge 
ficult it is to read 
than 


if pt ssible 


messages 


too wise 


that 


It Ss not wise 


more 10 words: avoid using 


Tathy 


As stated previously postmark 


1 


vertising can be employed only b 


meters. The obvious 


How 


have to use a 


users of postage 


question arises much mail 


should one postade 
meter? Perhaps the best way to answer 
this question is to ask another question 


How 


i telephone? How many letters justify 


or two many calls a day justify 


typewriter? The answer cannot be 
made in terms of frequency ol volume 

The use of a 
not depend on the 
but rather on the 


convenience of 


need 
letters 


idy it) 


postage meter 
number of 
i day basi 
tages and metered 
mail, recognizing that 10 letters can be 
as important to one business as 10,000 
letters to Here are 


the advant ives 


inother some ot 


1. Postal convenience. Prints post 
ige in vour own office for any kind or 


class of mail. Saves running out of 


stamps 


2. Saves time and effort. Stamps 
postmarks and seals all mail 


mail. Alre idy 
it needs no post office facing 


3. Speeds 
marked 


or cancellation 


post 


4. Stops stamp losses. Ordinar 
stamps are “paper money but meter 


stamps are non-ne gotiable 


5. Does its 
Visible 


postage on hand and the 


own bookkeeping. 
indicate amount of 


imount used 


registers 
providing accurate postage records 


6. Postmark advertising. Provides 
you with free space on your mail and 
makes it sell for you 
i big mailer 


You don't have to be 


to enjoy the services of metered mail 
according to one of the leading man 
uftacturers of postage meters, since one 
out of 


spends less than $50 a month on post 


every five metered mailers 
age and one out of every five who uss 
the smallest desk size 
less than $20 a month 


Whate ver 


media 


meter spends 


your normal advertising 


may be, if you use a postage 


meter don't overlook the advantages 


ot postmark idvertising. # 2 
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controlled drycieaning 
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FIRSTS in drycleaning 


During the 26-year period of 1927 to 1953 
Street’s introduced five ‘‘Firsts’’ which have given 


an entirely new concept to commercial drycleaning 


127 FIRST RE | rE In March of 1927 STREET'S in- 
stalled at the Unique Cleaners of Kenosha what is believed to be the first 
pressure filter sold in the U.S.A. for commercial drycleaning. This installa- 
tion marked the start of extensive chemical research in the perfection of 
soluble detergents adaptable to pressure filtration. 


} 


‘6 FIRST \ Pages 74 to 76 of the August 
1946 issue of National Cleaner & Dyer carried a treatise in which STREET'S 
described the first anionic-nonionic drycleaning detergent designed specifi- 
cally for imparting electrical conductivity to drycleaning solvent. The 
superior results produced by ‘“STATICOL FOR STATIC CONTROL” may be sum- 
marized by the following excerpt from page 76 of the 1946 National: “In 
the absence of static the soil is removed readily, and the loosened lint and 
dirt particles are deposited in the trap or on the filter plates instead of 


being redeposited on the fabrics from which they were removed.” 


4 


i951 FIRST S.: TEST KIT—In the August 1951 issue of National 
Cleaner & Dyer STREET’S released a 3-page treatise announcing the devel- 
opment of the first method of titration by which the cleaning-room worker 
could determine with laboratory accuracy the percent active detergent in 
his charged solvent. Prior to this development the charged system of dry- 
cleaning was impractical because of the non-uniformity in percent active 
detergent. 


1952 FIRST EXTRACTOR-RINSE~ In the December 1952 issue of 
National Cleaner & Dyer STREET’S announced the first ExTRACTOR-RINSE 
process designed for the removal of excess non-volatile matter from fabrics 
having been cleaned in a charged system. This invention made possible the 
repeated use of a highly concentrated charge without leaving excessive 
amounts of detergent or impurities in the cleaned fabrics. 


1953 FIRST CONDUCTIVITY CONTROL UNIT—The January 
1953 issue of Cleaning Laundry World surprised the industry with a new 
apparatus which supplied the missing link in the micelle principle of dry- 
cleaning. When used with 4% 886 the new Conbuctiviry CONTROL UNIT 
provided the two constants necessary for near-elimination of wet-cleaning 
without wrinkling: (1) constant moisture level in solvent equal to 3 /10°7, by 
volume, and (2) constant moisture absorption by fabrics based on 15°}, dry 
weight of rayon. Inasmuch as the safe removal of water soluble soil has 
been the goal of drycleaners for many decades, STREET’S considers this in- 
vention the crowning achievement in 80 years of pioneering in the textile 
maintenance industries. 





Remember this when you're considering drycleaning machines: 


Vou get more 
per dollar 


from Panter 





equipment designed 

from the ground up 
for the Cold, 
2-Bath Process 











pounds capacity 
investment — 
Perk-o-matic 


os @ ot bos ues eo Me-bohiamel a eles mb eot-(ol ebbeloM-BehtauiaelosuctB ele ba 
its capacity class. Based either on manufac- 
turers’ claimed capacity ratings...or on 
a uniform rate of loading per cubic foot. 








Dont buy any machine 
until you talk facts with a 
a Pantex representative Pogues. 


I'd like to talk Facts with a Pantex Representative 


Werrerrrrrertrritittirtttttititee tt 
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FABRIC FACTS— THe DrycLEANERS GuIDE TO BETTER PROCESSING AND FINISHING 


RAYON FIBER has tendency to become weak when wet. When worked 
on the wet side, bone spatula or spotting brush must be used with cau 


tion. Tamping on wet garments not ‘‘flat’’ on 


PART VII 


CHARGED-SYSTEM cleaning reduces ringing problems on rayon fabrics 
Steam spotting, plus a leveling agent, followed by a rerun, practically 
boord can spread weave eliminates need for careful feathering on spotting board 


How To Identify, Clean, 


Spot and Finish Rayons 


By LAURA PORTERFIELD and CORT ANTONSON 


THE MAN-MADE fibers 

the oldest. It was first intro 

duced | IO5 In its «¢ irly years LOO 
} 


percent rayon Was widely used mm 


dresses blouses lingerie 


curtains and 
drapes. It is still found in these prod 
ucts. but gener illy in a blend with 
ther fibers 

In tact, rayon 1 its sister fiber 
icetate ire found ij ipproximately 
16 percent of ill fabrics produced 


the United States. Rayon and acetate 


Ith 


make up 50 percent of the blends in 
brics They are blended with 


itural 


such fa 
just about ¢ vervthing from allt 
fibers to Orlon and Dacron 

most important 
fiber 
is t 
manufac 
the I i ( ol linen 

ot cellu 


1] plant 


liquid stream is then converted to 


] 


solid filaments and made into yarn 


Rayon filaments are continuous, can 
be produced in great lengths. These 
can be finer than silk or thicker than 
those of coarse wool. It is important 
to remember that rayon yarns are 
made this way. The final product may 
be called by many 


cellulose rayon spun rayon 


names VISCOM 
rayon 
ind so forth 

Spun rayon is made of short, uni 
form lengths of fiber, from one to six 
inches. It has a nice “wooly” feeling 
Rayon is remarkably versatile. It 
can be found It almost every weave 
ind pattern of fabric. Among these are 
crepe, taffeta, satin velvet and the 
various blends previously mentioned 
things to look for 
this fall. There will be new fabrics in 
bright, Indian colored stripes that look 


like hand-woven cottons They will 


Here ire SOME 


be found ir sport casual and play 
clethes. There will also 
pile robes, the pile to be rayon 


Partv wear 


be many de ep 


npermane nt rayon 


moire will be in evidence, too, It is 
easily recognized since the moire pat 
tern does not show plainh m the re 
verse side of the garment 

Other uses for ravon include house 
hold items, particularly curtains. One 
type that should gain popularity this 
fall is a curtain made of rayon and 
Lurex, with window shades to match 
The shades have a plain textured back 
and can be easily cleaned with up 
holstery shampoo. The fabric has 
rough, or uneven, texture, but has a 
beautiful drape and “feel” to it 

Marquisettes are among the most 
common curtains to be drvcleaned 
Thev are also the ones that give the 
Made of regenerated 


rayon they are especially susceptible 


most trouble 


to shrinkage during wetcleaning 
Even drycleaning can shrink them if 
they are run with moisture 

These curtains is well as voile 


checked carefully in the 
Fraved 


should he 
presence ot the customet 
areas. sm ill hole S, Sull-we ike rie d por 


Continued on page 60 
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S 
i. 


don't remove til! 
ready to use. This bag 


BE e keeps garments clean, dust- 
fa ac, thes, well pressed. 
“ 


atistied 


RESERVES” ty 
FOR YOUR m. * The impression your customers get 
ADVERTISING by . when they first put on 
s a garment you've cleaned— 
that’s the one that counts! 


To insure a good first impression, 
advise your customers not to remove 
garment bags till ready to use! 








When kept on clothes in the closet, 
International Bags prevent mussing 
and wrinkling. Keep clothes clean, 

dust-free, well pressed. 


A suggestion like this makes for loyalty 
Loyalty that pays off at 
the cash register. Try it. 
Call your supplier today. 





Bvternational Uy DET corres: 


SOUTHERN KRAFT DIVISION 


220 Eost 42nd Street, New York 17, N.Y 
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by Caled 


Carries More Water Safely, 


Solubilizes Water Instantly 


Here’s a real moisture soap specifically designed for 
those plants requiring moisture in their cleaning 
formula. Pacemaker carries MORE moisture than 
any of the so-called “‘water carriers’’ on the market 
today. Possesses amazing ability to allow even raw 
water to go into solution in large quantities 

yet eliminates moisture problems. Pacemaker has 
real detergency that 
removal 


provides exceptional soil 
both water-soluble and carbon soil—-with 
1 minimum of redeposition. System easily “‘purged”’ 
of impurities with sweetener powders. 


A 2% charge of Pacemaker outcleans and outper- 


al 


forms 4% moisture charge systems and requires no 
rinse . . . saves on solvent . . . minimizes distillation. 
Because Pacemaker handles such large quantities 
of water, re-runs that have been wet-out, spray 
spotted materials and others of similar handling will 
come out perfectly dry with no traces of moisture 
having been used. You get outstandingly clean 
re-runs with no breaks or wrinkles. 

Pacemaker is usable with all types of controls 
simply set your control at your normal setting—or 
increase it if you so desire. 





“ee Saar 


e o BLE 
Maximum Moisture \°zcc 


Charge Soap 
—iniiiaaien <outline 


2% Does The Job 
with BIG ADVANTAGES!! 


Real Soil Removal Heavily soiled re-runs come out really 
Shrinkage No Problem clean . . . amazing 


Wrinkling Easily Controlled Wetcleans Reduced 





No Linting in Cleaning Highest Possible Pass-ups 


Solvent stays water-white ... Easier, faster finishing . . . no breaks or 
easier clarified wrinkles to work out... no disturbed sizing 


Less Pre-Spotting ... you save here No Filter Pressure 
Spotting Reduced to a real minimum Instant Cleaning . . . continuous filtration 
No Disturbed Sizings Bright Colors — True Whites 


Wet-Outs... mo breaks or wrinkles Use any Sweetener Powder 
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N FINISHING is speeded by 2 short sleever puff iron with MANY RAYON SKIRTS lend themselves to fost finishing by use of a 


s works particular aI n childrens rayon snow suits trowel. Conventional steam-vacuum boards or new offset hot-head 


field explains its use in accompanying article presses furnish the bottom steam 


materials The pile IS possible to attain much greate! clean 
lled from the backing Ing efficiency, thanks to the presence 
O appeal Watch moisture in the solvent 
I pile ind ivoid 
trons 
rou ‘ ° 
Drycleaning Problems 


Bern Tost Rayon, like other cellulose fibers 
icetate, cotton does not drvclean 

As in testing other fabrics. it is well well. In addition, soil can be ground 
irp and woof fibers into rayon more easily than in silk or 

ments are blends, a wool, for example. When this fiber is 

le of both fibers t cleaned “dry not too much water 
what is being proc soluble soil is removed, That’s where 


charged system cleaning he Ips pro 


| 
itch is applied to rayon vided sufficient moisture is added 


urs There ire some exceptions to this 
Heavily sized articles cannot with 
stand the moisture of the cleaning 
ss Here it is necessary to com 
promise; to run without moisture. It 
is better to retain the sizing ind 
rom cotton the drape of the garment, than to re 
ivon relaxes move the body from the fabric. Even 
separated so, some sizing may be lost. Fortu 
nately. there are many excellent siz 
ings on the market that enable clean 
ers to restore the garment to its 
original state without too much diffi 
ie of vour authors culty 
le tor NATIONAI Recommended running time is 30 
entitled, “Rayon— minutes in a petroleum machine, and 


blem Child.” At that 20 minutes minimum in a synthetic 


is « ymple tely ippro cleaning unit. Good and suffic rent me 
through \ 


ve been made in the deeply embedded soil 


the years chanical action is necessary to loosen 


ft rayon, Two signifi 
vith better handling , . 
a — Classification Important 
rycieaming plants 


ypment ot svnthetic It is well to separate rayons for 

d the permanence moisture runs or in a “silk” load. The 

These sizings have moisture run can include pants and 

reduced problem of ring shirts, for example. Those artic les that 
11S The other require Tmhinimum moisture should be 

occurred within held for that type of load, regardless 

lustry itself ot “sex The important factor is not 


ng has made it Continued on page 64 
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BIGGER? 


i FASTER 


ladies eocccccsccccccccscsose & Among all dryers on the market, 
the big, dependable ‘work-horse”’ 
is the HUEBSCH ‘42.” It is 42” 
in diameter and 42” in depth . 


and its huge capacity (80 to 100 


pounds dry weight) doubles the 


capacity and output of a conven- 
tional 36” x 30” tumbler! The 
HUEBSCH "42" provides faster, 
more efficient drying at amazingly 
low original, operating and main- 
tenance costs. Operates with very 
little steam and little electricity (it 
uses only a 1!14-HP motor). If you 
have a large-volume drying prob- 
lem (as most plants do these days) 
get the facts on the HUEBSCH 
“42.” You'll be glad you did! 


HUEBSCH MANUFACTURING CO. 


3775 N. HOLTON STREET 
MILWAUKEE 1, WISCONSIN 


Wade by the world's largest manufacturer of open-end drying tumblers 


HUEBSCH 42 


OPEN-END TUMBLER 
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Coming in March! 


If you're faced with finding the solutions to these 
and scores of other tough problems, each vital to 
building business and income, you'll welcome 
NATIONAL CLEANER & DYER’s_ 1957 
Guidebook Issue, coming in March. 

For the first time in the industry, NATIONAL’s 
big annual volume—*“Guide to Sales Control for 


Greater Profits’—will give you the simple, scien- 
tific methods you need to attract and hold cus- 
tomers . . . organize your systems and procedures 
to protect yourself against loss train and 


. and keep 


records that tell you today’s and tomorrow’s profit 


check on route and store personnel . . 


story at a glance! 


In down-to-earth terms, easy to read and apply, with lots of clear work- 
ing pictures, charts and graphs, here are the chapters that will help you 
plan and operate a sound sales control program designed to produce 


highest net earnings per income dollar 


i. SALES CONTROL as it applies to your CUSTOMERS 


@ how to hold present customers 
@ how to get new customers 
@ how to induce former customers to come back to you 


il. SALES CONTROL as it applies to your SALES FORCE, ROUTES AND STORES 


@ how to ensure proper cash turn-ins, eliminate theft 
how to set up a tamper-proof inventory system 
how to tighten sales slip procedures 
how to adapt identification to sound sales control 
how sales control improves deliveries and services 


ill. SALES CONTROL as it applies to you as MANAGEMENT 


@ how to gear simple accounting to sales control 
@ how sales control helps settle claims 
@ how to base advance planning on sales control 
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NATIONAL's 1957 Guidebook EXTRA: 





PRE-COVERAGE OF THE N. |. D.’s ANNUAL CONVENTION 


Program highlights, lists of exhibitors, and a practical floor plan of display booths 
will be in this feature designed to help you make the most of your time in Atlantic 
City, March 7 through 10 . . . and in display advertising, you'll find the equipment 
and supplies manufacturers will be exhibiting and introducing at the show. 


NATIONAL's 1957 GUIDEBOOK ISSUE WILL 
REACH YOU BEFORE THE SHOW BEGINS! 














PLUS THE INDUSTRY'S ONLY COMPLETE, STANDARD BUYER'S GUIDE 


NATIONAL's big 1957 Guidebook brings you the only 
buyer's directory available to the field—more than 130 


formation—where-to-do-business facts you can use day- 
in, day-out for 12 solid months. 
pages—listing thousands of items of helpful buying in- 


ABC-ABP 


For example, 


CLASSIFIED DIRECTORY —iist- 
ing all kinds of drycleaning 
equipment and supplies by 
product . . . with manufactur- 
ers of each . . . A CON- 
STANT, EASY - TO - USE, 
READY REFERENCE ON 
WHO MAKES IT AND 
SELLS IT 


TRADE NAME DIRECTORY — 
alphabetical listing of trade 
name products and their manu- 
facturers .. . A QUICK 
MEANS OF TRACKING 
DOWN THE SOURCE OF 
“TRADE NAME” EQUIP- 
MENT AND SUPPLIES 


MANUFACTURERS’ DIRECTORY 


—alphabetical listing of manu- 


facturers and their home of- 
fice addresses . . . FULL IN- 
FORMATION ON WHERE 
TO CONTACT COMPA- 
NIES LISTED IN THE 
CLASSIFIED AND TRADE 
NAME DIRECTORIES 


LOCAL BUYER'S GUIDE — 
geographical listing of manu- 
facturers’ branch offices, dis- 
tributors and jobbers . . . with 
addresses . . . arranged by 
states and cities... A PRAC- 
TICAL DIRECTION-FIND- 
ER FOR CONTACTING 
THE NEAREST SOURCES 
OF EQUIPMENT AND SUP- 
PLIES 


DETAILED BUYING INFORMA- 
TION —supplied in display ad- 


vertising and in informational 
ads throughout the Classified 
and Geographical Sections . . . 
PROVIDING AN OPPOR- 
TUNITY FOR LEADING 
MANUFACTURERS AND 
SALES ORGANIZATIONS 
TO STATE SPECIFICS ON 
THEIR EQUIPMENT, SUP-. 
PLIES AND SERVICES 


AND YOUR OPERATING GUIDE 
—page after page of charts, 
graphs and tabulated informa- 
tion covering all phases of dry- 
cleaning plant operation and 
production. Up-to-the-minute 
reference material for day-in, 
day-out easy application by all 
plant executives 


and THE GUIDE TO SALES CONTROL FOR GREATER PROFITS! 








NATIONAL CLEANER & DYER 


First in the Drycleaning Industry Since 1910 


305 East 45th Street, New York 17, N. Y., OREGON 9-4000 


Business Papers Division, The Reuben H. Donnelley Corporation 
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oxidizers, Any use of chlorine as a 

bleach dictates the use of an antichlor 

PUN PS LAST LONGER such as sodium bisulfite after the 
bleaching operation 

Simple Low Cost Replacement __ vet Uae most part Gyestulls do net 

present a problem unless very heavy 


“ ) ” sizing pres 1 these cases OSS 
with the “Viking Re-Nu-it” Pump izing is present. In th 


can mean loss of dyestuft 








Spotting Tips 


As in wetcleaning t is well to re 
member that rayon is weaker when 
t. When working on the wet side 


bone spatula or spotting brush 


must be used judiciousl, 
The problem IS more pronounced 


when heavy SIziIngs are present This 


is evidenced by the damage present 
undet the irms ot Some dresses Here 


sizings are often lost through perspi 


ration, and the fabric splits. Friction 
iccelerates this deterioration The 


same trouble can result from careless 


Use the new “Viking Re-Nu- low cost, insert the handy 
It dry cleaners pump for Viking Re-Nu-It kit. No 
longer life. Pump comes equip need to disturb piping or pump 
ped with steel liner and self alignment damage, color loss can occur 

lubricating bearings This point should hye considered 
After long or hard serv For complete information 


use of the bone spatula On top ot 


when removing paint stains, It is re¢ 
ice, Vi can easily and at ask for bi 2002 dA | 
_ - aes 7 os - alletin A = foday mmended that prolonged soaking ot 


paint stains precede the use of the 


sp itula 


UMP COM PANY One of the old bugaboos of rayon 


, spotting was the appearance of rings 

Cedar Falls, lowa, U.S.A. In Canada, it's "“ROTO-KING” pumps when wet spotting, Charged-system 
See Our Catalog In Sweets cleaning greatly reduces that proble m 
The solvent absorbs the moisture 

evenly to remove one of the chronic 


Continu 60 


cleaning is advised when handling headaches of the spotter 
vhether it 1S i Tha irment | i ravon The mechanical action ot the 


ys rather the nature of the fabric washwheel can induce fabric damage Finishing Rayon Garments 
selt The amount of soil present 1s ind shrinkage 
nother factor to consider Because rayon is a cellulose fiber Present-day equipment makes rayon 
Often portions of garments will inv of the bleaches can be used on it finishing a simple matter. For exam 
These can be the The oxidizing bleaches will usually ple, in many plants the silk finishers 
knees o of trousers, or pocket give a better and more permanent set their steam irons on the rayon 
edges. The use of i Spray spotter or a white than the reducing bleaches setting which is about 350 degrees 
moisture emulsion on these areas, plus Chlorine, hydrogen peroxide and per This temperature is safe for most 
i rerun, will often eliminate the need borate are the most often used of the Continued on page 68 
] 


wetcleaning This procedure ip 


whe rh ¢ harged system cleaning 1S 


Wetcleaning of Rayons 


An inherent weakness of ravon is 
that it loses its tensile strength whet 
wet. Any severe brushing of the fabri 
during wetcleaning can cause fabri 
damage. If this weakness is taken into 
consideration, not too much troubl 
vill ensue 

Ravon is a I Because of 
this me of izing used on it is 
vater-soluble tunately most siz 
ings im Use lav are the resinous type 
reducing ; roblem from what it 
was a few 

The main p y} } if irise it} 


vetcleaning of ra possible loss 


f bod shrinka t l bleeding ) Mr 
] 


Bailey, you can't talk to a poor defenseless woman in that tone 
vestuflf. The first isn O ‘ of voice! 
rohlet 


| i il 
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wash 


acknowledged 


leader inl its field! Here’s why so many more cleaners 
choose WASHEX over any other 
comparable washer-extractor 


Complete packaged units — attractive design, 
complete with two built-in tanks, pumps, traps and 
piping. No underground tank needed unless re- 
quired by local code. 


Most efficient to operate — Load and unload 
in less than a minute! No time wasted in splitting 
and balancing loads, only one door to open and 
close. 


Automation, with full flexibility — Not just one 
part of the cleaning cycle, but every step of the 
single or 2-bath cycle can be varied for. any 
possible need. 


Adjustable solvent level — High level, low level, 
medium level — you adjust it for size of load, or 
type of garment. 


Open-pocket cyclonic cleaning action for 
quality. work. Split-pocket advocates make many 

MACHINERY CORPORATI claims, but would you run a conventional washer 
with the drain board in it? Yet split-pocket ma- 
chines do just that! 


WASHEX offers so much more value, it’s easy to 
see why WASHEX leads the field. Get all the facts 
from your WASHEX distributor today! 











there's nothing 


DARCO DC to keep 















































like the daily use of — 
customers happy 








““Ask ME how’s business. The answer is it’s great—but it wasn’t that way a few years 

ago, when I first opened my shop. I couldn’t afford to lose customers then, any more than I 
can today. The first time I got a beef about garments looking gray and dingy, I had 

to get the trouble fixed—but quick. 


“It wasn’t hard to figure. You can’t get clean garments out of dirty solvent. I’d been using 
Darco activated carbon only when the solvent got loaded up with colors and soil. So I 
switched to daily treatment with Darco. It’s made all the difference in the world. Every load 
from my washer looks bright and smells fresh. No more bleeding dyes or odors. No more 

risk of the one bad cleaning job that can cost me some customers. 


“IT watch my budget, like everybody else. The daily DArco treatment costs only a fraction of 
a penny per garment. Hardly any soap loss, either. As far as I’m concerned, it’s mighty 
cheap customer insurance . . . and it’s one of the best ways I know to build a reputation 
for quality.” 
FIND OUT FOR YOURSELF—write for N.1.D. 


Fellowship Bulletin, "The Use of Darco in 1-Bath 
Charged Systems.”’ 





. ORDER DARCO DC CHEMICALS 
P FROM YOUR DiS- 
TRIBUTOR IN HANDY DIVISION 

— 2-LB. PACKAGES 
— 

POWDER COMPANY 

WILMINGTON 99, DELAWARE 
Fixe In Canada: Atlas Powder Company, Canada, Lid. 

Brantford, Ontario, Canada 

- 
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1 hese tiers 
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ISSE is ‘ iter spray gun 
eri This Bovs t « ts ind trousers « in be 
vilt t ! I finishes ht | ng with mens dal 
|) the tvpe i will litio vell on a_ steam-air 
ei t! finisher hould be placed it right 
ley irtment n ingles t tri all end of the press 
vsuit ne lrouset processed on a topper 
, S ten puff irons ind pant tility press The topper 
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Coat can be finished on a 
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A DOUBLE BARRELED 
TROUBLE -CHASER 


dry cleaner’s filter powder that does two things at once 


H 


ere s the 
sfops statu 


and yields sparkling clean solvent! 

Dicalite 7 is first of all a top-quality diatomite filter powder— brings 
olvent through bright and clean at fast flowrates. And, if you’re 
using the charged system, remember that Dicalite 7 doesn’t “cut 
tne < harge’’! 

But the big thing about Dicalite 7, to most drycleaners, is that it 


stops static cold! By making the solvent conductive, Dicalite 7 stops 


the static buildup that gives you grief—stops linting, dusting and 
graying, cuts down those costly re-runs and time-consuming spotting. 
; D te — 
j 1tch your stat /) a s x 
Llom disumneas / ependable 7 4 ? 
ind remembe ER OE Ep C 
Sica de a GREAT LAKES 
D te DIATOMACEOUS MATERIALS 
DICALITE DIVISION, GREAT LAKES CARBON CORPORATION, 612 SOUTH FLOWER ST., LOS ANGELES 17, CALIF 
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need { I ul " buch steam vhicl 
would wrinkle the outside t the ga 
ment 
Finishing Ladies’ Wear 

Puff irons work well for finishing 


the 


portions can be fin 


blouses ind dress On dresses 


skirts 


ished on a 


tops 
ind lower 
steam vacuum board with 
ilternately be fin 
hot-head 
the new offset hot-head presses The 
offset can be 
If the 
should merely touch the 


i trowel The, can 


ished on i regular press or 


used with a trowel, too 
emploved it 
fabric lightly 


nicely on the 


he id IS 


pre Ss 


Ravon velvets finish 


steam-air finisher, with perhaps light 


touching up on the puff irons. The 


garment should be complete ly drv be 


fore removy il from the ill finisher 


Here's a tip. One hand can be placed 


inside the neckline the other on the 
opened zipper on the side. This en 
ibles the operator to remove the gar 
ment from the steam-air finisher with 


little chance to crush the nap 


Household Finishing 


Curtain stretchers he Ip conside rably 


particularly if the rayon curtains have 
been wetcleaned. Without stretchers 


get the 


ifter wet leaning 


it 1s nearly impossibl to cul 
tains back to size 
{ rile SS the 


he tter 


stretchers are available 


it Is to merely dryclean rayon 


curtains, Almost any press can be uti 


lized for finishing. The water spray 
gun should be used sparingly to pre 
vent the fabric from drawing up on 
the press 

Dy ipes should first be topped with 
i hand ron then machine pressed 
Again, the type of equipment isn't too 
Many these 


drapery items as fillers when any one 


important plants use 
of the finishing sections catches up on 
its regular work 


Rayon bedspreads usually have a 


lustrous finish. This can be retained 
by using a hot-head press. The offset 
type is good tor this work since most 
spreads are ruffled for trim, The steam 


iron right on the press cuts down the 
need of extra steps when finishing 
After finishing curtains or drapes it 
is suggested that the two sides of the 
articles be folded together and meas 
Unless the meas 


they 


quent customer « omp! ints 


ured for uniformity 


urements match result in fre 


Rayon has ilw iVs been i Compara 
tively simple fabric to finish. That is 
if proper care is taken during cleaning 
ind spotting The newer ravons on the 
market today 


than ever 


| 
TAKE finishing CAasiel 


Proper equipment ind em 
plovec training ire Hecessa;ry how 


ever, to ichie ve that e1 
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Your nearby American 
representative ts always 


a Man from the Factory 


Through him, you can get expert help with pro- 
duction problems, prompt service for your ma- 
chines, professional assistance in training machine 
operators, helpful financing for expansions and 
improvements in your business. Every day, he sees 
how others solve problems like yours. He is a valu- 
able contact with your industry, a source of news 
and information. 

through him you have direct access to the most 
complete line in the business. One source to fill 
your every equipment need. One responsibility for 
the continuing fine performance of your machines. 
lle is always close at hand. In 46 communities your 
\merican representative is located within minutes 
of your plant. 

Ilis first responsibility is to serve you. You can 
expect more of him, because he is the man from 


the factory. 


You can expect more from... 


oer’, 


a ae 





Acer: 


Ss Neale 








LEGAL DECISIONS 


Legality of Licensing Laws 


What points should be considered in 
drafting licensing laws? 


er who is apt 


} 
Every cleanhel 


to help word iny 


» be called upon 
proposed law regulating the cleaning 
md dye mg industry it his state should 
be interested in a decision rendered 
by the Virginia Supreme Court of 
Appr ils. October 10. 1955. The de 
vas made in the case of Chapel 
nmonwealth of Virginia, 89 S. F 
which originated in Norfolk 

Virginia 1a the 


inconstitutional. insofar as it pro 


court said 


hibited the pickuy ind delivery of 


irments when mducted by one not 
perating a | in Uv plant It was ilso 


declared 


bec LUISE i na 
orityv ol leanel i i given county 
ould d | vhether the law should 
dl also be Ltisé 


1 in a state 


business of 
ind | pressing as 
ceptance ind trans 
lothing or other fab 
cle ined pressed or dved 
such service shall be rendered 
iccepting or trans 
xr by others 

lic ense to pi k 
cleaning 
ipplied to the board 
Then when he picked up 
ror licensed cle ining 
tablishment he 

} 


secuted under the law 


specified that a violation should be 


whic h 


punisl ible by a fine of not less than 


$10 and not more than $100 tor each 
dav of olation successfully ip 


rom a ¢ 


ipplied to tl independent busi 


‘ 
ot pickup und delivery in which 
( hapel was endgag¢ Supreme 


(ourt of Appe ils sai t is un 


( mstitutional te sing! nit re 


] 
lation, while deliver 


vill 
SCTVICE Iti other 
fields was left inregulated Under the 
definition of clea ing and dveing busi 
ness cont Lined in the law the court 


pedestrian 


said that inv person i 
e operator of a delivery truck 
ue | in the business ; 
court concluded that the law 
independent 
provided that it should 


vas invalid ! the 
rround that 


not recti mn anv county unless 
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By A. L. H. STREET 





Invitation to the Reader 


In this department of Tue 
NATIONAL CLeanern & Dyer, Mr. 
Street, an attorney and author of 
a book on law for drycleaners and 
laundryowners, reviews current 
court decisions affecting dryclean- 
ers and dyers 

Readers are invited to submit 
for the author's discussion legal 
problems of general interest to 
the industry. You must rely on 
your own attorney for specific ad- 
vice as to your rights and liabili- 
ties in a given case. But Mr. Street 
can help you and your attorney by 
citing what the courts have gen- 
erally decided in similar cases 











two-thirds of the resident persons ac 
tually engaged in the cleaning, dveing 
ind pressing business in the county 
should petition to have the law ip 
plied in that county The court rea 
soned, “It conters on some drycleaners 
within a county the power to impose 
idditional burdens upon others in the 
sume county It creates no standard 
by which the power thus given is to 
be exercised. If there ire nine dry 
cle iners endgagd inv one county 
ind six of them request the board to 
impose the innual license tee the 
} ] 


wourd must comply 


i 
The application of the Act in any 


One or more ¢ the 9S counties is 


with the re quest 


delegated to the mere whim of private 
citizens. It is difficult to understand 
how the public health, safetv and wel 
fare of the peopl of the state will be 
promoted by making the act effective 
In one irea and |e iving the applica 
tion of the act in other areas to the 


unlimited discretion ot 


private citi 
ZCTIS 


All courts of high 


probably igree with the 


iuthority would 
Virginia 
court’s declaration that a |e gislature 


} 


] 
cannot conter legislative power upon 


i state board The 


board's powers 
must be limited to the making of rules 
ind regulations of an administrative 
nature such as are necessary to carry 
out the by the 


le gislature 


provisions enacte d 


But the writer believes that many 
courts would be apt to disagree with 
some ot the gene! il conclusions ot the 


Court of Appeals 
one: “The subject matter of this legis 


parti ularly this 


lation, the drvcleaning business, re 


] | } 
no Special skill OI 


| trainmeg 


There is nothing peculiar in the busi 
ness which distinguishes it from ordi 
nary work ind labor 


frequently done and well done hy i 


Such work is 


housewife or washerwoman 

The writer's observations in legal 
research covering a period of many 
vears leads him to believe that there 

e sound grounds upon which statu 
tory re gulations can be sustained. and 
particularly those applying to pickup 
service such as was involved in this 
case, They will go a long way toward 
protecting owners of garments against 


and fake 


housewife is relatively sate 


irresponsibl solicitors, A 
when in 
response to a telephone call to a clean 
ing establishment a delivervman ap 
pears. But risk is involved—especially 
in cities—when a stranger appears 
ind solicits patronage even if he rep 
i reput ible 


resents, as stated by him 


cleaning establishment 


Compensation Point 


Is it possible for a cleaning plant em- 
ployee to claim a workmen’s compensa- 
tion award on the ground that he has 
been “accidentally injured” in the course 
of his employment, when physical exer- 
tion has brought on an attack of heart 
disease to which the employee was sub- 
ject? 


The Oklahoma Supreme Court ren 
dered an affirmative decision to this 
question in the case of Merrill v. State 
Industrial Commission, 290 Pac. 2d 
1095 

John Roberts had been emploved is 
a presser in an Oklahoma plant for 18 
vears. One Saturday forenoon he over 
exerted himself in his zeal to get his 
work done by noon. He perspired free 
ly near an open window and a chill 
resulted. Pain followed and a doctor 
diagnosed the condition as a heart at 
tack brought about by exertion. There 
was no claim that Roberts had done 
inv heavy lifting or that the press 
was hard to operate The heart attack 
was attributed to the speed at which 
the press was operated 

The Supreme Court refused to set 
iside a ruling by the State Industrial 
Commission that there was enough 
proot to show that the heart attack 
was brought about by strenuous opera 


tion of the press 











metallic design nor taffeta dress with ANOTHER GRADUATE, Joseph Webber 
spotting problem for Carl Dahiberg of all clothes that come 


necticut. The 


carefully and confidently checks 
into and leave his Derby 


Connecticut plant 
fiber-identification and 


orrespondence-schoo 
"ec how to handle € 


Joe 


benefited from the stain-removal studies. He 


-ver most treasures his ready-reference library conta ning all the text books in 
hem ais and mentc ang sh cluded in the course 


They Learned Spotting by Mail 


NID's first correspondence course already 


has over 820 enrollees and 100 graduates 
By ROGER GANEM 


THI \IAN procet re ¢ veTing every phase ot the While 
Natio l e ¢ I potters skill] The course 


n September 1954 


Carl completed the 


lessons 
was begun sent him through the 


mail setting his 
own time tor each phase 


! 


i former em 
Dahlberg the course was 
me when he and Su 


faced i dilemna 


plovec was rehired temporarily is 


spotter-finisher, and business at Su 
perior went on as usual 

death of Ted D’Agos At Webber's the NID 
master spotter of the 


COUTTS ilso 
id played a part in internal organization 
plant. The inventive The Derby 


Connecticut plant is op 
arl who became co erated 


by Abe ind Hyman Webber 
on a partnership arrangement. But the 
spotting duties were handled by an 
employee with five vears experience 

Joseph the voungest of the brothers 
was enrolled in the correspondence 
course and, like Carl, studied, trained 
ind learned in the plant. Since re 


ceiving his certificate of completion 
ind flexibility, was } 


re 


lowic al choice to as 

ies, but he couldn't be 
udy spotting away from 
Norman D Agostino, son 
r and co-manager with 
graduate from NID’s 
ourse, 37th Class, until 


correspondence idea 


has become so ade pt at this mmpor 


tant phase of drvcle aning that he has 
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| 
and chemical properties of animal 


Hundreds of Plant Owners say Excelsior Units are 


p D O/. DR CQ) 3 


even with inexperienced operators! 

















} 
Ramd 


EXCELSIOR ONE-GIRL SILK FINISHING UNIT 


Ask any Excelsior User! Inexperienced operators Build extra profits the easy way...send for the 
can turn out top quality work and boost production Excelsior facts now! 

by a minimum of 3 garments per hour with the 

One-Girl Silk Finishing Unit. This means an imme- Get full information today! 


diate increase of $6,000 to your annual volume. EXCELSIOR MACHINERY CO 
1452 Randolph Street 


Year after year, skilled engineering and specializa- Semen 26, Mich 


tion in silk finishing keeps Excelsior units in front Geetemen 


| want to increase the efficiency of my Silk Finishing Dept 
by far. Send me full information at once 


Nome 


z Name of Plant 
Address 


Excelsior Machinery Company oy 
1452 Rondolph Street ¢ Detroit 26, Michigan My Jobber is 





SPOTTING TECHNIQUES is 


drycieaning plan 


NID's first in 


t processes. The 4 lessons 


wirse tool 

Nicklaw 

complete. It is d 
he 8.500 NID 
; | 


Y momica et 


lune 


the « 


How To 


w opens 
spondence school with a 
Stud) 
of per 


himself 


} 1} 
booklet for the express purpose 


itting th 


to educate 


job 


e student 
loss ot ol the 
time 


their own pace 


new less mn until 
the preceding one ire 
mailed back to NID 
complete the 

in the specific 

who finished Itt 

onths respectively 
usually depends 
sonal situations 


each 


et each 1S 


student 


rompt servicing so that 


informa 


months 
ind there are 820 
full time at their 
» have und 


1 
a home 


, 
Then too 


projected 


were 


series of home study 


former 


courses in vorious 


prepored by course supervisor Wil 


there's the lement of distance which 


had t the 


had to be over graduates 
Strassbourg 


ore by 
Alaska 
( hile 


itchewan 


trom Juneau 
France Santiago 
Albert Sask 


Prince 
Canada to 
off places 


and 


mention few tar 


Study of Fibers 


first section describes 


ourse s 


d fabrics 


analy 7ing the phy Sl 


ima inimal 


t il 
vegetable 
they are 
made trom them 

\ majority of 
that this section brought them up to 


chemical properties ot 


and svnthetic fibers, how 


made ind how Vartis ire 


the graduates wrote 
date on the newest types of materials 
and ways of spotting without causing 
damage 

The vegetable 
each take 
svnthetics are 
three different 
difficult to 
Nicklaw 
but a look at the questions each stu 


fibers 
the 
elaborately discusse d in 

booklets. It 


vervthing 


and animal 


a separate lesson, while 
would be 


Mi 


svnthetics 


mention 


has included on 


WIswer correctly may uive 


dent has to 
an ice at 

What 
ai ids 


ettects 


2 


Sample check questions are 
is the ettect of light 
ilkalies What 
have on 
Should 


yrooted? How 


on rayon 
bleaches? 

ilkalies acetate 
acetate be moth 
effect of heat 
heat 


made? 


and 
strong 
and 
does the 
wetate Compare 
How is 
iffect 


ravon 


i 


on on 


He ww 


with 
ravon? Fortisan 
does water 

Or: Do moths and mildew damage 
Orlon? What are the effects of ac ids 
ilkalies. and bleaches on Dacron, On 
lon. Dynel and Acrilan? Compare with 
What are the gen 
the protein 
fibers, the 


is Dacron used in 


Fortisan? 


wools and cottons 
characteristics ot 

the 
fibers? 


{ ral 
cellulose svn 


WV hy 


fibers 
thetic 


summer suits? 





Two Plants That Benefit 


co-managed 
graduate Carl 
located in a_ resi- 
area of Forestville, Con- 
necticut. Since local law prohibits 
exterior change, it looks like 
any of the homes in the neighbor- 
hood. It 
street that leads to the main artery 
of the about a half mile 
away from the center. 

his that Su- 
perior’s customers have to do a bit 
of maneuvering driving to 
the plant. Yet the counter trade, 
which once accounted for 
third of the annual $60,000 
ume, has been increasing steadily. 
This the co-managers attribute to 


Superior Cleaners, 
by spotting-course 
Dahlberg, is 


dential 
any 
is situated on a one-way 
town. 
means most of 
when 
one- 


vol- 


the plant's reputation for quality 
They cite the fact that their 
biggest summer week occurred 
after the plant reopened following 


w ork. 


a vacation shut-down. Their cus- 
tomers had waited to do business 
them. The NID course in 
Spotting Techniques has been in- 
strumental in maintaining this rep- 


with 


utation, 





The plant employs 11 full-time 
persons, including two route sales- 
men who service Bristol, Terryville, 
Plainville and Forestville. 

Webber's, home plant of gradu- 
ate Joseph Webber, also is located 
somewhat out of the way, in 
Derby, Connecticut. The plant's 
address, descriptively enough, is 
198 Seymour Avenue-Rear. It is 
almost hidden by several other 
brick buildings. Only a neon sign 
on the avenue tells the customer 
where it is located. 

Established in 1910 and 
panded twice since it moved to its 
present place in 1918, Webber's 
now features an enclosed drive- 
through. Motorists can leave or 
pick up clothes, with the aid of 
carhop service by the counter girl, 
without leaving their autos. And 
now their new NID-trained spotter 
gives the Webbers another “extra” 
attraction. 

This plant likewise employs 11 
persons, has one route and three 
stores. It does an annual volume of 
$55,000. 


ex- 
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Fabric Construction 
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Stain-Removal Procedures . 
NO-LINT! 
t | | 
ir —E ee 
tte } : 
: : in 
gents (on both the wet nq pti New, simple spray saves costly hand brushing 
sicle ned nine ‘ | 
tee ind “mixed sides") “and thei for only 12¢ per 100 Ibs. of garments 
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NEW COMFORT CABS 


Industry’s largest, for real 
stretch-out comfort. All-new 
seat design permits adjustment 
of back cushion and seat height, 
plus normal slide positioning. 





FULL-OPENING HOOD 


Exclusive!—Can be raised full 
90° for easiest, fastest engine 
servicing, half-way for routine 
oil and water checks. 





Door-to-door 
delivery chassis 
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PDBowerGiants 


NEW giant-power V-8 engines! e¢ NEW push-button driving! 


NEW higher load capacities! « NEW Forward Look Styling! 


Get set to profit from a great new kind of truck— 
with more V-8 power and more payload capacity— 
with more eager-to-go snap than any other make 
on the road! 


From 204-hp. pick-ups to 232-hp. tandems, today’s 
new low-priced V-8 Dodge Power Giants deliver 
more truck per dollar—and more profitable pay- 
loads—in every weight class, 4,250 Ibs. G.V.W. to 
65,000 Ibs. G.C.W. 

New short-stroke Chrysler-engineered V-8's— with 
exclusive Power-Dome combustion— give you more 
miles per gallon, full power on regular gas. Increased 
power in famous, dependable Dodge 6’s, too. 


Tractor models up 
to 65,000 Ibs. G.C.W. 


November, 1956 


Push-button automatic transmission is still another 
great plus you get only in new Dodge Power Giants. * 
First in any truck! Simple, sure, trouble-free. Just 
push a button, shifting is automatic. 


Test-drive a Power Giant—V-8 or 6—soon! Get 
your Dodge dealer’s deal before you decide on your 
new truck. 


Avadable o d-controi models. 


DODGE TRUCKS 


WITH THE FORWARD LOOK > 
— 


Cab and Chassis 
models 


4 pick-up models 
up to 8,800 Ibs. G.V.W 











PROPERTY PRODUCING INCOME now 








RS 


s four offices on right constructed partly from original building, partly over parking area 


A RETIREMENT PLAN... 
Built right 


‘ ted into the busine 
nost res thin out 
P Che ‘ & Furriers 
| | | ) 1 Gadsdet 
th t t 50.000 ne 
rr) 
Wher } he the property 
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I 
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Population Limit on Growth 
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THE LONG-RANGE PLANNING in 


into the drycleaning plant 


By WILLIAM R. PALMER 


had a s1 high-quality business for drycleaning revenue kept churning in 
vhich he felt there was a_ limited his mind, until he finally closed the 
irket. Even if economic and popu deal 
lation growth of Gadsden enabled him The first major change was made in 
to double or even triple his volume 1946, when Mr. Pippin built a storage 
he felt it would never justify a build vault with a lobby at the back of the 
ng the size of the garage building. For the time being this 
However, the idea of developing lobby served merely as an entrance 
the propert nto rental units from to the vault. The drvcleaning store 





~~ 4+-+ 


=~ + : 

{ = 

~ a 
+ +5 
24 
mt Tit 





MODERN STORAGE VAULT behind tiled wall oat left represents Pippin's only sideline. Note 


‘ satina 
miga g 


hamber door in end wall. Mr. Pippin at left, and his drycleaner 
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EVERYTHING you want MeV ASE | See a - 
in a FORM FINISHER FINISHING COosTS 


. Cet 


1. Fully AUTOMATIC 
operation... steams, 
dries and cuts off. 


Permits operator to finish one gar- 
ment while machine steams and dries 


another. 


sYovel that all Marte) af 
finishing of silks 
or wools. Moist steam for fast 


finishing. Even flow of air for uniform 


pressure and drying. 


Any size garment 
finished . . . from size 1 


ice) the largest. Saves press 


NO FOOT PEDALS lays. Free, 360° rotation of form — 


CISSELL FORM FINISHER with 2 sets of easy to mount and inspect garment, 
Sleevers: $500, F.O.B. Louisville, Ky. Fully 


< when necessary. Inexperienced person 
guaranteed for one year against manufac- d 


turer's defects. nel can learn operation quickly. 


Improve the quality and speed up production 
of work in your silk and wool finishing departments. 
The Cissell Form Finisher quickly restores beauty, 
natural shape, with a no-shine finish, that your cus- 





Mount Garment 


...9et Timer 


tomers want . . . and appreciate. 
the Cissell Form Finisher W. M. CISSELL MANUFACTURING CO., INC. 
LOUISVILLE 1, KY. 
re feY 235 the rest! Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 


Foreign Distributors write Export Dept. — Cable Code “C/SSELL" 


Consult Your Yobber 


N »vember, 19564 79 
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Hic! | te nts ere immedi ey 
stely attracted by these facilities. They | ! j , 
re tl ree insurance Companies ind + 104 ~ 
finance firm of high repute CHESTNUT STREET 
The ar le ining store vas shifted 
t the remaining wing ot the wiginal 
store vhic h was viven more depth - ™ — — — ss —— — 
" if —— age ic ee T 
into the plant to accommodate the _— | OFFICE %4 
bag le nts ( no HL 
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rie sideline fur storage ind fur STAIRS OFFICE i} 
cleanir The 45-by-25-foot vault is ORYCLEANING a +f 
fled | | PLANT 
comfortably filled wit l-retail stor oFFice! *2 
e—Mr. Pippin does no wholesal ‘a | < 
at : :; en Sees ee panne CHAMBER (aml a 
stor ig vhatever. He has a fumigating ; —— ee ae A 
chamber set flush in the store wall | ~~ =] — — ‘ 
} FF } 
so the customers see not only the — OFFICE ' 
massive vault door but the equally 
impressive gas-chamber door The 
ilso contains omplet ful 
plant Isc ( itain i plete STORAGE 
cleaning department * VAULT 
PROPERTY 
. LINES 
Extra Parking Space Freed 
. ° —_—— 
The most recent ste] in construc 
I 136° 
tion was not planned but the ingenious CHESTNUT STREET 
solution of i pr »blem (onstruction 
of the offices left a large parking area 4 
off Chestnut Street in front of the 
present store Avtoists with more brass 
than consideration park d there for ORIGINAL PLANT LAYOUT (top) showing vault, lobby and boiler room added to original building, 
1 ’ letel ' fumigating chamber installed. Entrances to store were from either street as well os from the 
ong rn IS » corm pictel ving up 
iOng perl » he | 5 Ul corner. PRESENT STAGE OF PLANNING (below) shows four offices recently built and leased 
the lot as to prevent customers from Dashed line shows original building line, double-dashed lines indicate future offices. ‘A’ and 
entering it at all B'' may be combined, or ‘'B’’ plus rack area, plus space under Mr. Pippin's office may be o 
Incessant i licing of the lot was not unit. °C’ is on verge of providing expansion for Office 74 
t isteful tor tear of oO tending Some 


‘ 


customers is Wwe 1] is tor not wanting 


either the daily aggravation or waste 

of time and energy. So Mr. Pippin put trance at the front from Sixth Street. make it very feasible for Mr. Pippin to 
in a semicircular curbing that divided This was narrowed down to the width build a second floor for professional 
the space into two lanes leading traffic of a car by embellishing the corner offices, if he sees fit to do so in time. 
in and out again. The gypsy parking with a curbed bed of plantings and an As plant area diminishes, work will 
stopped at once and c npletely, since illuminated sign move into the small-volume, top- 
no car could enter either lane without The original structure had sound, priced category exclusively. Such a 
blocking it. and the brassiest driver thick walls, and the ceiling girders are business, Mr. Pippin expects, will 
didn't have nerve enough for that 12-inch steel I-beams. The strength “keep me from getting rusty, until I'm 

This parking space also has an en built into the new construction will really ready to retire!” # # 
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NOBODY BUT CISSELL 














MAKES A POSITIVE 


the solution to all 
temperature. problems 
. for actual proof 

— write us today! 


Maintains the EXACT temperature you want! Elimi- 


nates guess work! The selector 


moved easily from cold 
intermediate, SET STAGE 


NO-SAG 
BASKET 





Specially designed to take the load 
without need of auxiliary supports. 














DOUBLE WALLS add strength... . 
keep heat in! 
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knob can be 


hot—or to any 


SINGLE BASKET DRY CLEANING TUMBLERS 
36”x18", 36°x30", 42”x42” 


"Tue EXACT control of heat during the drying cycle is an absolute 
necessity! Sensitive fabrics must be dryed at a low temperature 
to avoid scorching and over-heating of stains. And, in both 
wetcleaning and drycleaning of woolens, a low temperature must 
be maintained to avoid shrinkage. THE CISSELL 8-STAGE 
HEAT CONTROL ELIMINATES scorching, over-heating and 
shrinkage problems. 


Nothing is left to chance! When loading the tumbler, the 
operator can quickly return the selector knob, if mecessary, to a 
setting at which a previous load was dryed. THE TEMPERA- 
TURE AT THIS SETTING THE SECOND TIME WILL BE 
EXACTLY THE SAME AS IT WAS ORIGINALLY. 


Only Cissell offers the 8-STAGE HEAT CONTROL — the 
positive control that is so necessary in safely drying the multitude 
of fabrics entrusted to today’s drycleaners. 


ALSO AVAILABLE: Cissell Gas-Fired or Steam-Heated Laun- 
dry Tumblers: Double Basket “TWIN”; Single Basket 36x18”, 
36x30", 42’’x42’”’. 


W. M. CISSELL MANUFACTURING CO., INC. — LOUISVILLE 1, KENTUCKY 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept. — Cable Code “C/SSELL"’. 


Cousult your Jobber 











BUILDINGS WERE RAZ 
property adjoining plan 
provide porking are Voor wos 

t into side of plant for great 
er Onvenience of the irive 


tomers 




























glass is corrugated and translucent 


Che foot-high edging is carried around 


; he on 0) he b ld v 0) Ps ore 
Parking Space Boosts Volume efoto the ing for 


Sales skyrocketed as soon as the 

asphalt was dry. As mentioned earlier 

“4° . . *peye in less than a year’s time the increase 

Addition of drive-in facilities in volume is roughly 25 percent overt 

° . . the previous high 

produces 25%, increase in one year gece ee Ie enous 

tively small operation. The entire 

work force consists of son Bill, his dad 

ind two other employees. All work is 

By LOU BELLEW cash-and-carry (without routes, park 

ing was doubly important). The base 
price is $1.35 for suits and dresses 


It is interesting to see what effect 


AUTO TRAFFIC can build drvclear counter plus improved lighting. did the parking arrangement has had on 
prov g the drivers have the trick, Along one wall behind the new and old customers. If a person 
| lace t park their cars. Just ash counter the Havneses built a display parks on the street, it is a good bet he 
ntowner Clyde Havnes and his sor rack for sweaters. Finished sweaters is a new customer, according to Bill 
Bill, who operate Unique Cleaners it ire bagged in cellophane and placed ‘Old” customers rarely park in front 
Oakland. California. Since thev ar on the rack as a business builder. All of the store. Even if space is available 
ed ti convenience for their these moves he Iped to perk up busi they preter the parking lot. as a matter 
vol re mpe 95 percent ness but it was a slow process ot habit 
I Less than a vear ago the Hayneses 
heir plant located on one of bought the property adjoining the Neighborhood Trade Is Loyal 
ree 1 teric t Oaklar lead plant. They acquired a plot 50 feet 
ton f the suburbs. It i vide by 100 feet long. A couple of Clyde Haynes is well aware of the 
t half fro the ramshackle houses were moved oft fact that the backbone of his business 
Whe thy Havneses ind a space 60 feet deep was paved is the local housewife, the woman who 
ree vears the width of the lot lives within a few blocks of the plant 
SS vith the | \ few minor but helpful changes Even though she is a “mobile hous 
building und were made to the plant exterior. On wife,” she still lives near his estab 
ent ere eed of thoroug! the utside wall. near the top cutout lishment There are exceptions to the 
vood letters bearing the plant name rule, of course. Some of his business 


Work a t nother problen vere installed. These were painted a comes from as far awav as 14 miles 
the me vners improved this fluorescent red to attract the eves of But that is the unusual customer. No 
the advertising ar parking cor passersby, A door was cut in the wall matter how close she lives, she is still 
ces me t not! lo speed uy for drive-in customers so they could in her car en route to take care of 
better it ession of the plant, they enter the call office from the parking other errands 
lividin | titior that lot Off-street parking has cut customer 
ited the call office from the work \ 4-foot-wide canopy extends over turnover remarkably. Unless the hous« 
First f course the leaned this doorwa ind continues along a wife leaves town or moves miles awa\ 
e al | ht up the qualit t portion of the wall. The canopy top she continues to patronize Unique 
| s made of green fiber glass. A vertical Cleaners. This is certainly a_ tribute 
If is revamp strij ne foot high, of the same mate to off-street parking . and good 
el my modern rial forms a decorative edge. The fiber cleaning ee 
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C7) ede oY-Yol ti i110) Kft finish! 


rapid up-steam 
powerful vacuum 


on the 


Cissell Steam 
mlalullareMe =telelce, 





t a is basic equipment in your Finishing 


Department. It eliminates the use of a press in silk 


finishing. Your finishing will be done WITH EASE 
without pressure. You'll use this unit for fast, 

beautiful skirt finishing — for plain, fancy and flat- 
ple ited skirts for blocking sweaters, scarfs and 
knitwear, for steaming high-pile fabrics, for finishing 
all fabrics WITHOUT SHINE for touching-up 

7 i! O pe « ] e with al 1 oO ea . 
hem lines on crepe and silk dresses with aid of pleat PLEAT SETTER RACK AND SUPPORT ASSEMBLY 

> ‘ i T } y 
all seam marks. You'll Permits movement of ple at setters forward onto 
like the way corduroy Finishing Board in one easy, horizontal motion. Air 
skirts tie draperies space provided between pleat setters and metal rack 
blankets, spreads, and permits cloth coverings to dry quickly. 12” and 18” 
many misce 1] ineous ‘ sizes are standard equipment 
items are finished 
You'll get a SOF | . " 
he rage nce ody = , W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 
rig isse eam = 
| ishing Board with wee Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 


Two-in-One Swinging < Foreign Distributors write Export Dept.—Cable Code “CISSELL" 
Sleeve Board, Cissell 


Low-Boy Steam Cousult abl 
Electric Iron with Elec : Your g Ct 
tric Thumb Switch, 


Water-Spray Gun 
} 


and Condense! 


Cissell Equipment in use the world-over 


avast 
JZAGdG? $4 
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Tumbler Temperature Control Panel 


be sure of fine cleaning every time—use these Honeywell RH Controls 


neyvweili 
y cleaning 
And this control system will 
pe of cleaning equi} ment! 
neywell system—made by the 


Superaccurate Honeywell 


in controls—features the new direct 


Exclusive Honeywell elec- temperature control— 
tronic gold-grid humidity ards the quality of f ading relat humidity indicator that tells you 
control—reacts it mes wot ve re cold, if tl] imidit your washer at that instant. Sensi 
ntrol of your dry cleaning solvent 

ns less spotting, wrinkling and shrinkage 


brighter colors, fewer breaks less color bleed- 
ing and fabric piling 

Only Honeywell provides a complete system—no 
additional hardware is required. The system 1s 
easily installed, simple to operate and surprisingly 
low in COST 


Thi 


1 out how the Honeywell Humidity and Tem- 





perature Controls for cleaning and Tumbltrol for 


Control panel with new direct reading relative humidity dry ing can he Ip make re pe at customers tor you 


indicator —Now you can tell at a glance what the humidity See your soap or washer manufacturer, call your 


r washer nd set your humidity control accord- . 
sepwrh gre ips pg weniget local Honeywell office, or write Honeywell, Dept 

each and every oad ) ing ca 
ND-11-190, Minneapolis 8 Minn 


MItInNnNE€EAPOL'! II 
Honeywe 
| ree | , . 
C H First in Controls 
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APPRECIATION of 


‘ 


the feeling of a employees at Custom Cleaners 


ustomers clothes and pride in her work as silk spotter 


s evident. It typifies 


Better Mousetrap Idea 


Booms Cleaning Sales 


Attention to small details has 


customers beating path to plant door 


By ROGER GANEM 


4 GOOD REPUTATION can keep a 


USINESS erating I the black veal 
ise t Custom 
Baltimore, it has caused a 
lume mic! 
Vel il yvear;rs 
ind customers. It is 
ind Mary 
lar employ 


; 


] 
ual 


excelled 
it some ot the 


plant person 


onsidered extra 


The Cleaning Room 


Nearly half f Customs 


snnual volume is de luxe hand-finished 


$140,000 


work, including an increasing amount 
of “the exotic type of dress is Mr 
Wolfson describes them. The influx of 
cl the s 


wedding gowns. elaborate suits. coats 


evening formal wear and 


86 


curtains and drapes has been growing 
steadily a tribute to the attention 


given them 


Classification: This firm attaches spe 
cial importance to classifying. Custom 
has, as everyday routine, 10 break 
downs. Classification of garments is 
entrusted to only two persons, Mr 
Wolfson and i dependable silk spotter. 

Different colored nets are used to 
Each 
color designates a different cycle of 
cleaning time and whether or not the 
zarment should be tumbled. For in 


stance 


separate the silks, whites, etc 


added care is taken on fragile 
items. These are placed in nets which 
ire tagged to call attention to the 
need of reduced mechanical action 
All “hand cleaned” garments are given 
i thorough soaking in a 6 percent solu- 
tion of soap and all are prespotted. 


Sizing: Custom Cleaners has five dif- 
ferent strengths of sizing compounds 
for knits, cottons, normal silk, the at- 


tached underskirt on formal garments 


which is given a different blend from 
that used on the rest of the dress 
and neckties 
“We size all 
they've got to meet our personal re- 
before thev leave the 
makes 


garments because 
quirements 
plant. And _ sizing 
An additional $1 is normally 


pressing 
easier s) 
charged for this feature. 

The mixtures are kept in cans that 
truck ) 


W hee ls. 7 his 


are fitted onto a platform 
equipped with caster 
mobile unit can be rolled directly to 
iny extractor and rotated so that the 
partic ular can of sizing is flush against 
the machine There is no waste of 


time ettort or liquid compound, 


Solvent: Custom uses oversized filters 
to provide faster turnover of washer 
solvent The 
duces the possibility of redeposition 
And because the cleaner the solvent 


feeling is that this re- 


the cleaner the clothes, Custom is on 
constant distillation to get the needed 
purity 


Employees: But more than mechani- 
cal efficiency is needed to turn out a 


and Mrs. Wolf 


son added the last requireme nt by $e- 


quality product. Mr 


lecting and training the employees 
upon whom their reputation rests 
Over 95 percent of their present per- 
sonnel have been trained on the job, 
by the owners. The employees were 
novices at the start, which means they 
did not have to unlearn any unsatis 
factory techniques. The result is a 
tailor-made staff which is regularly re 
warded under a bonus profit system 
for doing a job that meets with the 
Wolfsons 


The fact that all work is supervised 


ipproval 


by the owners keeps the employees 
on their toes, and the long-time asso 
ciation has instilled personal pride in 
specialized work while creating a fam 
ily-type atmosphere in the plant. It is 
now so closely knit that hiring a new 
member first means that the prospect 
must pass the judgment of the staff. 
Personality and character traits as well 


as ability to perform are considered 


Handled With Care 


“People who want quality will look 
for quality,” the Wolfsons say, and 
they give their customers quality 
treatment from beginning to end 


All de luxe hand-finished 


upon receipt 


items, 
are placed on hangers, 
classified, tag-marked separately, then 
cleaned separately by type. 

When finished, all tag marks are 
removed and the hand finishing (silk 
pressers outnumber the four wool 
pressers by more than two to one) is 
thoroughly checked. A de luxe job at 
Custom calls for special care to the 
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FREE HAERTEL PLANNING KIT 
TELLS HOW TO BUILD YOUR 


GARMENT STORAGE VAULT 








LAYOUT PRINTS 


HAERTED 


CONSTRUCTION TIPS 


— 


——— 
URANCE CAPACITY 


INS 








EQUIPMENT 


PRICING 


Finer) 
SEN TROW ROA LAXxNWw WRIA wr 
a Lo 


FRNTO NOLNTX EN SOLRE 


: *NT YR BXRONLE) 

Ober 
NALYVZTH ANTRRo XNEOPTE ven 
al 


i 


The free Haertel Planning Kit, complete In addition, Haertel has representatives 
I 
with suggested vault layouts, will intro- ready to call in all areas for quick con- 
; : q 

duce you to all phases of the storage sultation on your problems. 

vault business. It contains complete ” ; ; 

information on how and where to build rhe time to plan is now .. . so you can 
how to merchandise your vault, how to build ahead of the busy season. Send for 
price your cleaning and storage, use of your Haertel Planning Kit . . . Today! 

e J ¢ , us 





building aids. 
ER HAERTEL COMP 


(' ’ ' P i ’ Mi ta 
WV 38 Fourth Avenue South Minnec olis 8 nneso 
28 
y c vu 
U Pp s 1°] 
Were interested. Hove our re re ent tive oll when in our area 


re Very Inter te y s 
es ed. Have our repre 





WILL START YOU 
ON THE ROAD NAME 
TO GREATER PROFITS! , DDRESS 
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ployed a few feet behing view of 


SWEATERS are also placed in transparent bags 


Displayed in this un 
sual setting 


they seldom fail to attract attention and comment 


] ] 
Cases Cals or Ts ire openly 


to the stain ( ill office near a 


picture Vl 1OW ind attract attention 


ymmendation lransparent polvethvlene 


cond tion of 


bags 
em while showing off the 
pre luct 

The plant is thoroughly 


weekly by a person hired 


1 
leaned and/or ect ft 


! 
1 
} 


cihe purpose ind emplovees 

their « vn stations daily 

The name “Custom Cleaners” has 

been registered This tact has ilre idy 

prevented two persons from using the 
same name in Baltimore 

matches their The | 

] 


ao every 


place Custom Cleaners 1S 
ilso registered—in the minds of cus 
does—with a few tomers ind competitors ilike who 
wish quality work 
is perfumed by fresl The quality work we do on clothes 
is our best public relations,” said M1 
This type ot idvertising is un Wolfson. but the thought had already 
but it’s advertising, nonetheless been pe nned by Shakespe ire: “We 
customer is greeted personally idvertised by 


either Mir Yr Mrs Wolfson. who 
ndividualls prices the hand-cleaned 


that ire delivered twice 


ire 
} 


our loving friends.” 2 # 


ind-finished garments 
( counter girls wear 
ind color outfits. They 





COAT-OF-ARMS on large picture windows 
HAND FINISHING of 


xury gowns and other garments, as display of de luxe work in transparent bags 


practiced at Custom Cleaners, ac 


ounts for major portion of plant's profits. All employees are on profit-sharing bonus plan fresh flowers on counter moke call office at 
\ yah but fast service is available 


tractive. Cash-and-carry volume is heavy 
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“Here’s why we've always cleaned with DOW-PER” 


Good distributor service listed as one of several reasons 
California cleaner prefers DOW-PER solvent 


Jim Foasberg, 
ind Cleaners. 


isked 


It didn’t take long for 
Foasberg Laundry 


answer 


owner and manager of 


when he was why he is a steady DOW-PER 


custome! 


“To begin ve like the dependable service we get from 
our DOW-PER distributor. We get a lot of use from the window 


signs, newspapel mats and other free DOW-PER promotional 


with 


material. Those DOW-PER operating manuals sure come in 


handy. too. | guess we just take good distributor service for 
granted. 


‘Another thing we take for granted is the consistent quality 


and uniformity of pow-peR. We've never 


had trouble with 


Long Beach. California, to 


our machines because of contamination or breakdown. 


“These are the stuck with DOW-PER 
. Of course, the reason we started buying 
it in the first place was that we wanted a solvent with a well- 
known company behind it. . 
in the solvent field.” 


main reasons we ve 


through the years 


. and Dow is the leading name 


There's very litthe we can add to Jim’s comments, except to 
say that his feeling is shared by drycleaners throughout the 
country. If you'd like to find out more about this quality 
solvent and Dow field services for cleaners call your 
DOW-PER distributor today. THE DOW 


Dept. SO 955K, Midland, Michigan. 


lo al 


CHEMICAL COMPANY, 


you can depend on DOW SOLVENTS 














Population Growth 


ARCHITECT-DESIGNED building, 
drive-in facilities create new 
market for Karr Cleaners. Busi 
ness was moved from West 
Chicago, with static population, 
to Wheaton, which has dou 
bled population in past few 
years. Traffic surveys prompted 
the move 


Dictates Plant Relocation 


Shift in major source of volume 


demands complete change of pace 


FIVE YEARS of careful calculation 
convinced Karr Cleaners in Wheaton 
Illinois, that a shift in plant operation 
was the only 

} 


’ 
created Dy 


remedy to a problem 
in increase in volume vet 
sus population 

Fourteen years ago Emory Karr and 
his wife opened a drvcle ining plant 
mn the predominantly industrial area 
if West Chicago. Illinois. At the sam«e 
time they rented space for a call of 
hee nve 
Wheaton 

Since 1950. census figures show the 
population of Wheaton, a white-col 
lar town. county seat and home of 
Wheaton College has doubled t 
20.000. The population of West ¢ h 
cago has not varied radically from a 
During this 
time 75 percent of the combined vol 
ume of $1,500 per week in the tw 
locations vas coming from __ the 
VW he aton ¢ all ( fhice 

Karr’s call office in Wheaton was 
n the center of the shopping district 
n the main street, Volume was lim 


ited in this location as 


miles away in downtown 


census figure of 5.000 


i result of in 


By HARRY YEATES 


With al 


glaring increase in population the call 
mii 


idequate parking facilities 
ice was losing as many old custom 
ers as it was picking up new ones 
Parking 


Wheaton prohibited any increase in 


limitations in downtown 
volume to meet this influx of new 
families. Volume in the West Chicago 


pl int remained steady 


Threefold Change 


{ decision was made, therefor 
to: (1) close the small and inadequate 
Wheaton call office; (2) 
West Chicago plant to a new location 
in Wheaton 3 
in West Chicago 

It took Emory Karr three vears to 
find a suitable location in Wheaton 


Finally 


a choice 


move the 


reopen a call office 


plans were made to purchase 

plot of ground located a 
half block from the main railroad de- 
pot. with a steady flow of traffic from 


a community high school one block 


away. The location is two blocks 
down the main street from his former 
Wheaton call office on the only ar- 
terial road through the town connect- 
ing two heavily traveled highways. 

In addition to these factors, M1: 
Karr’s own personal traffic check on 
this site was an influence in the pu 
chase of the property. A recently com 
pleted traffic survey verifies his own 
calculations about the importance of 
the new plant location. 

The new building would now af- 
ford facilities necessar©ry to meet de- 
mands ine luding an off-street parking 
lot adjoining the plant. 

The land measures 75 by 88 feet 
and sold for $19,000. This does not 
include the cost of moving an old 
house which was then on the prop- 
erty. The drvcleaner worked closely 
with the architect for three months 
on design layouts and fina] completion 
took nine months. He specified a sim 
ple and modern building in red-faced 
brick with crab orchard stone trim. 
Building equipment costs including all 
steel construction ran around $55,000 
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Easy to own 
with Mercury's 
payment plan 






Two-Bath, 48-ib. Stoddard Solvent Unit . . . with explosion-proof 
Automatic Timer and ALL-IN-ONE TANK (39” x 96”). Extra filter 
for rinse, optional 


Perchior or Petroleum, single or two-bath . . priced from $3195. 


mercury numatic 


* Fully automatic ... air operated valves 


PERCHLOR AND PETROLEUM 


30-Ib. and 44-lb. units 36-Iib. and 48-lb. units 


Based upon allowable depreciation schedules, the cost of fully automatic cleaning in the 
Mercury Numatic is in the neighborhood of 25¢ to 35¢ per hour (40 hour week) for 
machinery investment. In most cases the labor saving approximates 40 hours per week, 
or more, over conventional equipment. Mercury units are available on monthly payment 
terms or on a LEASE BASIS, with purchase option. 


@ Completely automatic; for single or @ Full 3” Quick Dump Line . . . to handle 

two-bath cleaning. FASTER solvent flow . . . fewer re-runs, 
| tting. 

@ 2000 GPH Monel tubular filter with wihonsiten 
4-way backwash valve and air-sludge- @ Easy to install . . . comes completely 
drying. piped, wired and assembled. 

@ Separate motor driven MARLOW self- @ Increased volume and savings in labor 
priming centrifugal pump. pay for your Mercury. 


4400 SUCCESSFUL MERCURY OWNERS 


Many use two units for $100,000. — $200,000. volume. . . and load classification 






CLEANING SYSTEMS, INC. 














1817 Benson Avenue, Evanston, Illinois ¢® DAvis 8-0710 
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$40 000 
nthetic 
us 
pound 


1 tum 


. 


including an off 
putters, Ih iddi 


wool units 


1 
mushroom 


finisher and one 


to include a com 
fur stor vault in the plant 
A series ¢ l three times a 
week wa Inse 1 i the 
ection of the local newspaper before 
the plant opened to inform the publi 
ibout this new facilitv. During the 
nths of August and Se pte mber ap 

1 O00 


classified 


proximate! garments were 


brought into the vault. Full capacity 


und 4,000 garments in the 


vears The 
handling 


plant was not 
storage othe 

ts nor were there any vaults 
the immediate vicinity 


Special attention has been aimed 


t 
if the colle ure trade 


discounts ind ll 


stressing group 


ne wspapel ids 


sma 
ire run once a week as part of Karr 
Cleaners advertising program 

At present the plant Is operating 
with one route. Mr. Karr feels this 
new location will increase his charge 
account customers to the point where 
additional volume will require an in 
cre: in his number of routes. The 
kind of into the 


garment coming 


92 


| 
ing in quality every day 
ves the work being produced 
t will increase these charge 


ind build volume accord 


Call Office Has Sales Appeal 


In the original design the call of 
nee Va closed off from the plant 
But Mr. Karr decided that an open 

plant inspires better housekeep 
ng practices in all the personne! 
Since opening day each operator has 
developed a pride in his own equip 
ent which is constantly on display to 
inyone passing by. The call office and 
counters are made of limed oak and 
the floor is 


isph ilt 


covered in white-and-red 
4 radiant heating 
system along the walls was installed 


squares 


for more efficient heating comfort 
Every time a customer enters the 
call office the trained counter gir] at 


tracts attention to two sidelines \ 


PLANT IS OPENED to pub 

view in line with latest industry 
trend. Customers are attracted 
by various procedures. Good 
housekeeping in plant im 
presses customers Here is a 


cleaning business that is really 


SLICKRAILS, good lighting and 
ventilation boost productio 
Each work station has c 

equipment needed to do com 
Rubber mats are 
placed over concrete floor for 


Origina 
building plans provide plenty 


plete ob 


employee comfort 


of room for expansior 


shoe repairing service and a shirt serv 
ice account for 15 percent of the total 
weekly volume in the plant. Kar 
Cleaners is in a unique position to 
capitalize on its shoe repairing side 
line since the husband of the wool 
finisher (with Karr 14 years) is a re 
tired cobbler by trade. He does the 
work for the plant and returns it to 
the call office within a few days. 

Shirt service is sent out on a whole 
sale basis. But if the volume in the 
plant continues to increase there is 
plenty of room to expand on the prop 
erty which Emory Karr bought next 
door 

This plantowner is sure that the 
success of his new plant, doing a vol 
ume increased by 25 percent, will in 
fluence his future expansion plans in 
this growing community, Volume has 
remained steady in his West Chicago 
call office and there is plenty of proof 
to show that the big switch was jus 
tified. # # 
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Now —A Revolutionary NEW Steam Trap! 
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Practically Eliminates Maintenance! 


ook at this revolutionary new thermodynamic 
L steam trap. Could it possibly be simpler? Look 
for the valve closing mechanism—there isn’t any! 
The kinetic energy of steam closes the valve and 
only the TD uses this new operating principle. 


Only 3 parts...cap, disc and body ... machined 
from stainless steel bar stock...all extremely sim- 
ple, rugged, durable. Only one moving part...a 
hardened SOLID stainless steel disc... practically 
wear-proof. 


Just imagine how much time and expense this 


TROUBLE-FREE DESIGN 


No valve-closing mechanism 
to wear or stick —the kinetic 
energy of steam closes the 
valve. No critical clearances 
to choke. No gaskets to leak. 
Only one moving part—a 
SOLID stainless steel disc. 





new TD steam trap can save you by greatly 
reducing and simplifying trap maintenance and 
inventory! 


SOME OF MANY OTHER ADVANTAGES: 
1. Use the same trap for 10-600 sures up to 50% of inlet 
psi...for light or heavy loads pressure. 
... without seat or valve 4 Not affected by superheat, 
change or other adjustments. water-hammer, corrosive con- 
2. Closes tight on no load—no densate. 


steam waste. 5. Only one spare part—solid 
3. Operates against back pres- stainless steel disc. 


Ask for a 60 day trial installation of Sarco TD 
trap and strainer... write for bulletin 257. Sarco 
Co., Inc., Empire State Bldg., New York 1, N. Y. 


SARCO 











Only Sarco Makes All 5 Types 


That’s why Sarce can give impartial advice on om 


proper steam trap selection. Thermodynamic 
Steam Traps 








Oh 


Thermostatic 
Steam Traps 





Cai 


Float 
Thermostatic 
Steam Traps 





CE! 


Liquid 
Expansion 
Steam Traps 





Camlift Bucket 
Steam Traps 
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HEAR... 
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THOSE WE KNOCKING 
EXTRA YOUR 
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rHeE PARENTS gnsTiTe te % .the SUPER CHARGE soap 
Commendation, tor YOUR CHARGE SYSTEM 


ee 
Gives you TT 
with 


greater efficieney!! 


- Garments cleaned by the odorless HU-PRO CHARGIT SYSTEM 
build greater CUSTOMER SATISFACTION because they... 


a e “A Se Zé, 4 4 Nas 
» as f°, 

, se? 
oS 


CHARGIT is FAST ACTING... AFFORDS HIGH SOIL 
REMOVAL ... REDUCES LINTING ... DOES 
NOT RING IN SPOTTING... ELIMINATES 
DISTILLATION TROUBLES... BUILDS NO 
FILTER PRESSURE...1S ODORLESS 


SEE YOUR NU-PRO JOBBER 
= MFG. (0. FIELD MEN WILL DEMONSTRATE 


2918 WASHINGTON AVE. ST.LOUIS 3, MO. OR WRITE US DIRECT FOR FULL DETAILS 
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SALES PROMOTION CALENDAR—1957 
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Independence Day (4) 


Second big holiday of summer 
can help overcome summer 
slump. Sport shirts, slacks and 
cottons can take up slack. 


Management review 


Take advantage of low-volume 
period to get your house in 
order. Review _ sales-control 
pointers in Guidebook in antici- 
pation of heavier fall volume. A 
good time for telephone solici- 
tation. 





Resort business 


If you are in a vacation area, go 
after motel and resort business. 
Guests will appreciate quick 
service and quality cleaning. The 
impression needs freshening dur- 
ing vacation, too. 


Regular customers 


It is said that no more than 10 
percent of the families are away 
at the same time. Work on that 
other 90 percent of “at-homers” 
for their sportswear items. 





AUGUST 


S M T w T F S 
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Fall planning 


Have your fall route meetings 
planned in advance. Now is the 
time to think about blockbuster 
campaigns and contests. When 
your high-volume period arrives 
you will be ready to keep the 
orders rolling into the plant. 


Charge accounts 


Credit customers are more 
steady, loyal to your firm. Take 
up the slack of midwinter busi- 
ness by going after new charge 
customers. Stress convenience of 
deferred payment before the 
heavy fall household shopping. 


Back to school 


Promotion of back-to-school 
cleaning should begin by the 
last half of the month. Excellent 
opportunity to push for sweaters, 
skirts, slacks. Line up cleaning 
for dormitories, schools. 


Open house 


Plant tours create customer in- 
terest. Small donation to charit- 
able groups, churches for each 
visitor increases attendance. 
More people learn of your pro- 
fessional services. Be sure to 
emphasize good housekeeping to 
your employees before tour pro- 
gram begins. 
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Labor Day (2) 


Summer's last holiday affords an- 
other shot at vacation clothes. 
Get another cleaning order on 
sport shirts and cotton casual 
dresses before they are packed 
away. 








Fall campaigns 


Labor Day is a good time to 
start your fall promotions. Tie in 
with the football season of your 
local school or college. Stress the 
importance of having summer 
garments cleaned before putting 
them away for next season. 


Special items 


Good time to go after sideline 
sales. Rug cleaning, dyework 
and leather cleaning can be pro- 
moted advantageously. Hunting 
season is just around the corner. 
Advertise water repellency. 


Wedding bells 


September is next to June in 
popularity for weddings. Get 
your newspaper mats, radio copy 
and direct-mail pieces ready for 
mailing early this month. 


Summer storage 


Your fur and wool storage orders 
will be moving out soon. Start 
going after summer apparel. 
Stress space-saving feature to 
customers to keep your vaults 
working year around. Box stor- 
age works just as well on sum- 
mer garments as winter wear. 
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March of Dimes Month 


This nationwide campaign de- 
serves the support of all dry- 
cleaners. Active participation 
will go a long way towards 
building goodwill for you in your 
community. Most promotional 
material of this nature is free. 


After the Ball Is Over 


Formal wear, party garments 
need refreshing after the big 
Christmas and New Year's fes- 
tivities. These items lend them- 
selves to greater sales of de luxe 
service. 


National Fur Care Week 
(20—February 2) 


This national promotion is a 
natural for offering fur servicing 
and storage. Not too early to 
plan your storage contests and 
sales program. Spring isn’t far 


off. 








Sales Promotion ¢ 


Your third annual promotion calen- in 
dar is brought to you earlier this year. W 
Most cleaners operate their business er 
on a calendar-year basis, and early M 
planning is advantageous. D 

We hope it will serve as a frame- C 
work for your advertising plans. The St 
emphasis in the industry is on public a 
relations. You will find listed many 
special occasions. They all afford ex- 
cellent opportunities to build customer __ in 
goodwill. Plants that are tying in with Y 
the National Institute of Drycleaning _ in 
public relations contest should find _ tc 
this particularly advantageous. y' 

Again the calendar indicates special 
occasions such as National Rug Clean- _|c 
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Easter rush starts 


Your Easter volume will hit 
later this year (April 21). Your 
pitch for Easter cleaning should 
be under way by the first of the 
month. The sooner you get this 
work in the plant, the less pos- 
sibility of an overload from 


normally heavy spring house- 
cleaning items. 


Winter ovierwear 


Season waning. Get that last 
cleaning and water repellency of 
snow clothes. Use NID promo- 
tion for more drycleaning of 
men’s wear . . . “Freshen the 
Impression.” 


Red Cross Month 


Another good opportunity to 
display community spirit. This 
can be a joint venture for you 
and your fellow cleaners in your 
community. 


Convention Time (7-10) 

Plan to visit Atlantic City for 
first exhibit convention in two 
years. Attendance at lectures 
and displays will pay dividends 
all year long. Your copy of The 
NATIONAL CLEANER & DYER 
Guidebook will be in your hands 
before the show. Its theme will 
help you become more efficient, 
your business more profitable. 


St. Patrick’s Day (17) 

Here is a chance to use a time- 
tested promotion. Cleaning green 
garments free has proven a real 
successful promotion. You can 
gain free publicity on this. 
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Special promotions 


Storage season should be in full 
swing now. Household items, 
blankets should be pushed. 
Don't overlook special services, 
dyeing, mothproofing and water 
repellency for extra profits. 


Shirts 


A special sale on shirt launder- 
ing is timely. Quality control is 
extra important to help you re- 
tain new customers during these 
special promotions. 





National Cotton Week (20—25) 


All retail clothing stores get be- 
hind this national promotion. 
Excellent time to acquaint cus- 
tomers with your ability to clean, 
finish cottons. Sizing can be used 
to advantage to increase sales. 


Mother's Day (12) 


Play up to your real boss, Mrs. 
Housewife. Take advantage of 
her Day to thank her for past 
patronage, remind her you can 
lighten her household burdens 
with your many services. 
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tion Calendar — 1957 


a caler 

lis year 
uSiNEess 
d early 


frame 


ns. The 


1 public 
1 many 
ford ex- 
ustomer 
in with 
leaning 


Id find 


special 
: Clean- 


ing Month and Certified Washable 
Week. They were taken from a book 
entitled “Special Days, Weeks and 
Months, 1957” published by the 
Domestic Distribution Department, 
Chamber of Commerce of the United 
States, Washington, D. C. Copies are 
iailable from the publisher at 50 
cents apiece. 

Careful, advance planning is most 
important to successful advertising. 
You should work at least six months 
in advance on a fixed budget geared 
to sales. It is also well to recheck 
your schedule monthly. It can be 
geared up or down depending upon 
local conditions. 





Boy Scout Week (6—12) 


Payments to scouts for handbill 
deliveries, hanger returns will 
get you favorable publicity. 
Some cleaners help scouts by 
buying old neckties. 


St. Valentine’s Day (14) 


Take advantage of Romance to 
help sell drycleaning. Lots of op- 
portunity to use clever window 
displays, mailing pieces. 


Sideline sales 


Sell water-repellent service now. 
Snow suits, ski clothes, etc., need 
this treatment just as much as 
rainwear does. 
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Nonseasonal specials 


Avoid winter slump in your 
sales. Three-for-two specials 
keep your crew busy, acquaint 
new customers with your clean- 
ing. You set them up to deal with 
you when they need spring and 
summer wardrobe service. 








Post-Easter season 

End of Lent signals party time. 
Promote cleaning of spring for- 
mal wear. Winter garments need 
that final cleaning to avoid set- 
ting of stains. More furlike gar- 
ments than ever are being worn. 
Latest cleaning and finishing 
techniques enable you to tap 
this rich market. 


Household 


Spring housecleaning starts now, 
too. Blankets, drapes and slip- 
covers need freshening. You can 
ring up more dollars by pushing 
mothproofing at this time. Stor- 
age campaigns should be well 
under way by now. 


Box storage 


Everything happens at once this 
month. Spring and a late Easter 
could cause you to overlook this 
money-making idea. Wool stor- 
age gains each year for plants 
promoting the box idea. It is 
especially effective on routes. 
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National Rug Cleaning Month 


All members of the National 
Institute of Rug Cleaning are 
behind this promotion. Good 
time to take advantage of the 
consumer film, “Three Easy 
Rules for Rug Beauty.” 





Flag Week (8-15) 


Hundreds of cleaners gained in- 
valuable free publicity from last 
year's free flag cleaning promo- 
tion sponsored by NID. Cam- 
paign will be bigger than ever 
this year. Tie in with your local 
American Legion Post and other 
veterans’ organizations. 





Diploma time 


Proms and graduations mean 
more formal business for you. If 
you're in a college town adver- 
tise to students homeward 
bound. Clean clothes pack and 
travel better. 


Vacation specials 


School ends and vacations begin. 
Push for sportswear. Sizing does 
wonders for men’s summer suits 
as well as ladies’ cottons. 
Father's Day (June 16) offers a 
good time to tie in with NID 
promotion of men’s drycleaning. 
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Wedding bells 


This is the traditional month for 
marriages. Watch wedding no- 
tices, go after gowns and formal 
wear of entire wedding party. 
Careful finishing, packaging will 
add to your prestige. 





SALES PROMOTION CALENDAR—1957 











Independence Day (4) 


Second big holiday of summer 
can help overcome summer 
slump. Sport shirts, slacks and 
cottons can take up slack. 





Management review 


Take advantage of low-volume 
period to get your house in 
order. Review _ sales-control 
pointers in Guidebook in antici- 
pation of heavier fall volume. A 
good time for telephone solici- 
tation. 


Resort business 


If you are in a vacation area, go 
after motel and resort business. 
Guests will appreciate quick 
service and quality cleaning. The 
impression needs freshening dur- 
ing vacation, too. 


Regular customers 


It is said that no more than 10 
percent of the families are away 
at the same time. Work on that 
other 90 percent of “at-homers” 
for their sportswear items. 








Fall planning 


Have your fall route meetings 
planned in advance. Now is the 
time to think about blockbuster 
campaigns and contests. When 
your high-volume period arrives 
you will be ready to keep the 
orders rolling into the plant. 


Charge accounts 


Credit customers are more 
steady, loyal to your firm. Take 
up the slack of midwinter busi- 
ness by going after new charge 
customers. Stress convenience of 
deferred payment before the 
heavy fall household shopping. 


Back to school 


Promotion of back-to-school 
cleaning should begin by the 
last half of the month. Excellent 
opportunity to push for sweaters, 
skirts, slacks. Line up cleaning 
for dormitories, schools. 


Open house 


Plant tours create customer in- 
terest. Small donation to charit- 
able groups, churches for each 
visitor increases attendance. 
More people learn of your pro- 
fessional services. Be sure to 
emphasize good housekeeping to 
your employees before tour pro- 
gram begins. 
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Labor Day (2) 


Summer's last holiday affords an- 
other shot at vacation clothes. 
Get another cleaning order on 
sport shirts and cotton casual 
dresses before they are packed 
away 


Fall campaigns 


Labor Day is a good time to 
start your fall promotions. Tie in 
with the football season of your 
local school or college. Stress the 
importance of having summer 
garments cleaned before putting 
them away for next season. 


Special items 


Good time to go after sideline 
sales. Rug cleaning, dyework 
and leather cleaning can be pro- 
moted advantageously. Hunting 
season is just around the corner. 
Advertise water repellency. 


Wedding bells 


September is next to June in 
popularity for weddings. Get 
your newspaper mats, radio copy 
and direct-mail pieces ready for 
mailing early this month. 


Summer storage 


Your fur and wool storage orders 
will be moving out soon. Start 
going after summer apparel. 
Stress space-saving feature to 
customers to keep your vaults 
working year around. Box stor- 
age works just as well on sum- 
mer garments as winter wear. 
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they ALL Cike Butlor syrettetic wuts ! 


Sees —"Bulld to fect, Gloss the Be From the man who buys it to the girl who runs it, everyone is enthusi- 
{ est job of cleaning to our customers astic al 


about the Butler synthetic unit. 
Solvent savings alone will pay for our : 

' Owners and managers like the amount of work it turns out — 120 
Butler synthetic unit many years before 


replacement thinking time’ comes to 150 pounds an hour. They like its “store-front” good looks — and 


compactness that permits installation right behind the front 


for good showmanship. Best of all, they like the big savings 
I 


counter 
Manager We haven't washed a 


from less 

arment since the day we got our But 
9 9 operator attention, lower fuel and power bills, greater solvent recla- 
ler synthetic unit. My spott ng chores 
ore x ght it’s almost unbelievable 
And that Butler filter! No messy bags . 

s ‘ 9 Employees like the fully automatic controls—the simplicity of 
to clean—you start it and forget it! Five - 
cleaner friends bought Butler since vis 


mation, and better cleaning that results in less spotting. 


operation. They like the way it gets garments cleaner, does away with 
iting our plant and seeing the results the need for a lot of spotting. This gives them more time for finishing, 
counter work, and other duties that make them more valuable to the 


Operator | always figured machin- Som 


ery was for the men folk, but this beau 
tiful Butler unit is easier to run than So call your Butler representative today. Ask him to give you all 
ott the table ho tc | | 1 ~ 
setting the table at home. It does lovely the facts about the cost-cutting, volume-building, profit-making Butler 
cleaning—and all of it automatically!” 

synthetic unit. 


BUTLER MANUFACTURING COMPANY 


V4 n 7452 East 13th Street, Kansas City 26, Missouri 

iin (l 

CA th yf Dept. 13, Room 602, 103 Park Avenue, New York 17, N. Y. 
‘ Dept. 23, 1858 Cheshire Bridge Road, N.E., Atlanta, Ga. 





Manufacturers of Dry Cleaners Equipment + Oil Equipment + Steel Buildings + Farm Equipment + Outdoor Advertising Equipment + Special Products 
s, Minn. © Golesburg, | © Riche d. Calif 


Kansas City, M * Minneapo ond 


* Birmingham, Ala. © Houston, Tex. * Burlington, Ontario, Canadeo 


For a complete line of cleaning equipment—call BUTLER first! 
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Tumblers Reclaimers Storage 
Tanks 


Air and Monuol Synthetic 


Extracting Stills 
Presses Units 


Washers 





PENNSYLVANIA OFFICERS and district vice-presidents, left to right, first row: Gates Shull, Jr 
Clyde W. Peabody post president Bock row: Edmond Lovoie, H 


tz 


A. Maggs, Frank F. Filling 


(retiring treasurer); Meyer Mednick, T. J. Norris, 
jJr., Anthony Cuda, Sooren Perry, George Post 


Pennsylvanians Gather at Erie 


nember narthe Univers rf Pittsburgh ad 


APPROXIMATELY 200 
the Penn ia sociation « vers dressed the connection with 
tabric development exhibit which 
by staff members of 


la Textile Institute The 


presented 

= 1 
iiladelp} 

con luded itter a stvle 

latest fashions worn by 

eight Erie model 


retail a 


cooperation with 

PI 

Saturda morning gathering 
by Victor D 

‘ lucation. Sta-Nu 

entitled ‘People Are 

Mr. Oakley talked on 


relations in business 
point that the key to 
iL inderstanding employees 


omers nd prospects is to under 


] 


uurselves 


informal luncheon period 
embers of the association held thei 
innual business meeting with election 
tf new o@mece ( the coming veal 
Saturda vening the banquet, floor 
took place in the 
Special ceremonies 
vere held in honor of Executive Sec 
etarv Bill Moone 


() vears mn the 


vho has spent over 


com luce d on 


Sunday with a workshop demonstra 
tion at Reliable 
ers, Erie The workshop was con 
ducted by Johne Parsley 
Philadelphia 


itternoon 


Tailors and Dryclean 


senior 
research fellow Textile 
Institute 
strations and lectures were conducted 
Porterfield, P. & H. Indus 
Reliable Ma 
Koffman 


Sunday demon- 
by Larry 
tries: Harold Friedman 
Works and Ben 
Equipme nt Co 


chine 
Draper-E ze 

Throughout the weekend there was 
plenty of fun for everyone in attend 
ance Included on the igenda were a 
fishing party on Lake Eric a golf 
tournament, a beach party and fish 
fry. Special luncheons and tours were 
ranged for the ladies 

Officers of the 


ciation of Dvers 


Pennsvly inia Asso 
ind ( le iners are as 
Norris Ir 


treasurer 


president I ] 
elected 
Philadelphia, and 
Mooney 
Harrisburg. District vice-presidents in- 

Edmond Lavoie Erie H. A. 
rS Low k Haven Frank fk Filling. 
‘ Anthony Cuda, Pitts 
Perry, Philadelphia 
Pottsville John Glatz 
Harry Yeates 


follows 
Clearfield newly 
Mever Mednick 


executive-secretary \ | 


clude 
Magg 
Ir 

burgh 
Ceorge Post 


State Colle 


ancastet 


Sooren 


Ontarians Plan Program 


ADVERTISING 0 pers { Ontario, Quebec 
elected R. Lou 

Cleaners Ltd 

succeed A, H 

» to the Advisor 


4 COOPERATIVI 


The cooperative advertising pro 
gram is to be developed said D Hart 
ley Currie, DCI’s managing director 
because it “seems to be the most effec 
tive wav ot developing new business.” 


He also emphasized the need tor de 
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voucan DBRYGLEANM 
ann PRESS “sorcana’s”! 
= 


The N.LD. has told you 

how to dryclean these 

coats, safely... 

NOW, FINISH THEM SAFELY 
with the new low priced 
BANTAM Pile Fabric 

Finisher ... removes 

matting ...restores 

lustre and feel. 


Plugs in anywhere. Moves 

any place in vour plant, 
requires little space... 

in De Luxe and Regular 
Models. De Luxe equipped with 


automatic feed conveyor, exhaust ny BANTAM 


blower, automatic heat control. Floor Model Unit 


S. Pat. #2,477,448 x | Siciiin $795.00 
, Sess | [4 f.o.b. Brooklyn, N. Y. 


(crating included) 


LUSTERETTE 


Fur-Feel is the approved, recommended pile fabric 
process available to all plants. No franchise fee to 
pay ... no restrictions 

Fur-Feel and only Fur-Feel has received full 
recommendations from all major mills, coat manu- 
facturers, buyers, stores and cleaning experts 


Get all the facts today. Full advertising aids and 
sales promotion materials, FREE! 


Here’s a lightweight, portable hand model for +4) OTHER SYNTHETIC PILE FABRICS 
pay ic satan ape "SUCH AS “FURALLA,” “GLENARA,” “CLOUD 


ind beauty. $225 f.o.b. Brooklyn, ! NO. 9,” “O’LLEGRO.” 


FUR-FEEL CORP. 


231 Eagle St., Brooklyn 22, N. Y 


FUR-FEEL CORP. 


developed by 
GENTLEMEN: Rush all available information and literature I 
on the FUR-FEEL PROCESS. We're interested! 1 


Sales Office Factory Name >| 
312 Seventh Avenue 231 Eagle Street Address —_ " —-J 
New York 1, N. Y Brooklyn 22, N. Y City San ee 


Firm Name 


—ae ewe eee 


Zone State 








SMART WAY TO 


BLEACHING 


SUCCESS! 


NEWLY ELECTED ONTARIO president, R. L 
dent (left) 


ent of a public relations pro 
vram 

Mr. Currie said that the 
membe rship had increased 22 percent 


The Institute 


Institute s 


in the last vear now has 


307 member plants representing ap 
proximately 55 percent of the total 
drycleaning operations in Ontario 


\ highlight of the convention was 
1 panel titled “Fighting Words.” Co 
Wesley Hicks 


convened by popular 
Toronto 


olumnist of the Tele gram 





Ronson (center), with Ken Gillard, first vice-presi 
and Lorne Gibson, member of executive committee 


Division of DCI 
won the banner, individual pennants 


The Essex County 


and the President's Gong for being the 
most progressive div sion in the organ 
ization 

Special prizes went to Arthur | 
Merchant, French Dry Cleaners, Mid 
land 


ur oT 


who won a free return trip by 
rail from Toronto to the NID 
Convention in Atlantic City next 
March; Jack Goldberg, Spotless Clean 
ers, Trenton, an up-to-date copy of 


the New York Neighborhood Cleane rs 
book, “Fabrics 


ind Bernard Lewis, Deluxe Cleaners 


ind Harry Fotheringham, a past presi 


1 USE TEN-MINIT BLEACH lent of DCI 
FOR All WHITES, BUT FOR COLORED of 14 quotations 


ISSUES 


Associations Today 


the panel used a series 
taken 
* drvcleaning trade magazines 
Participants included Mrs, Mary Hum 


phries, Canadian Association of Con 


from recent 


Sudbury. his room rental charges at 
the hotel during the convention, 
Other officers elected were: K. Gil 


lard, Gillard Cleanfit Service, Oshawa 


sumers; Albert Johnson, director of first vice-president; L. J. Gibson, Gib 
trade relations, National Institute of , 

a \ soll L son's Cleaners Ltd Toronto, second 
Dryck a - ind Fran the atse vice president Also on the executive 
executive director ot New Yor State committee are C Blume \ I. Rivard 


Neighborhood Cleaners Associations \ 


Both Mr. Pollatsek and William 
Seitz, executive director of the New 
York School of Dry Cleaning and chief R 
inalyst for the NCA, talked on “Fab 
rics Toda Mii Johnson spoke on 


Whaley, H 
Keith and A 


Lloyd, A 
Yateman, ] 
B. Wright. 
Bellak was elected to the Ad 
while the Board of 
Governors, consisting of the Advisory 


Smith, ] 
Pulfer, M 


visory Council 


Trade Relation Other speakers Council and the Executive Committee 
were Bruce Barry and William Cros members, added J. Spiker, Clarence 
ley of Minneapolis-Honeywell Regu Rennick, T. Wilson, and B. J. Kenalty 
lator Co with Murray Wage. 2 2 


TEN-MINIT BLEACH 


Makes whites whiter while retain- 
ing the original softness of the 
garment. Takes from 2 to 10 min- 
utes in cold water. It's the most 
popular wetcleaning bleach on the 


market today ae o 

%  2n'& \ 
ALL-COLER BLEACH Wty ; = » | 
The ideal agent for bleaching color “\NG ) 


brightens the colors and whitens A Ai ‘\\€e Yt 
} \ A 
and fabrics — 


f Nass 
(YW Ry 

: AY WS AGN 
SUN 


aN Y\“QQY 
combinations in one operation. It : SY set ff a _ 
the whites. Water safe for all colors \ 
/ x? pe 


rl 


LABORATORIES CSS a2. \S 


D \eA 
P.O. Box 6-2066 


Los Angeles 17, Calif Soy, who's boss around here? First your dad tells me to clean the 
light bulbs, then you tell me not to!" 





Send for full-line brochure 
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One machine...one automatic operation 





Labor Costs Slashed. Get increased 
production from Braun Unit Kleen 
and use only 2 man-hours per 8 hour 
shift. Easy to operate Unit Kleen 
eliminates handling between washer 
and extractor — one man can man- 
age full production of average clean- 
ing room and have time for spotting, 
inspection and other duties. 


Higher Quality Cleaning. Over 95% of 
the work is cleaned without spotting 
or re-runs through Braun’s revolu- 
tionary washing action. A big, 44” 
drop over specially contoured ribs 
give the clothes an effective wash- 
board action, and squeezes them 
gently on every revolution for an 
outstanding 96.7% soil removal. 


Faster Cleaning Cycle. Make the most 
efficient use of all your personnel. 
You'll eliminate waste time — get 





November, 1956 





-CLEANS 
eEXTRACTS 
‘SHAKES OUT 


BRAUN 
UNIT KLEEN 


COMBINATION 
WASHER ¢ EXTRACTOR 





better work scheduling throughout 
the plant with Unit Kleen’s faster, 
more regular cleaning cycle. And 
work is ready for pressing with no 
further processing, and no worry 
about extraction-set wrinkles. 


4. Tailored Automation. Braun offers the 
correct degree of automation for 
every operation, from the fully auto- 
matic (just shut the door and come 
back at a signal to remove the com- 
pleted load) to the manual (start 
and stop each operation with simple 
controls). 


5. Best Solvent Recovery. With the washer 
and extractor in the same unit, there 
is no loss of solvent through handling 
of the wet loads. Braun’s high-speed 
extraction and giant size outlets give 
faster, more efficient solvent recov- 
ery, in both one-bath and two-bath 
systems. 


Braun Unit Kleen is available in 80, 100 
oe rd] y 4 INC. and 150 pound capacities, to match 





every production need. Learn more 
about these Unit Kleen features: su- 
perb, heavy-duty construction . de- 


y . wv: = : , 
c) ioukey iw Aulomaliow 7 
Dept. 511 pendable operation . . . factory-trained 


461 E. Brighton Avenue 


service staff ... low cost ... space sav- 


Syracuse, New York ings. Write today for full information. 
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Louis A. Klau 


executive 


New Georgia Secretary: 


eT has been named secre 


tar\ ind general counsel of the C,eorghi 
Launderers and Cleaners Association 

Mrs Fileen Mik Dargh 
vho resigned recently for reasons of 


health. M1 Klauber has been acti 
in the field of public education, trait 


He succeeds 


ne ind vou itional rundance ind re 


habilitation, For the past several veat 
} } 


‘ as bee engaged roth 


ft law ' Atlant 


ractice 


Congressional Committee To Hear 


NCA: The Neighborhood Cleane 
Association (New York cheduled 
to be heard by a subcommittee of the 
House ¢ iittee on Interstate md 
Foreign Commerce Dhe ubcommit 
tee is headed by Representatin 
Arthur G. Klein. Under discussion 

the Textile Fiber Products Identifica 


tion Act, which requires the labeling 


ft fabrics with regard to fiber content 
The NCA contends that misleading 
labeling b i manufacturer ibout the 
jualities and performance of fabr 
esults in serio ditficultic for the 
cleaner and ultimately for the cor 


ime! To combat the pr »blem the 
NCA mmpiles ind distribute techt 
il informatio t beth by lic ' 
Local Meetings: William |]. Moone 
executive ecretal of the Pennsv}l 
ia Association the Hes 


l Vas 
speaker at the Maryland Drycleanet 


South 
rs Association, at which 


i recent meetin of the Texas 


( le iners & Dve 


15 plants were represented, Topics 
considered = were trading stamps 
prices, small claims court ind im 


New Local Groups: Ray Holcomb has 


been elected president of the newly 
organized Dallas County Texas 
Cleaning and Laundry Association 


composed of 60 member plants Also 
chosen were Charles Edward, vice 
president ind | B. Tony. secretary 
treasuret Serving on the board ot 
lirectors will be 1 \ Campbell 
(em Sparks Otis Foster Charles 
Edwards, Budd Thompson, Frank 


Fox Boy Houcher l B Pons Ray 
Holcomb. Clarence Painter \ Lis 
mgston ind Messrs Corder anal 
Mitchell 

Recently elected president of the 


newly formed Association of Cleaners 
ind Laundries of Greater Charleston 
South Carolina) is Lawrence Jenkins 
Other officers of the group are Charles 
Cates, vice-president; Jerry Hirsch 
mann, secretat Harold Jones, treas 


urer, and Robert 
ind Perry Taylor 


board ot 


Morse, John Lyerly 
members of the 


directors 


Alcide Hebert, provincial president 
of the Quebec Dry Cleaners Associa 
tion, announced recently the forma 
tion of a new section, that of Chau- 
diére. This new section. which in 


Beauce Dor 
vill be added to 


existing 


cludes the regions of 
Thetford 
the previously 


che ste ind 


sections ot 








Guild’s dinner meeting on September Montreal, South Shore ind Lauren 
26. Mr. Moone discussed the mpor tides. Henry Beilleux of St. Georges 
tance of “selling” quality drycleaning de Beauce was elected president 
P. A. Renton, Jr., president of the Robert DeGaetano was recentls 
San Antonio Laundry and Drv Clean elected president of the newly formed 
x Associatior ‘ mest speake it Indiana County Dry Cleaners and 
N.1.D. NEWS | 
two NID Members Swap _ Experi- Sweden, are back in their native lands 
ences: Atte ear spent ru ng eacl each claiming the venture in out 
ci leaning , re Wall standi success. These two found it 
Oldstro f Tamest Ni York vorth while that thev are planning 
\ \fart -f Co byver exchange progran wranging tor 
4 











Guild. Bill Steffan is 
president, Mario Luther treasurer, and 
Fred Runco secretary 


lailors vice 


Local Elections: At a recent meeting 
of the Drvcleaners Guild of Columbus 
Ohio 


president 


Donald Callander was elected 
Dak 
vice-pre sident 


Naney \ 


sociation of 


Roscoe was 
Basil Dean treasurer 
Davis of the Ohio State As 
Dyers be 
Bovd 
Burget and immediate 
Joseph Brainerd 


named 


Cleaners and 


came executive ind 
Roscoe ( \ 


past-president 


secretary 


trustees 
Last vear’s slate of officers was re 
elected recently by the Lubbock 
Texas Dry Cleaners Association 
Serving again this term will be Joe 


Garland Mi 
Jane tte 


Hopper 
Whorter 
Holder 


president 
vice-president ind 


secretary 


NCA Issues Fabrics Supplement: A 
second supplement has been preparea 
for addition to the Neighborhood 


Cleaners New York Association s 
book, “Fabrics Today and Dry Clean 
ng The book cliscusses 5 fabric s 


ind explains various problems that 
In 1955 
the NCA published a supplement wit! 
10 additional fabric problems 
The latest supplement 
gathered from the NCA’'s 
technical bulletins 


ing problems 


arise in connection with them 


pages 
monthly 
discuss the follow 
curtains and drapes 
Fortisan and weather damage; coated 
fabrics heavy 
thin 
nonfast prints and dyes 
bossed faille 
pleated 


Quilon 


water-repellent and 
fiber 
novelty en 
pile fabrics, dynel-Orlon 


le ithe I 


varns knitwear acrv lic 


fabric ind suede 


other responsible businessmen to d 
thing 

Both men report that they profit 
trom the experience 


ible to make 


the same 


ind each Wa 


substantial contribution 
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BETTER INVESTIGATE, MISTER 
YOU CAN'T BEAT Sights = 





FOR SYNTHETIC DRY 
CLEANING EQUIPMENT 


The new SHIELDS Sludge Receiver and Reclaimer, an in- 
tegral part of the SHIELDS Synthetic Dry Cleaning Unit, 
reclaims solvent that ordinarily would be discarded. 
After backwash, sludge is automatically pumped to the 
sludge reclaimer without messy, manual handling. When 
sludge reaches sufficient level the reclaimer goes to work, 
reclaiming practically all solvent used. Residue powder 
is removed dry. 


12,000 POUNDS OF CLEANING PER DRUM OF PERK 


Many cleaners using 4% Charge and rinse with the 
SHIELDS unit equipped with tubular filter and combina- 
tion muck receiver and cooker report: ‘‘Cleaning of 
12,000 Pounds Per Drum of Perk.” 
SHIELDS Synthetic Dry Cleaning Units (including the 
Muck Reclaimer) require only 22 square feet of floor 
space and can be taken through 35” door opening 
. a king-sized unit in a compact package, single or 
two-bath system. 


SHIELDS Autematic Cold Unit 





U. 8S. A. 














WW) 277 East 156th St., Cleveland 10, O. 


Clip and Mail, Today! 
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CHECK THESE FEATURES: 


SHIELDS Solvatrol with 50 
pounds capacity, constructed 
of high-test metals throughout, 
including a completely monel 
cylinder. The Solvatrol produces greater load 
volume (3 loads per hour), at greater sav- 
ings and profit for you. 


| SHIELDS ENGINEERING AND MANUFACTURING COMPANY 


SHIELDS ENGINEERING! 
SHIELDS» © MANUFACTURING CO. 


erecmse® un 


277 East 156th Street * Cleveland 10, Ohio 
U. Ss. A. 


SHIELDS Solvatrol 
SHIELDS “Cold” Unit 


SHIELDS R-51A Champion 
| am interested in your 
New Sludge Reclaimer 








THE CASE 
OF THE 


ritical 
Gleaner 








SWITCHED TO 
SKELLYSOLVE 





“You could have fooled me,” said the boss. “I didn’t 


Skellysolve-T 
(140 flash Naphtha) 
General Specifications 

Color—Water Clear 


Acidity—Neutral And 


Sulphur (Doctor) Test—Sweet 


Flash (Tag Closed Tester)— 
140°F. 


can 


solvent 


it sure 


In addition, 
should you have 
Skellysolve 
help you 


realize that our poor daily output was the fault of 
inferior 


I thought all solvents were alike 


“But this chart proves me wrong. Since we switched 
to Skellysolve, we've had uniform high quality, and 
has boosted our daily output! 


Skellysolve, delivery is dependable 
an operational problem, a 


Technical Field Man may be able to 


Why not learn what Skellysolve quality and service 
mean to your business? Whether you use 
Stoddard Solvent or 140 flash Naphtha, contact your 


Skellysolve supplier today 


Distillation—363° to 408°F. 
Perchloroethylene and fast- 
drying Stoddard Solvent 

also available. DR 





to the other's 


business. Mr. Oldstrom 
stepped up the use of advertising ir 
the Swedish plant and instituted cer 
tain short cuts whereby he was able 
to reduce the total number of em 
plovec ind raise wages. In James 
town, Mr. Martin increased the output 
vt the plant by chan ing the machine 


setup ind we rkHo 


Drive To Decrease Dye Complaints: 
The NID, having noted the increasing 
number of complaints caused bv sol 
soluble dves. has instituted i pro 
gram through its trade relations cde 
partment Albert I 
Johnson, to deal with the situation 
As the first major ste pa full re port 
vt the problem was made in recent 
ssue ot the Daily News Rec wd i 
textile 


le included hig ures trom the NID 


headed by 


industry ne wspapert 


showing the rising number of com 
plaints received during the summer 
months when cotton volume 1S 
reased 


The trend toward cotton dryclean 


ing will cause a change in industr 
thinking, it is believed, to the extent 
that manufacturers will test for dry 
cleaning fastness as well as laundn 
fastness 

106 





CcLEANI 


4 Skellysolve 


SO@LVenerts 


ANSA TY. MO 


The textile analvsis de partment of 
NID also found that one of the main 
ireas of difficulty has been caused b 
a type of coloring technique known as 
pigment resin printing. This technique 
ground in the synthetics 
field, as reflected in NID findings that 
25 percent ot the 


is also Gaming 


soluble-dve com 
plaints handled involve acetate, rayon 
nvlon and other synthetics 

Textile chemists and processors ad 
vise that with the proper selection of 
pigment dyestuffs and careful applica 
tion, most of the 
tered by 


problems encoun 
drycleaners with solvent 
can be 


soluble colors prevented 


New Literature: Fabrics-Fashions Bul- 
letin FF-24 describes the shrinkage 
properties of five popular linen fab 
rics. Whether shrinkage can be pre 
dicted, the type of color change that 
whether decorative 


occurs designs 


limit cleaning and the question of 

linen sizing are studied in turn. 
Continuing the study begun on the 

during 


Bulletin T-353 


shows the influence and importance of 


recovery of perchlorethylene 
drving Pechnical 
the air temperature in the drier on 
the process Three 
cluded to 


graphs are In- 
point up the explanations 


The controlled-size lot system is 
explored in Management Bulletin 
M-44. Five charts show the various 
steps to be taken in installing an ade 
quate system. Tips are given on the 
problems that will probably be en 
countered as well as some check 
points to keep in mind. 

Prepared by the research depart 
ment of NID, Technical Bulletin 
T-354 provides an up-to-date list of 
the performance of commercial water 
repellents available to drycleaners 
Twenty-eight such 
tested and four tables are included in 
the report giving performance char 


products were 


acteristics and other pertinent data. 
Marking Room Tips is the title of 
Bulletin P-20 in the series of Practical 
Operating Tips It discusses both the 
general importance of the marking 
department and more specihic illy its 
role in relation to problems such as 
where to put garments to be checked 
by the drycleaner, how to reduce mis 
and the handling of ties 
Advice on the handling of Fortisan 
is detailed in Fabrics-Fashions FF-25 
Included in the 
and properties of Fortisan, identifica 


place d belts 


bulletin are the nature 


tion techniques, and a study of Forti 
san fabrics graphically illustrated with 
a two-page table. Samples of curtain 
and drapery fabrics using Fortisan are 
included. Performance of the fiber, the 
bulletin states depends on fiber com 
bination, varn and weave construction 
method of dyeing and printing and 
finishing techniques used by the man 
utacturet 


NID Men Share AATCC Honors: As 
sisting in the preparation of a research 
at the 
American 


paper which won second prize 
national convention of the 
Association of Textile Chemists and 
Colorists in New York were two staff 
members of the NID, George P, Ful 
ton, assistant general manager, and 


Robert T. 


tile and product testing. These two 


Graham, supervisor of tex 


were part of a six-man committee from 
the Washington section of AATC( 
which developed a paper entitled, “A 
Study of the Scorching Characteristics 
of Fabrics.” 

With the aid of color slides and 
large black-and-white charts, the pa 
per described the development of test 
techniques for scorching fabrics by 
contact with a heated metal surface 
and for measuring the color change 
produced, 

In 1954 Mr. Fulton of the NID was 
on the committee which received first 
prize at the AATCC convention with 
a paper entitled, “Soiling of 
in Contact With the Skin.” 


Fabrics 
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FASTEST 












cycle in history 


of dry cleaning! 


NAUTILU 


You don’t need an electronic ‘brain’ to tell you which system of cleaning is 
most profitable for you. Just compare ‘em for 1) speed, 2) quality and 3 
economy 


THE NAUTILUS has a 6 minute washing cycle! During the 6 minutes, gar- 
ments are actually in solvent longer than in a 20 to 30 minute ‘tumbler 
action’ cycle! 


THE NAUTILUS gives you the cleanest dry cleaning in the world because 
it’s the only unit with vertical action that gently surges solvent through 
garment fibers every second of the cleaning cycle. Removes deep down dirt 
and grime other actions can’t touch! Does it without twisting or beating, too! 


THE NAUTILUS system has high speed 2 minute vertical extraction . . . no 
drip back’ of extracted solvent on garment! It also includes the most efficient 
solvent reclaimer and still recovers over 95% of solvent from sludge of 
filter! 


( corporation 





Sec-O-Matic National Distributor 








No matter how you look 
ot it... the NAUTILUS 


is your most profitable buy. 
Contact your SEC distributor 
and get the full story! 


GENERA 


PRECISION 






EQUIPMENT 





Carl Blackman, 150 Pine Street, Montclair, N. J. 
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CORPORATION 





No. Two ina Series 


BiG TRUTHS ABOUT BUSINESSPAPERS 


Some Publishers “Talk” Service. 


But in a Good Businesspaper. 


IT’S REAL SERVICE, DELIVERED, THAT COUNTS 





If anyone is aware of the effort and interest and honest 
sweat that go into running an efficient, profitable dry- 


cleaning business, you are 


Naturally, since customers pay for your services, you ve 
got to do a top job. Lose the paying customer and you'd 


have little or no incentive, right? 


Here at NATIONAL CLEANER & DYER we're aware 
‘f the effort and interest and honest sweat that go into 
publishing the leading businesspaper in the field. Just as 
vou charge customers for your services we charge readers 
for ours. That means we've got to do a top job too 


As big as it is, our Annual Guidebook issue—the only 
f its kKind—is just one small sample of the kind of 


NATIONAI 


ne ¢ 
service the offers for “payment received.” 
Again and again 
ob. “Worth its weight in gold,” they say 


readers tell us the Guidebook is a top 
“Alone, it’s 


vorth more than the cost of a year’s subscription.’ 


NATIONAL’s 
an institution in the drycleaning field 


There’s a reason why Guidebooks are 


now And when 
next you're in the market for equipment or supplies, and 


turn to the issue’s Directory Section, remember that 


® thousands of man-hours went into compiling 
and editing its pages through the techniques of 
The Reuben H. Donnelley Corporation — the 
largest directory-publishing organization in the 
world. Only NATIONAL spends this immeasur- 
able time and has access to the techniques that 
produce a service directory for you. 


® under main and cross-referenced headings, a 
typical edition lists products in well over 1000 
categories. Only NATIONAL takes on the kind 
of detailed labor that brings you a complete 
directory. 


® a typical edition also lists products under more 
than 3000 trade names. Hard work, yes, but 
NATIONAL does it to help you find what you 
want, when you want it. 


® the Directory in a typical Guidebook also lists 
well over 1400 manufacturers of equipment 
and supplies, with their addresses. Only NA- 
TIONAL goes to those lengths, too, in your 
interests. 


® and in the geographical section, the Directory 
lists local sources in at least 700 cities, in 47 
states, the District of Columbia, Alaska, Hawaii, 
Puerto Rico and 26 other countries. In publish- 
ing a complete, practical service directory for 
its readers and the entire industry, only NA- 
TIONAL tries at all and, in trying, goes all the 
way. 


Elsewhere in this issue you'll find an announcement of the 
1957 Guidebook Issue, coming in March. Although more 
than 17,000 subscribers will be receiving copies as part 
of their regular subscriptions, they'll be ordering upwards 
of 1000 additional copies just because of the day-in, day- 
out help and reference values they know it will contain. 


Yes, indeed, just as you do, NATIONAL charges for its 
service ... and, in the charging, accepts the responsibility 
to produce the best, the leading, the pioneering maga- 
zine in the field. Effort and interest and honest sweat put 
service that's worth paying for in every issue of 


NATIONAL CLEANER & DYER 


305 East 45th Street, New York 17, N. Y.,. OREGON 9-4000 


/ iblushed D\ 


ABC-ABP 


the Business Papers Division of The Reuben H. Donnelley orporation 
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How to make 
your helper a 


man 


Ever counted up the first-floor rug cleaning 
jobs you handle where you DO NOT get the 
second-floor work? Actually, you may be losing 
a nice bit of money on “upstairs” cleaning . . . 
simply because nobody wants to carry a heavy 
65 or 70 pound cleaner up and down! 

Today MuttTI-CLEAN has the remedy for that 
situation . . . the new 29 pound D-100 .. . so 
light you can pick it up and carry it with one 
hand, yet sturdy, powerful, and built for years 
of service. It’s the ideal auxiliary unit to go 
with your regular MuLTI-CLEAN MCV-214 or 
220 vacuum. 

To understand what a money-maker the 
D-100 can be for you, look at the price, then 
look at these features: wet or dry pickup . 
welded all-steel 314 gallon tank . . . 66” water 
lift . . . 30’ safety cable . . . safety fuse shut-off 
to protect from flooding . . . 4 swivel casters. 
Hose, wand, floor tool, hand tool and intake 
adapter are all included in the $155.50 price. 

The D-100 is the newest member of the 
famous MULTI-CLEAN line of equipment for 
the professional rug cleaner. 

Other MuLtI-CLEAN products include heavy 
duty rug scrubbing machines in sizes from 12” 
to 22” for both on-location and in-plant work, 
heavy duty wet-dry vacuum cleaners in sizes 
up to 16 gallon capacity, the new, self-contained 
‘Professional’? upholstery cleaning machine, 
and rug cleaning shampoos. 


MULTI-CLEAN’S 29 LB. D-100... 


onl P5550 


PRICE INCLUDES ATTACHMENTS WORTH $37.05 


MULTI-CLEAN PRODUCTS, INC., Dept. NC-10-116 
2277 Ford Parkway, St. Paul 1, Minnesota 


@ Gentlemen: Tell me more about the "D-100"' and how it will 
increase my profits. I'm also interested in Scrubber 


Industrial Vac “Professional Unit Shampoos 
Name 
Firm 


Address 
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Also 






| Quality-controlled dyeing service 
| for Garments, Rugs, Household 

Fabrics. Semi-finished or finished. 
| Quick. Dependable. Convenient. 


..Vat Dyeing of Linens, Suede and 
Leather Cleaning, Glove Cleaning, Re- 
weaving, Flameproofing and Shower- 
proofing. 


Write for our trade price list 


)} TRU COLOR DYE WORKS, INC. 


24-47 44th St., Long Island City 3, N. Y. 


QUESTIONS AN 


( riciviti 
nk Vl | i ‘ vhite 
There ippe t be i r idence ! 
shandling I “4 ch clea It} ind 
e are } t been wetcleaned 
About x I go the proble 1 ot 
nk dve he ble lr cl inn 
reporte bulletin sent to it 
« her } the National Institute yf 
Irvclea is found that il 
' pink dye would bleed 
eve rd drycleaning 
] ents that Ti garments would 
ne t \ t ifter cle ining 
A Isc ‘ brics ot cotton are 
eated wit} | to pr wide the gal 
it witl pth of color. Such oils 
r g luble eaning solvent 
ire rem ( Its Ti i loss 
t color 
In eithe f a garment will not 
ithstane I tandard procedures in 
lving drvcle g solvent. it is not 
msideret eable d reHect 
iling it la facture 
It m ‘ ssible to obtain 
r ter dept! ] I } treatin the 
irment to a | dip (1 part of whit 
eral lt dy t f solvent Tr} 
quires immersing the garment in the 
rescribed solutior extracti lighth 
ind tumbling 


rh 


D ANSWERS 


{) 
} 


Progressive Pull-Up 


Our customer claims that these trous 
ers were shrunk and the store at which 
they were purchased contends that we 
which we did not. Can 
vou tell us what caused this shrinkage? 


E. 1 


washed them 


Pennsylrania 


These trousers are made trom ace 
tate varn ind it has been found, Wn 
some instances, that re peated finishing 

cause the fabric to pull up and 
take o i mewhat rubbery stretching 
characteristic This can be noted by 
pulling the leg of the trousers. There 
have been cases where such a fabri 
had shrunk 4 inches and vet the gar 
nent did not ippear to be shrunken 

Siice thi pull up Is a progressive 
problem, a little shrinkage may have 
curred each time the garment was 


, ' 
cleaned 


ind finished. but the 
finally became 
le ining ind he Id the 


iIlved 


nore a ¢ | al 


custome! 
it on the last 


drvcleanet itt 


iware of 


However this IS 


icteristic of the fabric than 


re sponsible 


i cleaning failure 


The condition can generally be 


wercome bv stretchi ig on the press 
xr by using pants stretcher. In this 
iS it is vers likely possible to alrive 


at the proper measurements, Since the 
same pull-up of the fabric may eventu 
ally recur in finishing trousers of this 
type, it is advisable to have the fin 
isher apply a little stretching pressure 


each time the garment is finished 


Loss of Gold in Print Dress 


This dress lost all the gold in the print 
during drvcleaning. The customer has a 
note from the dress manufacturer who 
claims the dress, according to previous 
drycleaned. 
plain?—S. C., New Jersey 


tests, can be Can you ex- 


rhe print on this garment has been 
produced by a process known as “pig 
In this method an ad 
fabric after 
which a pigment is put on the ad 


Hnesive 


ment printing 


hesive is ipplied to the 


Recently this type of printed val 


ment has become very popular; con 


currently, the claims against dryclean 


eTs have grown more numerous 


Despite the improvements manufac 


turers have made in adhesives and 


resins a loss of pigment seems to take 
later 


serious loss occurs on the first clean 


place sooner or Sometimes a 
ing; in other cases the print will with 
stand several cleanings 

The loss occurs from two sources 
action on the ad 
friction that the 
pigment encounters both during wear 


There 
that this garment has been mishandled 


from the solvent 


hesive and from the 


ind in cleaning iS no evidence 
mm any Way it drv« le aning and we are 
of the opinion that the damage is typi 
cal of the loss of pigment in pigment 


printe d tabric 


Burn Marks on Trousers 


that the burn 
marks on these trousers were not in them 
when he brought them in. Can you give 


an explanation.—J. R., New Jersey 


The customer claims 


The discolorations have been caused 
by burn. Our examination shows that 
the burned took on a 
that grillwork and evi 


dently this garment has been acc ident 


areas pattern 


rese¢ mble d a 


illy laid across or upon a hot surface 
a grill hot radiator, etc 
this 


ously occur in many places. We there 


Damage of nature can obvi 
fore cannot determine for you exactly 
where or how this burning took place 
The trousers might have been laid for 
a prolonge d pe riod against the screens 
of a hot windwhip or similar grating 
On the other hand, these burned areas 
might have been present prior to dry 
cleaning but were thought to be 
grease or tar stains 


It might be 
adjustment with the customer in this 


necessary to make an 


case 
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The OLSON Tubular Screen 
Filter is the original tubular 
screen self-cleaning filter. Its 
performance has been proved in 
many of the country’s leading 
plants using either the “charged” 
or regular method, with petro- 
leum or synthetic solvents. Avail 
able in 7 sizes to fit any installa- 


tion 
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When to Replace Your Filter 


Don’t wait for old age to set in. If your 
filter fails to meet these requirements it 
is costing you time and money... . 


New Processes, Increased Volume, 
i higher standard of quality all 
these things affect, and in return are 
iffected by your filtration system. A 
filter becomes old not by age, but 
when it cannot kee p pace with chang 
mg conditions and modern drvclean 
ing methods 

4 good filter must maintain the 
proper capacity and clarity to service 
your solvent requirements at all times 
It should be compact, yet ruggedly 
built, with a minimum of moving 
parts so that it is easy to operate with 
nothing to wear out 

The time to replace your filter is 
before your customers or workers com 
plain. If shut-downs for repair, sers 
Wing oF clean-outs are lengthy and 
frequent; if your old-fashioned screens 
have been scraped smooth or gouged 
if you expand or change to the 
“charged” method of cleaning: or if 
your solvent is not always 100% crys 
tal clear, now is the time to invest in a 
modern OLSON Tubular Screen Filter 
Leading drycleaners and laundries rec- 
ommend OLSON because it is the 
only filter with ALL these “stay new” 


features 


Blind Proof Performance 

The OLSON Tubular Screen Filter 
is virtually BLIND PROOF because 
it filters on the surface of the screen 
Each opening in the OLSON screen is 
uniform and exact in size and shape 
There are no twisting paths for the 
liquid to follow, no crevices or ridges 
where filter aid and dirt can lodge 
Backwashing clears the screen without 
blinding 


Tubular Screen Construction 
The rigid reinforced tubular con- 


ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee bee ee ee we, 


OLSON FILTRATION ENGINEERS 
5024-N Section Ave., Cincinnati 12, Ohio 


Olson Tubular Screen Filters 


FIRM_ 


ADDRESS 
a 


i 
i 
I 
i 
| NAME _ 
l 
i 
I 
_ 


Gentlemen: Send full information on: 


struction of the OLSON screens makes 
it possible to use backwashing for 
cleaning There’s no danger of the 
creens buckling bellowing or being 
vorn smooth o1 damaged by outmod 
ed scraping Because of surface filter 
ing, backwashing clears the filter in a 


matter of seconds 


Up-Flow Circulation 

‘Up-flow” circulation completely 
eliminates any manifolds or other pro 
jections that could be a resting place 
for sludge. This circular styling of 
OLSON Filters also eliminates the 
need of the cross braces that hold to 
gether the sides of square filters. As a 
result, there are no square corners and 
no chance for “pile-ups” that could 
stop the flow or cut off the filtering 
irea 


Expanding Filter Surface 

The OLSON Tubular Screen Filter 
builds up additional filtering surfaces 
as the filtering process progresses The 
filter diameter is enlarged by applying 
the filter aid, thus increasing the sur 
face. The filter cake then builds up on 
this surface, reducing pressure build 


ups and increasing the cycle duration 


Automatic Self-Cleaning 

The spec ial OLSON cone type 
sludge remover makes cleaning simple 
and quick, without long shutdowns, 
without dismantling, without bags to 
change and without screens to s¢ rape 
By actuating the handle at the bot 
tom of the unit, s« raping knives auto 
matically loosen all dirt, allowing the 
sludge to run out of the filter-cone 


OLSON FILTRATION ENGINEERS 


5024 Section Avenue ¢ Cincinnati 12, Ohio 


Olson Vacuum Stills 


__ STATE 
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NEWS 


FROM THE ALLIED TRADES 


Texas Honors Hammond with Award of Merit ‘ eady under w raduate the Nationa 
{ cleaning and pre 


ited ina ia 


plant 


vi New Detrex Distributor 
The 
Day 


iwarded 


crTvi 
R. Young 


Buckeve Dry 


in NID graduate 

I ver re} 

sents the compan in Mary 

land District of Colur ibia ind 

Virginia, while Mr. Russell cov 

ers Minnesota, lowa, North Da 
kota and Nebraska 


Goodwill Ambassador 
+ fl os R. F. THIRY 


Thirv. Buckeve Sales 
Engineering ( leveland 

has been named a distributor 
for the Detrex line of dryclean 
ing equipment, it Was announcer 
by H. R. Norgren, general sale 


manager, Drycleaning Division 


} 


Detrex Chemical Industries 
Ir Detroit, Mich. Mr. Thirs 
William R. Peer (left ex- was formerly a field representa 
cutive secretary to New York tive for Detrex for 10 years 
Cit vor Robert F. Wag Buckeye is located at 3306 
eT, presents imbassadorial cre Boswort! Rd Cleveland L] 
entials to Hyman Marcus Ohi 
president ind chairman of the 
t U.S. Hoffman Machin 
orporation, New York, on Uni-Mac Names Heinle 
f the latter's departure 
urope The presentation 
ted Mr. Marcus as “Citizen 
Will A ibassa lor f the 
ot New York 
industrialist will present 
or Wagner's goodwill greet 
0 the mayors of London 
Rome, Zurich and Cx 
Mr Marcu s visiting 
connection with the 
er i seven toreign 
iries to the newly forn 


Hottman International 


Gamsu Represents Jensen 


I Ryan president of the 
n Manutacturing Com 
ny, Palmyra, N. J.. recentls CARL HEINLE 

innounced the ippointment of 
Alvin H. Gamsu as sales repre Carl Heinle, Ir has been 
entative of drvcle ining ma elected 1 director and vice 
chinery in the south Jersey, president in charge of sales of 
eastern Pennsylvania and Dela The Uni-Mac Company Ft 
ware area. Mr. Gamsu is a Lauderdale, Fla., according to 
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Point for Point there’s 
Nothing to Compare with 
CHAMPION Plastic Bags 
@ Made of Clear, Transparent, 
window-like Slip-Film Plastic. 
® No Sticking . . . No Clinging. 
@ All Static Removed to slip 
over garments quickly and 
easily with minimum of effort. 


PLASTIC BAGS 


In All Garment Sizes! 


YES! The Champion Bag Co. has the facts . . . the figures 

© .... the answers for all your Dry Cleaning Plastic 
Packaging! America’s recognized plastic packaging experts 
with over 17 years of experience is now ready to serve the 
Dry Cleaning Industry with Plastic Packaging that creates 
more sales and insures more profit. 


Plastic Bagging As Fast As Paper! 


Now speed is no problem! Now Plastic Bagging is within your 
price reach! Now Champion Bag Co. can actually show you 
how to cut your present bagging bill. 


MAIL COUPON NOW! 


gs — oe oe oe ol DELAY! p= == 
SS GENTLEMEN: ! am interested in learning more about the 
‘ Champion Bag Company’s Slip-Film, Ready Made Plastic Bag. 


Never an odor . . . Always 
fresh, clean and re-usable. 
Large enough to permit gar- 
ments to hang free and easy 
without fear of wrinkling. 
Sturdy, well-constructed .. . 
water-proof... dust-proof... 
offering complete protection. 
GET ALL THE FACTS — WRITE 
FOR INFORMATION, TODAY! 


r 
: 
i 
I 
y 
i 
i 
‘ 
i 
i 
i 


Of course, | am under no obligation. 


CHAMPION BAG Co. fe 


160 NORTH LOOMIS AVENUE ADDRESS 
CHICAGO 7, ILLINOIS CITY 
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Speedy 


SOLVINK 


e Cuts spotting time 


te bape A e Cuts finishing costs 


Here's the way to make quick work of spotting all 
fabrics . . . effectively, safely and economically. 


Solvink, the special purpose spotting agent, pene- 
trates quickly, then soaks out stains of rust, paint, ink, 
and blood without a trace. 


Solvink is completely harmless to the fabric when 
used according to the easy directions. 
NVILLE CHEMICAL COMPA REENVILLE CHEMICAL COMM 


FLINVRLE SOUTH CAROL 


Economical, too. One-half pint set of two solutions 
only $2.25. Also available in pint, quart and gallon 
sizes. 


TUUNVMAE SOUTH CAROL 


Try a free sample right away, or order a trial from 
your jobber. For sample, write Dept. M-76, Greenville 
Chemical Company. 


And you can use these companion products profitably, too— 


© TANSOL—for Tannin Stains 
® GREENZYME—Digestant 

© IODASE—for lodine Stains 
© S$IZ-IN—Hat Size 


GREENVILLE CHEMICAL COMPANY «+ P. O. BOX 1087 «+ GREENVILLE, S. C. 





2 recen aynnouncement bi nan Machinery Corporation, a umnounced by Howard J. Mar- served as sergeant in the quar 
James x, president of the well as for 32 other manutac tin, Dry Cleaners Equipment termaster laundry department 


rganization. Mr. Heink s turers in the same field. The Division sales manager Mr After his release from service he 
former! emploved Ys ‘ ompany will also maintain and Bowron will cover the territories became civilian superintendent 
Great kes bon DOT expand its present service and of Alabama, northeast Missis- of the Fort Myer laundry and 
tion in the icalite livisior irts department for the benefit | sippi southwest Georgia and cleaning plant for the Army 
Prior to this he serve s of its customers in the dryclean- northern Florida Quartermaster Corps. He re 

manager of ical 0 ng and laundry fields through signed to complete the manage 

toric t ‘ ) t northern Ohio ment course at the NID 


wher New Representative for 
om Allen and Vickers 
products ; i 
“ - caeniateee Butler Assigns Bowron Dale E. Allen, president of Columbia Names Grant 


given him oO dge « f Allen and Vickers, Inc., has re 
cient pro s of prod n ported that Richard C. Frahm 
and manager n tl in was recently made a represen 
: tative for the company, cover 

ing Maryland and the District 
of Columbia. He will make his 

Hoffman of Cleveland headquarters in Washington 


\ rs assis 
Changes Name , D. ¢ ir. Frahm will assist 
clients with plant layout, em 


Charles S. Frederi 
dent of Hoffman La | 
Dry Cleaning Machiner chemical selection use 
rt ¢ leveland In ( level na \ vraduate ot the general 
Ohic has announced that the course of the National Institute 


title * the fir has of Drycleaning in 1949, Mr 
te Ch velane 


Co Ir 


ployee training, modernization 
planning and equipment and 


Frahm remained in the Insti 

tute plant as a silk spotter 

inge i r In 1950 he was employed by a 

her personnel nor i , oe ee Swiss business man to design 
ompany s§ activitie , equip install and operate a CHARLES E. GRANT 

lerich WALTER GLENN BOWRON modern American-type cleaning 

plant in Berne, Switzerland. Appointment of Charles E. 
Walter Glenn Bowron has After completing his contract Grant to the newly created posi- 

wen named representative for in Europe, Mr. Frahm returned tion of manager of solvent sales 

he Butler Manufacturing Com- to the United States to serve for Columbia-Southern Chemi- 


iny, Kansas City, Mo., it was with the U. S. Army, where he cal Corporation, Pittsburgh, Pa., 


ate 
distributor 
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He plans a full slate of activi 
both within the 
Dyers Guild and externally with 


has been announ 


by Chris I 


gham, vice dent of sale ties Garment 


his new capacity Mr. Grant 


will be responsible for the firm’s a program of public relations 


sales of trichlorethyler per 
chlorethylene 
ne, ortho-d 
dichlor 


ind publicity for guild members 


Lewis Plans Clinic 


ispices 
Bostor 
nachines 
ictual 


operation witl 


New Garment Dyers “seer 
LAT oO ¢€ 


Secretary 


Strators on 

details 
Several 

nent shown for the first 

New England are the Uni 

press one-girl shirt finishir 

unit Vics s cleanin 


Dvers 
disclosed the 


The Garment of the items of « 


America recently 


ippointment ot | yh Blaise is in 


executive  secretar Phe 
ment was 
Guild president 

f Duften Dye W 
outh, \ 

Mr. Blaise, wl 
lar J Copeland 

i} 


pul 


t 


nounce 


machine pants top 
ping and finishing unit; Huebsch 
tumbler ind th 


fabric ind fur hi 


unloading 
Bantam pile 


ishe I 


replaces Al 
i Washington 
icist and former newsman The clinic is one of a 
He will make his he idquarters held 
it 6240 Valley Rd., Washing 


l4, D. ¢ 


every two 
England 


l 
plovees 


vears for 


plantowners and 


Pellerin-Milnor Plant Nears Completion 


N. L. Pellerin, president of early 
Pellerin-Milnor Corporation, of M1 
New Orleans, La., re« 
nounced that the 


manufacturing plant is nearing 


November of this year 
Pellerin adds that the plant 
ently an- is equipped with precision tool 


firms new ing and equipment and features 
latest 


including musi 


many of the advances in 


completion and that occupancy factory design 


is tentatively cheduled for in production departments 


FIGHT TB 
YEAR ‘ROUND 


Help win the battle 


against 


buy and use 


CHRISTMAS SEALS 


iight tuberculosis 


everybody Ss 
enemy —tuberculosis 
And help in the care 
and cure of its vic 


tims 
Buy Christ 
mas Seals on all vow 


and 


and use 


holiday cards 
packages 

This space 

contributed by 


NATIONAL 
CLEANER & DYER 
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ein ane 
NEW IMPROVED MOISTURE CONTROL SOAP GUN 


Includes 


$12.95 


sizing and water-proofing inter- 


suction hose and check 


Designed for pre-spotting, 
changeable nozzle and brush 
valve 


ALL-PURPOSE GUN 
Gun without interchangeable brush 
Gun with 1-3/4” brush and 9/16” adapter 
Replacement brush with 5/16” center hole 
Replacement brush and adapter, which fits Cissell and 
other guns, having a 9/16” tubing 


NEW IMPROVED '56 
REEL GARMENT HOLDER 


‘It’s All in the Reel’’ 


Sturdier—even more efficient and trou- 


wr HANGER 


ble free! Thumb-contro! button releases GARMeE 


oy st CO. 
or retracts the 5 ft. Nylon Cord to de- erinnt 


sired length. 200 Ib. strength test. Ideal 
for spotting board or ironing board. 


“The reel does it.” Only $3.95 


NU-WEIGH 

@ stanparp SCALE 
BASKET 

- «£ a2 a 


gauge steel! wire basket with 


heavy 


removable plastic liner. Ca- 
pacity 60 Ibs. Scale and 
basket mounted on steel car- 
riage with 3” ball bearing 
casters. Weight figures are 
reflected in magnifying mir- 


ror and plainly visible with- 


ae $69.50 
NU-WEIGH ECONOMY } 
| 


out stooping 


HANGING SCALE 


Ideal Scale for selling service by 
weight. Heavy gauge metal basket. 
Attractive scale graduated to pounds 
and half pounds. Approved by Dept. 
of Weights and Measures. Capacity 
up to 100 Ibs. 

Scale and basket as shown 


39.75 


$15.00 
18.00 
22.00 
Approved by Department 
of Weights and Measures 


With stand add 
Scale alone 
Basket alone 


If your jobber cannot supply you 
write us direct. 


NEWHOUSE SPECIALTY CO., INC. 


3827 San Fernando Road, Glendale 4, Calif. 





SEND 


GARMENTS 
FOR DYEING 


TO 


DYE HOUSE 


4412 WENTWORTH AVE., CHICAGO 29, ti 


Leon Teichner, President 


Continuously in Business since 1919 


NEW PRODUCTS AND LITERATURE 


” {) 


Vic Muck Transfer Unit er. Entirely aut 
O-Muck is 
‘ving and sanitary 

ited } 


said 


yy any 


liscomto 


out plate 
pumpe d 
into the 
the mt 
ompre ssed 
vent fror 


the sols 











Meanwhil é 
in the oker 
it which tin 


} 


out and 


lvises tha 
rans-O-Muck Cor 
ivailable to convert all 
Vie Muck 
field to 


peration 


‘i i i special 


Kit 
Vic 

Cookers 
Trans-O 


werTsion 


nd 
ind 


in the 





w further information read 


ld apply to Vie Clean 


n Minne 
Mint 


Chevrolet 1957 Trucks 


eatures applied 
195 
interlocking 

n ill 
whe ‘ ls 

inh } 


vrolet’s 


sic 
witl 
es below 
most striking 
in the mor 
last 
rk pattern on the 

models, A dom 
inant central element sweeping 
ilmost the entire width of 
1S suspended in 


cut design | \ 


ihe mie rs 


replacin 
re} i 


the 
rrille i 
trun ited \ 


Featured 


weights is the | 


ilf-ton ( 
illustrated above 
up painted 1 
between the | 


Carrier 


pick 
ond color 
right metal mold 
ings extending the length of its 
pl istic rear pane ls. Color choice 

n this 


i se" 


wdel have been in 
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A new antistat DYP 
nanufactured by 
Young Soap Company, has been 


introduced by 


drycleaners to 
homemakers throughout the 
United States and Canada, ac 


ording to R. H. Young, the 


November, 1956 


ining detergent 


i-Charge 


stnall lightweight 
ste im trap has beer 
by Pertecting Ser 
ompany 32 ©Atand 
harlotte 6. N. (¢ 


ut heaters, sm ill processing 
1 


tor use 


iachinery and like applications 
This me idditi to the 


trap li i ib] od 


Ww -pressure 
Sate ite 


maller trapping 


ipplica 
unit is needed, the trap operates 
balanced-pressure prin 
ough the unique fun 


its Dual-valve, which 


uutomatically compensates 
differential pressures through a 
range of 0 to 250 pounds p.s.i 
The Dual-valve 


Unitraps te 


permits all 
operate throug! 
fluctuating steam pressures and 
variable condensate rates within 


range of the traps without 


hanging orifice size or bucket 
weights. Its extra-large orifice 
ichieves large discharge capa 
cities (at 250 pounds pressure 
trom 3,500 
pounds per hour in the 44-inch 


to 55,000 pounds per hour in 


p.S.1 ranging 


INCREASE YOUR 
PRODUCTION 


WITH A eee 


ey Vb le), | 


BILLMYRE 
DRYSET 


Lamson Billmyre Dryset boosts your production at 


least by one third. Garments dry faster... you 


handle more garments per hour. 


@® 50% Lower Fuel Costs! Presses need less 


steam when you have a Billmyre Dryset 


Low Maintenance Costs! Rugged, wear-re 
sistant parts prov ide trouble-free operation 


and maintenance 


Longer-Lasting Padding! Dryset keeps press 
buc ks cool avoids rit ed for replacing buck 
padding due to dampness and mildew 
Cool air 


reduces wear lengthens pad- 


ding life 


@ Lower Operating Costs! Lamson Billmyre 


Dryset handles more presses per 


c—-- 
eg a” 


. air vacuum system. 


horsepower rating than any other 
gives you 


more economical produc tion 


For complete details 
write today for your free 
Lamson Billmyre Dryset 
Bulletin 


Pr” 


Horizontal Type Dryset 
8-250 presses 


Unit Type Dryset 
2-8 presses 


WV biel, mee) ile) 7 vile], 


Lamson Street, Syracuse, New York 








GAS BOILERS OIL BOILERS 


Vertical tubular Vertical tubular 
Vertical flueless Vertical flueless 
Portable horizontal Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 
40th Year 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. Cedar Rapids, lowa 


Dealers & Distributors most everywhere 











ed by The 


ynpany Designed 


,t 


Braun Develops 50-Ib. Unit ind degre¢ soil 
this machine can process vy 
loads of family work eve i eavy-duty commercial 


three oads imi 


t for use in small plants and 


two hours 
Requiring a floor space 45 b supplementa 


14 inches the unit can f nain plants ind their call offices 


placed im the press or flatwork \lodel 100 has a ipacity of up 


! 
' 
irea. The cylinder size is 80 pounds dry weight per 


equipment u 


ind extracts in 


inches wash speed > Thou It rinses 
extractor speed St) i Bock extractor especially ce 


height 60 inches, was signed for Uni-Mac An auto 

New Plymouth, Dodge motor %%4 hp extractor motor rate brake on the extractor 
Models xg > hp Models are also availabk makes it possible to stop the 
im the LOO ind = 200-pound action instantly by raising the 

capacities lid which . losed to start 

Further information mav be Ruggedly constructed for long 
nit requires no bolting 


»btained by writing to the life, the 
} | | - 
company down and ocupies less than 
square feet of floor space 
Uni-Mac Offers Model 100 For additional details contact 
The { ml Nac ( mpany ‘ 


S Federal Highway Kt 


© I lerdal Fla 


Bostitch Staple Remover 





ay re lan - I Phare AS — An lnproved easy-to-use 

Ti} ret 1 hnanaineg ! HIVES stapk remover has been intro 

YOUR REQUEST ray ecurn ¢ V —_ = rol " duced by Bostit h, Ir 1034 

for further information c pee RE OF SPOCIA: ANS In ad Mechanic St.. Westerly, R. | 
will get quickest and most une “psatict” a . wer P According to the manufacturet 
complete attention as a noadel | ws ompiete Was! the new G-2 st ipl remover, 


which in be easily held in 


worthwhile inquiry when 
t’s written on your letter the hand and operated, will 
head. Be sure to mention 


NATIONAL CLEANER & 


preliminary ( . Save tine tempers ind hnger 
tinuous ye rl nails for users of staples ind 
The new Model 100 Uni-Ma staplers 


»mbination washer-extractor The pot 

















UNIPRESS 


ONE-LAY 
/Ay) Bite aaa 
(7 SLEEVER 


~\ T= 
A Star in any Sport Shirt 


Finishing Unit 
Two shirt sleeves beautifully finished ** Does your insurance pay you dividends?’ 


for Forty Years 








mn seconds. Speeds production 


abor costs oe ae / ay B NATIONAL INDEMNITY EXCHANGE 
the UNIPRESS compen y | NATIONAL FIRE INSURANCE EXCHANGE 


3820 Washington Boulevard, St. Louis 8, Missouri 


Minneapolis 8, Minnesota 
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810 Second Customer Service! 


UP TO 40% MORE 
HANGING SPACE 


° @hale) Stor-U-Veyor 


FOR YOUR CALL OFFICE 
it's a Storage Rack! It's an Automatic Conveyor! 
oe Tee Se EE EG EG GGG 
WHITE MACHINE CO.INC.  Sviletin Nile 
14th St. & Lafayette Ave., Kenilworth, N.J. 
Gentlemen: Without obligation, please rush a copy of 
your new STOR-U-VEYOR circular 
Firm 


Address 


"New Circular @ = City — Tone___._ State__ 
SEND FOR Ss 


WE MY Lansacadaanaaaaa mana 


uitomatic operation under con »btained from Minneapolis- 


the time and temperature Honeywell Regulator Company, 
Wavne & Windrim Aves 
he Philadelphia 14, Pa 


vais ee | PEOPLE AND 
New Tumbler Control als. ‘Temperature can he : PL A C E S 


ited from 105°} 

i scale that also sho 

settings for various 
fabrics—heavy wool 
\ SO ond knob p« 


vent of the dry 


hor I 





manel alse . , ' 
, - oar oe New equipment has been in- Mr. and Mrs. Bill Paige have 
; 1) a ‘ r are stalled in Miller Cleaners, opened Paige Cleaners, Second 
cating dial a ” Sarety HENS. Glasgow. Ky ind Pine Sts., Newport, Ark 
One shows when the unit is in 
operation, the other indicates 
Modern Dry Cleaners has been A storage vault has been added 
opened at 1407 N. Wheeler St it Quality Cleaners, Shalimar, 
Plant City, Fla., by H. R. May Fla 


well 


when the steam valve is open 

The nly other addition re 

d to a conventional tumbler 

damage LISE eX ( eC re s solenoid st m 

- i nes cocenty 7 My _— 7 * : —_ Darby's Cleaners and Laundry 

William W. Bryan has sold has opened a branch office in 

ne! Bryan Cleaners, E. Ninth St., the new Rawlinswood Shopping 

OS- Hopkinsville, Ky., to Lawrence Center at 506 N. Alexander St., 
Joiner Plant City, Fla 


vele is being irketed b three-way switch on the pa 
Minneapolis-Honeywell Regula which permits opening or cl 
tor Company. The manufacturer ing of the valve or provides for 


it’s your move Mr. Cleaner! 


forlowercost e fasteraction « better quality 


EMA VIVIE oivos you a three advantages 


1. Lower cost—50% bigger jar at the same price 


yp Faster action — Detergent additive from the 
beginning for extra speed 


3. Better quality — Specially designed by Pabst 
research to meet industry needs 
buy it—today! 


A product of the Pabst Brewing Co., Merchandise Mart, Chicago 54, Ill. 
Trademarks Reg. U.S. Pat. Office Pabst Brewing Co., Milwaukee, Wis 
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Install Street's 


Extractor-Rinse * 


Spray Unit... 





...dilutes the 
4% charge 
from cleaned 
fabrics. 


melee l-tiell Maal 


R.R. STREET & CO. INC. 
561 W. Monroe St. Chicago 6, U.S.A 


VERTICAL TUBULAR BOILERS 


eh ff hee 

1LOeKeuti 

-— . “a 
-—_——_ 


LOOKOUT BOILER & MFG. CO 
CHATTANOOGA 1, TENN. 
MANUFACTURERS OF 


VERTICAL TUBULAR, 


VERTICAL TUBELESS, 


WITH GAS BURNER 


AND AUTOMATIC CONTROLS 


Where floor space is limited 
and cost a major consider 
ation these boilers are an 
efficient and reliable source 
of steam. Because they are 
equipped with automatic 
controls factory wired and 
piped, the installation is 
simple and inexpensive 


Made in eleven sizes from 
3 H.P. to 50 H.P. 100 Ibs. 
working pressure. 


AND 


SCOTCH MARINE BOILERS FOR OIL, GAS, AND COAL. 


Mr. and Mrs. Rex Jahn of 
Master Cleaners, 195 Seminary 
Ave. Ukiah, Calif 
hased State Street 
540 N. State St 


have pul 
Cleaners 


Preuss Cleaners and Clothiers, 
owned by George | 
been moved to larger quarters 
in the Grossman Bldg., Lexing 
ton. Tex 


Preuss, has 


Notice has been given of the in- 
tended sale of Woody's Clean 
ers, 1533 Westwood Blvd., Los 
Angeles, Calif., by Linton A 
Wood to John H. Taylor 


Glendale Cleaners, Grants Pass, 
Ore., has been remodeled. Tom 
Roland, proprietor, als« 


ates Canyon Cleaners in Can 


oper 


onville 


Mr. and Mrs. Richard Cline 
nave purchased Model ( lean 
ers, Tillamook, Ore. The Clines 
former owners of Ideal 
Cleaners in Beaverton 


were 


NORTH CENTRAL 


John Homey has sold his dry 
leaning establishment on N 
Jackson St.. Rushville, Ill... t 
Romie Simpson 


A storage vault has been added 
at =Priser Quality Cleaners 


North Manchester, Ind 


with 
Mich 
18435 


Youngblood Cleaners, 
headquarters in Detroit 
has opened a branch at 
Mack in Grosse Pointe 


W.C. and J. B. Skinner, owners 
of Kleen-Rite Kleaners, Oak 
land ( ity, Ind.. have pure hased 
Home Cleans rs Ii Winsle Ww 
from Mr. and Mrs. Oscar Wil 
liams. The business will operate 


as Kleen-Rite Kleaners 


4 storage vault has been added 
Blackley Cleaners. Ottawa 


Notice has been given of the in 
tended sale of Powell's Clean 
ers. 1685 E. Vernon Ave., Los 
Angeles, Calif., by Jimmie and 
Palestine Powell to Lowell and 


Elvira Brackeen 


Vogue Drive-Through Cleaners 
has been opened in the new 
Radio Center Shopping area 
Clovis, N. M.. by Mr. and Mrs 


Lewis Crow 


A grand opening was held re- 
cently at Super Kleen Cleaners 
38418 Sixth St., Palmdale, Calif 
Lois Gair is the proprietor 





Mrs. Ellery Forney 
hased Thatcher's 
Cleaners, Sutherlin, Ore., from 
Thatcher The 


WI i I meyv s 


Mr. and 
have I ure 
I irl firm is now 
kre 


( le inner 


New boiler equipment has been 
installed in Pantorium Cleaners 
Grevbull. W, 


Ted Brand 
( le inners Sleepy Eye 
Mr ind Mrs Normat 


has sold Star Dry 
Minn., to 
( hilde rs 


James W Jackson has pur 
chased Hanna Dry Cleaners 
Brookville Ind it was an 


nounce d 


Kenneth and Anna Riddell, for 
mer co-owners of Real Cleaners 
500 Middle Ave., Elyria, Ohio 
have purchased the other half 
f the business from Leo 
Deutscl 


John Thacker, city councilman. 
has taken over management otf 
Mountjoy Drycleaners, Madison 
Ind succeeding I ul Sulliv il 


A storage vault has been added 
at Diamond Cleaners, 1230 § 
Main St., Burlington, Iowa 
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SNA-PON 
Can 
Take It! 


New equipment has been added Kachina Dry Cleaners has been 
Friend | Cle 1] pened at 75 Tvler St Pitt 
Ave W eirt fic ld Ma t Rudoly I 
\1 1 Nir Schinze 


Space has been leased by Pros 
An open house celebration was perity Cleaners in the new | 
I t _ Dry te yuunty Shopping Center 
d at Middle St vhich is now under ! 
Mas ior Carman Mill Rd... Sout! 
d by ne e N.Y 


Beacon Valet Dry Cleaners 
A remodeling program at I lite River Edge, N. } has Opened 
t 124 M St., Catskill branch in the Bi-State | 
Y ha hee ompletec Shopping ¢ 


pan 


t S 
I . i 


storage vault has been added A new drive-in plant of Just - 
American Dey Cleaners, 54 Bight Clemens kes boon eponed Trouser Guard that Stands Severe Handling 
w St Mi e! it 10 Central St Norwood e 
in to Teel ak a and Still Does a 100% Job! 
Sna-Pon is the ¢ 7 


Kravetz 


riginal tubular trouser guard 
on, snap 


juctior t capacity, al 


on, and stays on 


Brothers H. F. and A. G. Thev- 
= hased lowes 
A storage vault hus been added 

] GQ YR Ker . ‘ nm the rder received 
Contect your jobber, please 


TILLERY CONTAINER CORPORATION 


6000 WILSON AVE KANSAS CITY 23, MO 
@ Sna-Pon Guards, Pot. Nos. 2510043-2510044-Canoda Pat. No. 447993 (1950) 





DOMINION of CANADA 


WATER 
Announcement has been made Melita (Man.) Dry Cleaners and REPELLENT 
the opening of Woodland Laundry was opened recent DIP TANK 


i inn d 
Finger tip control. 
4 branch of Perths Cleaners 1iP—it's up and 


The store front has a re , is been « ‘ if oo He loading ZIP—it's down 
eaners dersor wy \ IiTii pe 
Mar and agitating. 7iP— 


it's up again. With 
the DIP-0-MATIC 


OBITUARIES oan 
of garments 

pr peesaaaneps aera a is profitable 

business! 

Caroline A. Appicci, co-owner of New Oakland Cleaning 

Shop Oakland Pennsvly inila died on August l Mrs 

Appicci had operated the drvcleaning establishment for the 


ist 1S vears. Surviving are her husband and parents 

Lonnie S. Adamson, 75, retired operator of several drycl 
g establishments in Atlanta, Georgia, died recently, He is 
ed b his wits tw sisters ind three brothers ry 


Write for catalog and prices 


Harry W. Biehl, 70, proprietor of Biehl’s Cleaning and Dy« 


ng Service Pe ria [llinois died on September 1Y Mr 
Bieh] had heet sociated with Peerless ( le triling and Dye EQUIPMENT co. 
HATFIELD, PA. 


Co Pe or } vears until 1937. when he opened 


wn establis] nent Entomology was his ivocation for 


vember, 195é 








ho i 
W YOU SOT IMPFOVE | SAVE ON LABOR-USE SPEED CHECK 


dQ UAIl j i ¥ The Speed Check Automatic Bundle 
c Assembly is a proven labor saver 


/ . Reduces checking and marking 
to a minimum... Assures a smooth- 
er flow of garments . . . No more 
incomplete bundles ...No pins... 

Su No tags . . . No staples left in gar- 
ment. Write today for details on 


CHECK this proven method of garment 


cptt cae routing! 
_ USE THE en The Speed Check Co., Inc. 
; me P. O. BOX 6131 
PAD AND COVER ATLANTA, GEORGIA 


ON ALL YOUR DRY CLEANING PRESSES... hh ba Ties taiiainenele Minis titanate tenia 


The Qualitex Pad and Cover combines him national recognition. Mr. Biehl was a past president of 
the superior pressing features of the SomunusumUmumonmoma) the Kiwanis Club, a member of the Association of Com 
a pyre maple iD ay and 5) GUARANTEE @& merce, Peoria Advertising and Selling Club and Academy 
e more efficient and durable cover ‘ _ on 

made of U.S. Royal Asbestall fabric. This —) The Qualitex Pad s| 
combination, found only in the Qualitex BE and Cover is guar- ¥ : , s 
Pad and Cover, is engineered to give EB anteed tolast amin- ‘A E. G. Eckerman, 72, former vice pre sident and general sales 
you the most ideal pressing surface yet [ imum of 4 months E manager of Davies-Young Soap Company, Dayton, Ohio 
devised for a dry cleaning press. Ask BAanananananenana: died on September 1, Mr. Eckerman was associated with 
your jobber this week about this amazing Davies-Young for over 36 years. During this period he be 
Qualitex Pad and Cover. You'll find that ORDER FROM came widely known in the drycleaning industry, and gave 
the Qualitex Pad and Cover actually YOUR numerous demonstrations on techniques in drycleaning. Mr 
Pp you are now using continued as market research director until his death 


Sm "aero 

(Quality products company a ye poems Augustus Francis Frye, 54, operator of a drycleaning estab 
taint. sethenCticdaemmectnd lishment in Gallipolis, Ohio, died recently. Mr. Frye was 

active in civic affairs, and served as city commissioner for 











of Science. He is survived by his wife 





eight vears. He was a 32nd degree Mason. Surviving are his 


emove Boiler Scale-| ©“ 


Joseph Gerber, 63, proprietor of Gerber Dry Cleaners 
Liberty, New York, died recently. A native of Russia, Mr 


7” 7 
revent Corrosion wit Gerber came to the United States in 1906. He operated the 
drvcleaning establishment with his three sons. Besides his 


sons. he is survived bv his wife and daughter 


DOCTOR BOILER Roy Haddix, 49. owner of Zebra Cleaners, Muncie, Indiana 
died recently. He is survived by his wife, a daughter and two 


Sons 


‘ . . e ' 
Here's how it works in your boiler! Seymour Kibel, 49, proprietor of Seymour's Cleaners & 


Doctor Boiler’s action causes scale to break lailors, Montclair, New Jersey, died August 31. Mr. Kibel 
away from the metal of your boiler in the form was a member of the Sons of Zion and Brith Abraham 
f “slush.” Then, when the boiler is blown Surviving are his wife and parents 

down and washed out, this loose scale flows 
away. Priced to fit the lowest budget, Doctor Rev. John Lindell, owner and operator of | nique Cleaners 
Boiler will save fuel costs increase Viroqua, Wisconsin, died recently, Rev. Lindell had been in 
the efficiency of your steam plant 4 the drycleaning business for 31 years, having previously 
operated establishments in Fennimore and Chicago, Illinois 
Mail NOW for complete details q He is survived by his wife, daughter and son 


about Doctor Boiler’s amazing action! 





John A. Lyons, former owner of Paramount Dry Cleaners, 
DOCTOR BOILER, Inc Shelbyville, Indiana, died recently. He is survived by his 
4307 Main St., Dallas, Texas son and daughter. 

Send me full information on Dr. Boiler 

Samuel A. Schneider, 77, retired operator of a drycleaning 
establishment in Washington, D. ( died recently, Mr. 
STREET ——__—_—_—_—_ Schneider operated the business for 40 years and retired 


PLANT 


seven vears ago, Survivors are his wife. two sons and a 


daughter 


NATIONAL CLEANER & DYER 





REL|ABLE 


LEADS FOR PROFIT 


Fur-Feel Process 

5 ways to clean & fir 

ill fur-like fabrics 

Fur & Garment Storage .. . 
Assure year round profits 

with 





Fur Cleaning 
Wood-lined cages & drun 
to do the job right 

Fur Glazing . 

Add beauty, lustre with 
quality finishing units 


Write Today 


RELIABLE MACHINE WORKS, inc. 


231 Eagle St. Brooklyn 22, N. Y. 


ni pill esti 
planned vau 





MEETINGS SCHEDULED 


November 11 and 12—Cleansing Plant Owners of Massa- 
chusetts, Annual Convention, Hotel Bradford, Boston 
November 23 and 24—Illinois State Cleaners and Dyers 
Association. Annual Convention. Morrison Hotel, Chi 


cago 


November 30, December 1 and 2—Indiana Drycleaning & 
Laundry Institute, Annual Convention, Severin Hotel 


Indianapolis 


December | and 2—Wisconsin Drycleaners Association 
Inc Annual Convention, Pfister Hotel. Milwaukee 


December | and 2—Mississippi Laundry & Cleaners Assi 
ciation Annual Convention Robert I Lee Hotel 


| if kson 


1957 


January 17, 18 and 19—Canadian Research Institute of 
Launderers and Cleaners, Annual Convention, Royal 


Alexandra Hotel, Winnipeg, Manitoba, Canada. 


January 18, 19 and 20—Michigan Institute of Drycleaning 
Annual Convention, Detroit-Leland Hotel, Detroit 
January 19 and 20—Minnesota Institute of Laundering and 

Cle aning Annual Conve ntion, Nicollet Hotel, Minne 
ipolis 


January 19, 20, 21 and 22— National Institute of Rug Clean 
ing, Annual Convention, Roosevelt Hotel, New Orleans 
Louisiana 

January 22 and 23—South Carolina Association of Laun 


de rers and Cleaners Annual Conventaon Fort Sumtet 


Hotel, Charleston 


January 25, 26 and 27—Louisiana Laundry & Cleaners As 
sociation, Annual Convention, Shreveport 
January 26—New Jersey Laundry & Cleaning Institute, An 
Newark 
Continued on page 124 


nual ¢ onvention. Essex House 


November, 1956 


GROSS STAR 


is the only plate 
that needs | 
no liner 

SAFELY 


presses 
ALL fabrics 


yw You'll get 
y LESS if you 
pay MORE 
than hd | bee 


ye 
over 46’ 


mushroom 


lo, 
YY 
Why poy for 


$21.75 
$12.50 


two when one 
will do2 


FROM YOUR JOBBER LOOK FOR THIS FAMOUS NAME PLATE 





GROSS STAR GRID PLATE ‘fn BettnP ing J 
MFO BY L. BEHRSTOCK CO. 1708 S. STATE sT 
CHICAGO 16, ILLINOIS TEL OANUBE 66022 





Leffel Boilers Pass The Acid Test: 


the boiler business 
and the only re- 
done on & teffel 
been cue ” 
hamicalt 
er ap rne Boiler 
est and most 


b in 
" e « we have © een " 
° fifty years , 


early 
for » have ever 


pair work we 
Scotch Marine 


S A G es tron 
is wi hout a oubt th =) E 
- DOs uis ve 
trouble free < er i t 
president 


» inCe 


7 


Je Bowers 
Bower Company 


osition to judge 
O services anc 
nakes. It pay 
J. Bower for 
yy nearly a half 
c In the brief 
ibove, Mr. Bower 
f 


ms and promises of most of 


cutS away 


vler advertising and tells you 

vou Should rely on Leffel boilers 
your steam requirements 

more details on why you can 

nt on rugged, reliable Leffel boil 
! lif 1d depend 


or me life anc idable serv 


ir tree copy ol 


THE JAMES LEFFEL & COMPANY 


Dept. D 


SPRINGFIELD, OHIO 
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BOCK 
EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 


We have made Extractors 
Exclusively For 35 Years 


=~ «ws 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


Sizes 20” 











For _ LAUNDERERS AND CLEANERS 


Rheostat controls for consist- 
ently strong clear printing 
~ and uniform stapling pres- 
sure for proper set and clinch 
of staples 


WRITE for FULL INFORMATION 


TEXTILE MARKING MACHINE CO., Inc. 


2204 Erie Bivd. E Syracuse 1, N. Y 


4 


YOU PROFIT FROM 
OUR EXPERIENCE! 


H. KOHNSTAMM&CO.,INC. 


k ~ k7,N_Y 


-=-—NOW = 
The 


“FEATHERLIGHT . 


For the Ultimate in 
Pressing Performance 
Easy Operation 


Requires less floor space 


Attractive, sturdy 


Beautiful Formica Table 


NEW YORK PRESSING MACHINERY core. 


880 BROADWAY, NEW YORK 3, N. Y. 


Continued from page 123 


January 26 and 27—Oklahoma Association 


Huc kins Hotel 


ot Drvcle iners 


Annual Convention Oklahoma City 


February 14, 15 and 16—Utah State Cleaners 


Ben | omond Hotel 


Associatior 

Annual Convention Ogden 

March 7, 8, 9 and 10—National Institute of Drycleaning 
Annual Convention and Exhibit, Atlantic City, New 


Jersey 


March 26, 27 and 28—Texas 
cs ide I 


Drve« leane I 


Baker Hi te 


I imunary 
Associatio lubiles Convention 


Dallas, Texas 





STATEMENT REQUI 
UGUST 24, 1912. AS 
OF MARCH 


is ‘ (ode. S 


RED BY 
AMENDED BY 
AND JI \ 


SHOWING THE OWNERSHIP, MANAGEMENT 
CIRCULATION OF The National Cleaner & Dyer 
othly at Lancaster, Pa.. for October | 


AND 
published 
1956 


; 


‘ 











NATIONAL CLEANER & DYEF 





NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 








¢ a word for the first insertion and 8¢ a word for each subsequent Add five words if answers are to come to a box number to be for 
onsecutive nsertion of the same ad. Advertisements set in capitals warded by 
9 bold face type 15¢ a word, first insertion; 10¢ a word for subse Be sure to write yo opy, name and address plainly 
juent, consecutive insertion. Minimum charge—$2.00 (new or repeat Advertisements in this deportment must be in our hands NOT LATER 

Help Wanted and Situations Wanted ads 5¢ a word for first inse THAN THE 12th OF THE PRECEDING MONTH 

tron, 4¢ a word for each s Dsequent, consecutive insertion of same ad Cash must accompany all order for advertisements our classified 
Minimum charge $ new or repeat Capitals or bold face type slumns. No book accounts an be opened 13 the low hargqe made 
Die these rate joes not permit this expense 


Mail Your Replies to Box Numbers to National Cleaner & Dyer, 305 E. 45th St., New York 17, N.Y 











CLEANING PLANTS FOR SALE 


nthetic drycleaning plant centrally NORTH CENTRAL ILLINOIS COUNTY SEAT. V 





1 ash-and-carry. Owner retir 


$ ADDRESS, Box 3, NATIONAL CLEANER & DYER , t j ~ ADDRESS Box ‘ NATIONAL CLEANER & DYER 


LOS ANGELES DRYCLEANING BUSINESS—Long-established concer PONTIAC, MICHIGAN, MODERN SOLVENT DRYCLEANING PLANT 


NATIONAL CLEANER & DYER 


, + intere ntact J. B KANDEL, 131-39 sells 
228TH STREET, LAURELTON, LONG ISLAND, NEW YORK. PHONE ae - aa 
LAURELTON 8-3291 esp ealth failing. ADDRESS, ‘ 


Ww ell t ng a! r separately on 


NATIONAL CLEANER & DYER. -2 


NORTHERN CALIFORNIA MODERN QUALITY PETROLEUM CLEANING 

PLANT AND ALL-NEW LATEST SHIRT UNIT, $200,000 GROSS SALES 

SEVEN STORES; NO WHOLESALE, NO ROUTES, NO REAL ESTATE 

ALL GOOD LEASE LOCATIONS. PLANT EQUIPPED FOR 50°/, EXPAN 

SION. OTHER BUSINESS INTERESTS ELSEWHERE MAKES SALE DESIRA 

BLE. ADDRESS, Box 7825, NATIONAL CLEANER & DYER 
CLEANING PLANT—$ 9 I t 

DYEING PLANT : é y equippe for rug jarme tw entra 

trial | W whole to capable working partner AUTOMATIC JET TWIN BATH CLEANING UNIT, $ AIR PRESSES 
ADDRESS, Bo» NATIONAL CLEANER & DYER. -2 erms. DICK 

KING ; ' A 896-5 


W t 
ng ple : at acrifice yf e with te Writ 
ADDRESS, Box 78 NATIONAL CLEANER & DYER 
y new 
Established 3 
= Wi ' i : at -_ 
tor s h, balax w é ‘ easonable 
$ . vear —— LEO R. ARLEN (Prox . wr 2yment w ADDRESS, 8 8 NATIONAL 
CLEANERS ~ t A ve prinafie Ma -_ ‘ CLEANER & DYER 


MUST SELL WITHIN 30 DAYS! $1: 


y $4 weekly. Business 
r ié than $2 No trick We must se 
t e, first ADDRESS, 3B 84 NATIONAL CLEANER & ma 
DYER Z $15 
LAS VEGAS, NEVADA—SYNTHETIC PLANT DOING $60,000. FINE LO- apnpprss pox NATIONAL CLEANER & DYER 
CATION, DRIVE-IN, ONE TRUCK. NO BROKERS. GEORGE MYRICK 
4206 DOVER PLACE, LAS VEGAS, NEVADA 784 


FOR SALE 


FOR SALE—M 
WwW I ease jf ¥ 


ADDRESS, Box 78 NATIONAL CLEANER» & DYER 


LONG BEACH, CALIFORNIA: MODERN 140F PLANT. G: ver $50,0 a Box 7890, NATIONAL C 
og? ~ 


9 ert ADDRESS, 
CLEANER & DYER 


CENTRAL INDIANA— 
$4 “ J t $ $ jown with 
“ 71 Asé Must leave 


ADDRESS NATIONAL CLEANER & DYER 











CLEANING PLANTS FOR SALE (Cont'd) 


MACHINERY FOR SALE (Cont'd) 





Sale—Small solvent dryc 


Building 


Ideal loca 


leaning plant. Ideal for 
years. No parking pr 
lume $20,000 cash-and-carry. Located 


NATIONAL CLEANER & DYER 2 


couple 
years old, established 10 
Only plant in town. Annual v 


shigan. ADDRESS, Box 7903 


blems 


drive-in solvent and synthetic plant doing $10 
rtheastern Ohi boom 

shirt hats, etc. All in n 12-year 
uilding. Wish to retire. Sell with or without ree ADDRESS, 
7904, NATIONAL CLEANER * DYER 2 


main street of n 


and woolen storage laundry 








CLEANING PLANTS WANTED 


WANTED TO BUY: LARGE CLEANING PLANT. HAVE APPEALING 
PROPOSITION FOR OLDER AND WELL DEPRECIATED PLANT. STATE 
PARTICULARS. ADDRESS, BOX 7857, NATIONAL CLEANER & DYER. 





1 > , } b | 
nave a chen! 1 eeking tf purcr » aundry and drycieaning 


plant in Californiz r Southwest, grossinc annually. All inf 
mation will be tly confidential. Broker—J. B. KANDEL, 131-39 
228th Street, Springfield Gasdens 13, New York 7889 








MACHINERY FOR SALE 
REBUILT TO WEAR WITHOUT REPAIR. C 


soiven! or 





omplete drycieaning plants f 
synthetic, also complete laundry 
ready for inspection. Write for 
MACHINERY CO., 12! 
EV 9-6585 


Large stock on flo 
IMPERIAL LAUNDRY 

22, N. Y., Tel 
7674-4 


plants 
catalog or visif us 


Ave Brook 


Greenpoint 


BOILERS—HIGH-PRESSURE: We carry lar plectior { 
hona Board 


t 1,000 hg each gua 


ASME Na 
high-pressure boilers—gas il, coal-fired—ranging fron 


ranteed to excellent conditior sheet 


nd complete data sent ur request. WABASH POWER EQUIPMENT 
COMPANY, $1 E. Congress, Chicag ll! 7745 


42-4 


sales 


IMPERIAL LAUNDRY ee co., 
22, N. Y 


EV 9-6585, ha allaocle laundry 
ral w ler plants me used 


and tern extended. Writ 


IMPERIAL LAUNDRY MACHINERY hey , 12 ree 


are selling r owners ¢ PENN CLEANER 


riceaq rea nabdiy 
“IMPERIAL SACHORT MACHINERY | co., 
y EV Asa 


LIQUIDATION SALE OF ENTIRE DRYCLEANING PLANT, ALL MACHIN 
ERY Al CONDITION; 54 x 70” HOFFMAN BALLOON DRYCLEANING 
WASHERS, 48” and 60” AMICO OPEN-TOP EXTRACTORS; 5000 and 
8000 GALLON FILTERS, MOTOR-DRIVEN PUMPS, TRAPS, ETC. ALSO 
SMALLER WASHERS, EXTRACTORS AND FILTERS AVAILABLE. VERY 
REASONABLY PRICED. WRITE, WIRE OR ‘PHONE FOR FULL DETAILS 
WILLIAMS LAUNDRY MACHINERY CO., INC., 37-37 9th STREET, LONG 
ISLAND CITY 1, NEW YORK. STILLWELL 6-6666 


5378-4 


WRITE OR CALL JENSEN MFG Co., 
MARKET 7-1403 


” PALMYRA, NEW JERSEY, 


Hofiman filter, 5-36 x 3 
25 h.p. Sellers boiler 
Mercury unit, Perc-O-Mati 
filter and Manitowoc reclaimer 
Benson, Inc 1059 Main St 
7883-4 


FOR SALE—5,000 gal 
tumblers 
with 
50 lb 
ye 2-girl Prosperity 
Wheeling, W Va 


Butler filter, 5,000 gal 
2 Hoffman and | Huebsch), 
Model Z3 


unit with 


(2 American 


return system petroleum 
new Butler 


Write 


synthetic 


shirt unit 


40 lb. Hoyt new Solvo Miser, model C; « 
REASONABLE. Hahn Cleaning Co., 5524 Walnut St 


nverting to naphtha plant 
Pittsburgh, Pa. 7817-4 


SIXTY-POUND PERK PANTEX SYNTHETIC CLEANING UNIT. COMPLETE 
WITH FILTER AND STILL—220 VOLT, SINGLE PHASE, EXCELLENT 
CONDITION. $3,500. WOODLAWN CLEANERS, 2215 E. 75th Street, 
Chicago 49, Mlinois. 7878-4 








MACHINERY WANTED 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount 
Address M.A.T.S.A."’ Dr. Pasteur 113, MEXICO 7, D. F., MEXICO. 
5703-3 





IMPERIAL LAUNDRY MACHINERY CO., !2! 
22, N. Y. EV 9-6585, will 


int Ave., Brooklyr 


r help you sell your surp! 


Greenr 
purchase us equif 
tor 67 
Wanted to buy 


washer 








SALESMEN-DISTRIBUTORS WANTED 


Salesman with a large following among cleaners and laundries to sell 
opportunity with well 
Bernard Sirotta Com 
3371-14 





chemicals. Unusual 
background 


N. Y 


fur cleaning and 
firm. No technical 
pany, 620 Smith St., Brooklyn 31, 


storage 


xnown necessary 


New York's 
drapery cleaning carpet shampooing 
and flame proofing. Quality House Furniture Cleaners, Inc 
New York 29, N. Y 7430-1 


Salesmen wanted for leading household drycleaning com 


pany specializing in rug cleaning 
on premises, 


312 E. 102nd St., 


DISTRIBUTORS-INDEPENDENT SALESMEN se 

rms for drycleaners and laundr 
Low prices—Fast 

Sompany, Willin 

eaning machinery N 
basi uarar and expenses iberal commiss 
Atlanta, Ga. Applicants must have 
ants. Write jiving last i5 year resume. Replie wi 
ADDRESS, Box 788 “NATIONAL CLEANER & DYER. 


background in laundrie 


SALESMAN fo: 
SOAPS. Will « 


is salesman experienced i irycieaning held fork witl 


states We 


estabiished 
bber jraw against commi nm, expenses paid. Territory : 
$7 clear with r salesmé First-year potentis : Must start 
+ January |. All replies confidentia ADDRESS, Box 7888, NATIONAL 
CLEANER & DYER 14 


w earning 








TRAINING SCHOOLS AND INSTRUCTIONS 


HUBBARD DRYCLEANING 
Virginia, Ce 





AND REDYEING SCHOOL, Route 3, Char 


lottesville nurses offered in drycleaning (petroleum and 
rk and 


A CORRESPOND 


5902-15 


ynthetic), spotting, wetcleaning and dyeing. Study while you w 
jo both to advance yourself. Catalog sent on request 


ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 


DO INVISIBLE REWEAVING IN YOUR OWN SHOP. Tremendous profits 
for you by giving your customers finest work AND prompt service. We 
cuts, 


teach you how to make tears, holes disappear from all clothing and 


fabrics. Earnings up to $10 in an hour. Learn in days with the original 
Fabricon method. First in the field. A professional home study course 
Write for FREE details. Fabricon, Dept. RR, 8342 S. Prairie, Chicago 19 


Ill 7544-15 


LEARN TAILORING, REPAIRING in Americ finest 
$75. Empire Institute { Tailoring 


tailoring 
422-A East 
7129-15 


Fifth St., Hessiten, Pa 


LEARN TAILORING, REPAIRING, DESIGNING and CUTTING on men's 
and women’s garments 
books sent on request 


400 S. State Street, Chicago, II! 


(3 separate books.) Free booklets describing these 
Resident courses als Dept. K, 


5470-15 


Master Designer, 


NATIONAL CLEANER & DYER 











HELP WANTED 





WORKING MANAGER : ndry plant 
: ugh knowledge ynthet erati nust s able t take ful 
Immediate 

ersey area 

references 

requirement Encl ‘ scent snapshot 


ADDRESS, Box NATIONAL CLEANER & 


nanager tor ynineti plant! 
mplete ir mat ialificatior arital status 
ADDRESS, Box 7824 “NATIONAL CLEANER & DYER. 
WORKING FOREMAN MANAGER 
plants and shirt laundry. To take full 
Indiana. If intere 
esumé of yourself. Rey 
DRYCLEANERS, INC., 828-7 
erienced in a lepartme ADDRESS, 
TIONAL CLEANER & DYER 
PROGRESSIVE MANAGER, 


} 
at 


DRYCLEANING INDUSTRY 


GENERAL MANAGER 
ant. Torx NATIONAL 


CLEANER & DYER 


FANCY PRESSER 


nt 


ready 


Madison Ave 


EXPERT QUALITY SPOTTER, 


nderstand equipment 1intenance, including new 


ipable 
Detrex 
ADDRESS, 8B 


mmission be ie alary 


TIONAL CLEANER & DYER 


WORKING MANAGER: for d: 
Thor ugh knowledge ra 
harge, train presser 
blished 7 year 


present emp! 


WORKING MANAGER for most moder: 
iry plant. Annual sales of $3 


average position for anyone with the foll 


quipped drycieaning and 


This is an abov 


wing qualifications 


cated Midwest 


{ taking full charge phases of production and operatior 


st and quality ntr sry important. Excellent salary 


icrative ested and can meet qualificatior 


eply tating age previ education and income require 


snts. Replies will be confidence. ADDRESS, Box 790% 


NATIONAL CLEANER & DYER 


November, 1956 


SITUATIONS WANTED 





hase 
Age 4 24 year { experience 


ADDRESS, Box 7852, NATIONAL CLEANER & DYER 


MANAGER 4 


and it 
efficiency. Me itan New rk 


ADDRESS, NATIONAL CLEANER 


W j nywhere Age 4 


TIONAL CLEANER & DYER 


were wereee er verges agains 


i $7 


MANAGER'S POSITION WANTED. 24 
PLANTS, SPECIALIZING IN 
PARTMENT. ADDRESS, Box 


YEARS EXPERIENCE LARGE 
FINISHING. CAN SUPERVISE ANY DE 
NATIONAL CLEANER & DYER 

MANAGER-FOREMAN-SUPERVISOR wit! 


i, w 








CONSULTANTS 
LET US TELL YOUR CUSTOMER! Impartial lab 


jamage tor 





on garment! 
testimony for arbitration or 
TEXTILE ANALYSIS SERVICE, 


3635-25 


ratory reports 


settlement { claims, expert 


referee. Prompt service 


53 Auburn St ncord 


reasonable fee 


N.H 


GARMENT ANALYSIS SERVICE: Nationally recognized laboratory pro 
vides a fast package analysis service for drycleaner. FAST, ACCURATE, 
ACCEPTED reports at reasonable charge. Send your problem to CON- 
SUMER TESTING LABORATORIES, INC., 25 Huntington Avenue, Boston 


16, Massachusetts. Fabric bulletin service also available 7383-25 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 


place responsibility for damage, and save your money. Charges light 


HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE 
VA. 


6040-25 
ports ac 


q cepted 


48-HOUR ANALYSIS SERVICE. Keep customer goodwill. Re 
V ustomer retailers, legal authoritie Plant facilities ailable for 

FREEMAN TEXTILE RESEARCH LAscne- 
Malden 48, Mass 1577 


ective work. Low rate 


TORIES, 4 Commercial Street, 


HAVING PROFIT TROUBLES- 


in your 
interviews. 32 
drycleaning 
acceptex 
for quality 


Mil lwaukee 1 








BUSINESS SERVICE 


DIRECT-MAIL ADVERTISING for cleaners that gets new business at low 


cost. Write for free samples. Reba Martin Co., 4201 N. W. 2nd Ave., 
Miami 37, Fla 5974-10 


DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost “‘CLEANER VERSES’ and cartoons. For FREE proofs 
DAVID LILLY CARTOONS, Box 167, Long Beach, Calif 





write 
7520-1¢ 








MERCHANDISE FOR SALE 


MANUFACTURER SELLING OUT SURPLUS 24 x 36 NYLON LAUNDRY 
NETS, $13.50 PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. S. 


SUPPLY COMPANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW 
YORK. 7717-45 
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MISCELLANEOUS 


REWEAVING 





ELIMINATE THE REMOVAL OF BUTTONS AND BUCKLES. Save on lat 


—cu! down complaints—speed up production. Allow us t ace in y 
pliant on approval a smal! assortment of SLIP-ON BUTTON AND BUCKLE 
PROTECTORS. We know of no better way for a plant manager to judg 
our product. Over 2,000 plants have used them. SLIP-ON BUTTON AND 
BUCKLE PROTECTOR CO., 2610 Ave., Fresr salifornia 3476 


‘ TAILORS RECEIPT BOOKS—CLEANERS ROUTE BOOKS— 
ENVELOPES AND erm Free samples. Write M §& 


Box 310% WwW, B klyr New Y 








SEWING ROOM SUPPLIES 
BARGAINS—100 TALON TROUSER ZIPPERS, $11.50, 24 SUEDE LEATHER 





ELBOW PATCHES, $4.00. Ask for free price list of tailor trimmings, but 
ns, thread, tags, fF plete line. Nassau Notionhouse, Nassa 
Y 5639-4 








SUEDE AND LEATHER SERVICE 


COLE LEATHER CLEANERS OF AMERICA: FOR OVER 40 YEARS WE 
HAVE BEEN CLEANING LEATHER AND SUEDE GARMENTS, GLOVES 
HAND BAGS AND LEATHER LUGGAGE FOR THE TRADE. EVERY GAR 
MENT CLEANED AND REDYED—ALL LININGS HAND FINISHED—A 
PERFECT JOB EVERY TIME—JACKETS $5.00-—-COATS $10.00—GLOVES 
(Shert) 50¢. WE OPERATE A COMPLETE REPAIR DEPARTMENT. COLE 
LEATHER CLEANERS OF AMERICA, “Dept. N,"’ 1287 SECOND AVE 
NEW YORK 21, N. Y. PHONE LEHIGH 5-0250 5968 


SUEDES AND LEATHERS cleaned and dyed to perfection 





Prompt service 


Fully insured. Reasonable prices. Ship to THE SUEDE KING, 131! Eas! 
State Street, Sharon, Pa 5234-15 
Wholesale leather and suede cleaning, redyeing, refinishing. Hundreds 
of satisfied customers in every state. Open account. Try our exclusive 


DAVOTEX process. You will 
ING & DYEING CO., 1450 


CERTIFIED LEATHER CLEANERS—the first and 


C.0.D. CLEAN 


6055 


become 4 regular customer 


Harrison Davenport, lowa 


only suede and leathe 


cleaner offering a guarantee of satisfaction. CERTIFIED LEATHER 
CLEANERS, 734 S.W. 22nd Avenue, Miami, Florida 7334-15 
uede and Leather cleaned and retinished—Jacket $3.5 Topper, $5 
“oat, $6 T hange the r of suede, 5 more. Advance Leathe 
coloring, 1628 Pitkin Ave., Brooklyn 12, N. Y 5849 


EXPERT LEATHER CLEANER (Approved by S.L.R.A.) SUEDE AND 
LEATHER REFINISHERS OF AMERICA—NORTHWEST'S FINEST LEATHER 
CLEANERS—SUEDES, GRAIN LEATHER, CAPE, KID. EVERY JOB A CUS 
TOM JOB—FAST SERVICE. REED CLEANERS, 20 - 13th STREET, NORTH, 


FARGO, NORTH DAKOTA 7502-13 

LANO-TEX. Your customers must be pleased wit t istom leathe 

leaning. Rapid service t ape, Kid sede or Grair Texa iede 
leaners, 353 W. Josephine St an Antor Texas B64 








WHOLESALE DYEING FOR THE TRADE 


Dyeing Is Our Business—"'Science in the Art of Dyeing’ by the South's 
dvehouse. Our 24- to 48-hour SERVICE on garments 
unmatched. Let's get acquainted NOW for bigger: 
DUFFEN DYE WORKS, 2811 County St., Portsmouth, Virginia. 

7638-12 





most moderr house 
hold 


profits 


items and rugs is 


Our 43 years’ experience, your assurance of quality on wholesale dye 
work. "We Know How WHITE'S, INC., Cleaners & Dyers, 2487 Texas 
Ave., Shreveport, La 5459-12 
LOEBL DYEING IS THE FINEST QUALITY PRODUCED. A! 


deluxe semi 


garments are 
soft feel, easy-to-press. Individua 


back. We 


rs every da 


hinished wrinkie-tree 


inspectior f each piece assures safistactior r money specia 
ize in draperies, slipcovers and rugs. Loeb! jye al 
Quick servi parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profit 


LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 7003-12 
KRAN-MER DYE HOUSE, 2435 NORTH THIRD STREET, MILWAUKEE, 
WISCONSIN, HAS BEEN SERVING SEVERAL THOUSAND CLEANERS 
FROM COAST TO COAST SINCE 1917. WE OFFER AN UNUSUALLY 
TOP-GRADE PERSONALIZED, EASY-TO-PRESS DYEING SERVICE FOR 
PARTICULAR CLEANERS. NOTHING FINER ANYWHERE. ADVERTISING 
AIDS, POSTERS AND SIGNS WITH FIRST ORDER. THIRTY-DAY AC 
COUNTS SOLICITED 7027-12 
EASY-TO-FINISH DYED WORK ha 

r PROMPT SERVICE and t! 


For years ul pieasea the mos? dis 


sriminating customer. F e FINEST DYEING 


yarments, rugs, drapes, slipcovers, suedes, leathers, try SENECA DYERS 
INC., 1127 MAPLE ST., ROCHESTER 11, N. Y 7256 
SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY We are now located ir a iarge Duliding ana addition t 
eguiar service r yarments a 3 Tf ser ad i are equipped ft give 
you a complete service r 7s and carpets, any ze. 977 Jackson Ave 
1e, Memphis, Tennessee 
128 





RE-WEAVING AT LOWEST WHOLESALE PRICES, 
return postage, work guaranteed for the 
t no charge. Special low prices on large damages 
vance if requested. Write for free signs, pricing rulers 


WEAVERS, 1412 Adams St., Toledo 2, Ohio 
The old reliable ‘BERGER DAMAGE REWEAVING” 


and tailors trade almost forty years. The finest type 
Prompt service 


l-day service, we pay 
life of the garment. Satisfaction 
Free estimates in ad 


THRIFTY 
7446-29 


labels 


serving the cleaners 
of skilled work only 
reasonably priced. Our 1 good will. Esti 
made. Return postage paid by us. If you want the 
Best,’’ mail your jobs to “BERGER DAMAGE REWEAVING COMPANY,” 
65 Madison Ave., New York 21, N. Y 5966-29 
A. A. A. WEAVING SERVICE. Holes, burns, tears ar 
garments and fabrics of all descriptions expertiy rewoven by 
FINEST WORK AT NEW LOW PRICE SCHEDULE. Save money 
and adjustments. Sel] this very profitable service t : 
pay postage one way. A. A. A. WEAVING SERVICE, 
AVENUE, NEW YORK CITY 28. 

REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co 
5 N. Wabash Ave., Chicago 2, Il 5516-29 


MONEY BACK GUARANTEED REWEAVING. Best possible 


work wins you 
nates cheerfully 


i imperfections ir 
hand 
on claims 
ur customers. We 
1182 MADISON 

150-29 


You'll 


methods 


None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sel] this fine service. Liberal discount. Open 
accounts. Return postage paid. Send garment for estimate or ask for 
Sales Kit. WEAVE MASTERS, 413 Race St., Cincinnati 2, Ohic 7369-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH-HOLES, 
BUENS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 
REWEAVING. Co lete SALES KIT FREE including signs, advertising 
mats, instruction bo a PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our c 
weaving service wil! 


ymplete re 
make you permanent Send 
garment for estimate. Open accounts if desired. Return postage paid 
MONEY BACK GUARANTEE. CINCINNATI REPAIR SERVICE, 413 Race 


St., Cincinnati 2, Ohi 

ADAMS WEAVING COMPANY the 
Burns, moth holes, rips in 
service for you to 


& satished customer 


6066-29 


best known name in Re-weaving 


garments, linens and sweaters. An extra 


ffer with an excellent profit. Top-quality workman 
Quick and guaranteed 
Building, 


5470-29 


ship thet will avoid trouble with plant damages 
service. ADAMS WEAVING COMPANY, 
Chieage 
4°). PROFIT WITHOUT INVESTMENT." Send us garments with burns, 
rips, holes to be skillfully exclusive WONDERWEAVE 
method. 100 operators, work 
ment. No investment, time or labor required 
ing. We sell equipment for $12 complete with 
points $6 each. Write to Wonder Weavers 
Avenue, Dept. 9, New Haven 
POR GUARANTEED REWEAVING SERVICE ship next 
garment to us. French-Rochester Method only. 
the difficult jobs that others reject. We will do it right or no charge 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, N. Y. 5831-29 
HEDDA MOHL, REWEAVER, formerly VIENNA, PARIS. Original! Frenc} 
weaving, reweaving, stoting, invisible mending. Holes, 
expertly rewoven. Quick service guaranteed. Wholesale 
prices. Return postage paid. 48-hour service. (Promotion kit free.) 
Mohl, Reweaver, Colorado Springs, Colorado East of Hedda 
Mohl, 838 Montrose Ave., Chicago 13 4839-29 
REWEAVING—Saves and renews damaged garments. Contact us. Send 
garments for estimate. MAGIC RE-WEAVING SERVICE—227 Ness Build 
ing, 28 West 2nd South, Salt Lake City, Utah. Phone: 4-4052 1629-29 
FRENCH REWEAVING BY EUROPEAN ARTISTS. GUARANTEED FINEST 
YOU HAVE EVER SEEN. OVER 300 SATISFIED CUSTOMERS. SEND GAR- 
MENTS TO: MAFFE WEAVING CO., 153-27 HILLSIDE AVE., JAMAICA 
3a, N.Y. 7854-29 


NOTICE TO ADVERTISERS 


In order to maintain a regular publication sched- 
ule, all classified advertisements must be received 
no later than the 12th of the month preceding that 
in which the advertisement is to appear. 


Republic 


Illinois 


rewoven by the 
fast service. All guaranteed for life of gar- 
OR, do your own reweav- 
instructions. Replacement 
established 1899, 44 Whalley 


Connecticut 3298-29 


damaged 
Send us 


your 
We use the real 


burns and tears 
Satisfaction 
Hedda 
Chicago 
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In December, 


Don't Miss This 
Big Feature: 


PROS AND CONS OF 
THE CHARGED SYSTEM 


Straight from soap manu- 


facturers themselves, and 
officials of the N.I.D. come 
the facts and opinions you Il 
be reading in December's 
NATIONAL CLEANER & 


DYER. 


The issue presents a 
complete roundup of 
answers to such 
questions as 


“Should lusea 1% 
charge? A 4%?" 


‘Is double bath preferable 
to single?” 


“What about moisture 
controls and distillation 
practices?’ 


‘How about charged 
cleaning in perk?” 


Authoritative, complete, 
this article is bound to im- 
prove plant efficiency. 


IT’S ANOTHER 
NATIONAL CLEANER & DYER 
“FIRST”! 
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For Establishing Plant 


| the Editor 
We would 
re rry t Ty 
Irvele 
ler ! 
r } 
13 


ol ti 


like to obtair 


; 
I} 
tribut 
i f 
iP ; 
j 
¢} ; 


etches or drawings of the 
equi} ent and its layout, the method 
t operation, the tvpes of solvents 
S¢ t] ecovery incdl—sthe eco 
nit # the over-all operation 
Wi \ l ippreciate ny pam 
phlets r literature that vou mav have 
ble or reference to the manufac 


ture I ch equipment 
We realize that this has probably all 
been published at one time or another 
yuirnals, and we would be 
t ck int the journals 
w itt I ition tt ur could give 

thy ‘ ‘ 

PHOMAS RAPHAEI 


Arthur D. Little, Inc 


Or Guide to Plant Layout” give 

ne information n efficient work 
flow ycl n plant. Our 
Guide to Construction and Remodel 


, ; 
p you on building plans 


Guide hov k I ssw 


t only mplete buyers guide for 
yuipment, but it will give you spe 
f nf tion on plant procedures 
+} , lvents at tilabli et 
Keach f thes, thre hook j S/ 
Eprror 
Non-Reducing Valve 
To the I 
Vl ise tell 1 vhat to do 
t t reducin valve when it 
( ( We tl night perh ps 
ert might be able t 
We have enjoved your magazine for 
nan ears ind still look forward to 
ALBERT SALZMAN 
Salzman’s Sons 
Beld Vici 
lt ficult to state exactly what 
happened to your pressure reducing 


it sounds as if 
broke n It Ls alse 


might bre sorte ob 


out seeing i 
’ 

thie diaphragm is 
possible that there 


m in the valve approach, If you 





Let's Hear From You... 


We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
solutions to problems. Address: 
The Editor 

National Cleaner & Dyer 

305 East 45th Street 

New York 17, N. Y. 


your 














u ill ple ast 
of the 


more 


make 
able to give 
Eprror 


tell us the and type 


valve, we may be 


pecific advice 


You } 


Call-Office Remodeling 
lo the Editor 

We are 
( ill office 


Do you have ill 


intereste | inn Te mode ling our 


plans ideas, sug 
gestions or pictures that would be of 
help to usr 

Would 


‘ inv information 
RaBorn. President 


Downtown Cleaners & Laundry 


\\ iy lie re vou t ill he 
ul Guide t ( 


modeling which se IIs 


he Iped hy 
onstruction and Re 
for $] per copy 


Eeprroi 


Do-It-Yourself Correction 


Thank you for writing up my plant 


in your magazine Attractive Low 
Cost Store Draws Customers sep 
tember 1956 You did a fine job and 
1 am proud to show the copy to my 
friends 

There iS ( correction however 


| paint was 


The para raph 0) how the 


ipplied to the walls is onh partially 
correct 

Where mu: stated that the black is 
ipplied then rubbed off the black 
remains on to dr Thus where the 


pplied ver the black and 


black 


high surface of the 


magenta 
rubbed out ou have the show 
ing through on the 


ind the magenta remains in the 


low 


Vrain 


gullies or surtaces two 
{ the ct 


I dont mean to be 


giving a 
tore 
too critical, but 


the correction is tor vou to hold on 


record Wh Case t re | 


ider questions this 

process 
CrORGE DEBATE 
Artistic Dry Cleaners 


Spring Valley. N.Y 


Expanding Reader 


lo the Editor 
Thank 


magazine 


Sé nding Ihe 
bible 


laundry and will soon install a clean 


you tor your 


It's my I do my own 
ing unit which I will buy from the ads 
Im vour magazine 
Harry P. RUBENSTEIN 
Robe rt Richter Hotel Valet Shop 
Viami Be a h Florida 
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AUTOMATIC 


Ojutlr" Porm 


Just touch and go! That's right, with Adjusta-Form's one foot 
pedal the operator's hands are always free, no knobs to turn. 
Production is automatically increased, for when the steam is 
turned on, the operator is freed for other work. Too, increased 
quality is just natural with Adjusta-Form because of positively 
controlled steam. 





e Higher volume of steam e Easy to operate 
@ Glestvesic timer e Foam Rubber front clamp 
pad 


e Ventilated shoulder casting . Syainless Steel Controls 


@ Tailoring and adjustability © Revolving bearing is adjust- 
of the bag able 


Stalent 


Eliminates touchups, for it holds coat 
vents securely together while the gar- 
ment is being steamed on the Adjusta- 
Form. Sta-Vent will not mark even the 
most sensitive fabrics. Stainless Steel 
and foam rubber clamps. 

















best results always insist on 
djusta-Form Nylon Covers, 
for either Models PI or P2. 






PILLOWS REVITALIZED by 





No. 11 — Useful in steam- 
air finishing Coats or jackets 

ee eS 
10” hes. 11” spread. 


No. 7—For shaping cuffs 
High speed impellers feed the feathers of extra small sleeves, Pre- 
into the wheel, where they are fluffed and : } vents lining hang-down, 
dust is removed. Then Ozone and ultra- J gives custom appearance. 
violet rays clean and deodorize them. ee 10” long, 7” spread. 
Feathers are drawn into new tick at the 
end of the cycle. Each pillow is processed : . 
separately, feathers remain under perfect ; Stainless steel springs 


control, and it's all done automatically. 
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WICHITA PRECISION TOOL CO. INC. 


ys 
/ 
ts 


MANUFACTURERS OF QUALITY EQUIPMENT - 


450 N. Wichita, 
Seneca Kansas 














to a 
smart plantowner 


vwrho read 
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